


TV SERIES: THE NEW ELDORADO?
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Strong upward trend, slowed down by COVID Global streamers account for 10% of seasons commissioned
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Source: EAO analysis of Plurimedia data



EUROPEAN TV STUDIOS?
A rush to critical size

2

0

5

10

15

20

25

30

35

40

Dependent  productions Independent  productions

300 active 
companies/groups in 2020

Top 10:
29% of TV seasons

Independent and affiliated production groups

Top 10 less-than-13-episodes tv seasons producers (titles, 2020)
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ADVERTISING IN TRANSITION

TV advertising in Europe (bn EUR)

Stagnation of TV advertising revenues Internet advertising grew in 2020
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AVOD: A GAME CHANGER?
Catch-up platforms become Broadcaster VOD
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Top 10 less-than-13-episodes tv seasons producers (titles, 2020)
Source: Ampere Analysis



CRITICAL SIZE NEEDED?
13 European groups among the world top 50
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SVOD, the only growing segment

Top 50 worldwide audiovisual players by region of origin (2020, bn EUR))

Europe: 

77% 

of the Top 100 Europe 2016-2020 
growth captured by

Netflix, Amazon and DAZN

Source: EBU/MIS, Amadeus, Company House, annual reports


