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1. OVERVIEW 

1.1. PARTICIPATION1  

25 representatives of the following entities were present: 

 Council of Europe (Routes4U team) 

 European Commission (Directorate General on Regional and Urban Policies – DG 

REGIO) 

 European Union Strategies for the macro-regions (Adriatic and Ionian, Alpine, Baltic 

Sea, Danube Regions) 

 Bureau of the Enlarged Partial Agreement on Cultural Routes of the Council of 

Europe 

 Cultural Routes of the Council of Europe (Via Francigena, The Roman Emperors and 

Danube Wine Route, The Hansa, The Routes of the Olive Tree, The European Route 

of Megalithic Culture, The Vikings Route, Iter Vitis)  

 New cultural routes projects (the Roman Heritage Route, Via Claudia Augusta, the 

Ice Age Route, the Iron Age Route, the Alvar Aalto Route,  the Cyril and Methodius 

Route2) 

All the macro-regions participated: The European Union Strategy for the Adriatic and Ionian 

Region (EUSAIR) – Thematic Steering Group 4 on Sustainable Tourism (TSG4); The 

European Union Strategy for the Alpine Region (EUSALP) – Action-group 2 (AG2), sub-group 

on Heath tourism; the Baltic Sea Region through the Baltic Region Heritage Committee 

(BRHC); the European Union Strategy for the Danube Region (EUSDR) – Priority Area 3 on 

Culture and Tourism (PA3).  

1.2. FRAMEWORK  

Routes4U is the Joint Programme between the Council of Europe (Directorate General of 

democracy, Enlarged Partial Agreement on Cultural Routes) and the European Union 

(European Commission, Directorate General on Regional and Urban Policies), aiming at 

fostering regional development through transnational cultural routes, heritage policies and 

practices in the European Union macro-regions.  

Routes4U main objectives are to strengthen regional development, to enhance cultural 

cooperation and to support social cohesion in the four macro-regions. The main 

stakeholders are the European Union Strategies for the macro-regions and the Cultural 

Routes of the Council of Europe (certified and projects). Routes4U activities can be grouped 

around main fields of actions:  

                                           

 

1 The list of participants is provided as an annex at the end of the records. 

2 This list is not exhaustive in terms of priority new cultural routes projects.  
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 Strengthening existing Cultural Routes; developing and reinforcing cooperation;  

 Innovating and supporting local economies;  

 Tool for trans-border policies and governance;  

 Visibility and communication. 

The duration of Routes4U Joint Programme is 30 months until May 2020. The second 

Steering Committee meeting marked the half-way in the implementation period. 

 

2. MEETING REPORT 

2.1 INTRODUCTORY REMARKS 

European Commission, DG REGIO  

The representative of the European Commission, DG REGIO, underlined the contribution of 

Routes4U in strengthening the macro-regional development and in the promotion of the 

common European values. She welcomed the progress achieved to date and activities that 

contribute to the certification of new Cultural Routes in the Macro-regions and the further 

development of Cultural Routes in line with the macro-regional objectives 

The representative of the European Commission recalled the mechanisms of the macro-

regional strategies to make use of common resources and find joint solutions for common 

challenges.  

She informed about the revision of the action plans for the Danube Region and for the Baltic 

Sea Region as this was a timely moment to enhance the integration of the Cultural Routes in 

the above-mentioned action plans and strategies.  

Enlarged Partial Agreement on Cultural Routes 

The Executive Secretary of the Enlarged Partial Agreement on Cultural Routes gave a short 

introduction on the work so far implemented within Routes4U and mentioned a number of 

outputs, among them:  

300 macro-regional experts were trained on cultural tourism, transnational cooperation and 

social participation, including Iron Curtain Trail and Reformation Route that were certified 

this year. 

Four feasibility studies and four Roadmaps including important data on how to manage a 

Cultural Route in the four macro-regions were developed.  

Six grants were awarded to implement activities in line with the macro-regional strategies 

An e-learning course with two modules on Cultural Routes and cultural tourism was finalized 

A trip-planner to invite travellers to discover the rich heritage in the four macro-regions 

A series of macro-regional video-testimonies “Routes4U-voices” with 30 interviews and 64 

Fridays-quizzes that reaches 34891 users were launched.   
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9. A branding exercise in four macro-regions was launched to contribute to a better 

visibility of the macro-regional strategies and the Cultural Routes. 

40 young professionals Routes4Youth were selected to act as multipliers with younger 

generations. 

A macro-regional map of Cultural Routes including more than 300 data was compiled. 

 

Bureau of the Enlarged Partial Agreement on Cultural Routes of the Council of 

Europe 

The representative of the Bureau of the Enlarged Partial Agreement on Cultural Routes of 

the Council of Europe acknowledged the work done during the first period of implementation 

of the Joint Programme. He described Routes4U Joint Programme as unique in its kind, 

strengthening cooperation at the different levels of the governance structure, not only 

institutional but also with the civil society. He described Routes4U as result-oriented and an 

important multiplier of effects an spoke in favour of a Routes4U continuation beyond the 

programme period until May 2020.  

2.2. REPORT ON IMPLEMENTATION (JANUARY 2018-JUNE 2019) 

Presentation Routes4U 

The Routes4U Senior Project Officer presented main activities implemented between 

January 2018 and June 2019 and the Routes4U-activities (for further information, refer to 

the working document).  

Sustainable cultural tourism and regional development 

- Cultural Routes trip planner to discover Cultural Routes sites and organise a journey 

in the EU macro-regions. 

- Cultural Routes card with discounts and advantages to invite travellers to discover 

the heritage of Cultural Routes in the macro-regions.  

- Development of a macro-regional brand for EUSAIR, EUSALP, EUSBSR and EUSDR to 

be implemented through the Cultural Routes. 

Capacity building  

- Trainings and e-learning modules for Cultural Routes, regional and local authorities. 

- Assistance to cultural routes projects identified in the EU macro-regions in view of 

the certification “Cultural Route of the Council of Europe” and for the extension of certified 

Cultural Routes. 

http://www.coe.int/routes4u
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- Grant-System for 

exemplary actions for Cultural 

Routes of the Council of Europe 

to implement activities in line 

with the macro-regional 

strategies EUSAIR, EUSALP, 

EUSBSR and EUSDR.  

- Compilation of data on 

the economic impact of Cultural 

Routes, traveller behaviour and 

normative instruments on 

cultural tourism in the four 

macro-regions.  

Good practices and 

guidelines   

- Identification of and 

exchange on practices and tools 

on cultural tourism in use in the 

EU macro-regions. 

- Proposal of trans-

sectorial guidelines for the 

implementation of Cultural 

Routes of the Council of Europe.  

- Knowledge exchange and information on best practices through the organisation of 

macro-regional workshops. These meetings will provide the opportunity to bring the relevant 

stakeholders of the Macro-regions into contact with the Cultural Routes. 

Routes4U Communication Officer and Routes4U Project Assistance provided additional 

information, respectively on the trip planner and on the e-learning course developed in the 

framework of the Joint Programme.  

Discussion 

Following the presentation of Routes4U implementation, some participants underlined the 

importance of the cooperation between the Cultural Routes of the Council of Europe and the 

new priority projects. Several participants stated the lack of funding available for the 

Cultural Routes as an obstacle to get further involved in the macro-regional strategies and 

therefore welcomed Routes4U as an important tool for capacity-building. 

The cooperation among certified Cultural Routes and new priority projects could be 

strengthened through a peer-to-peer based either on the geographical scope or heritage 

elements has been put forth (e.g. The Vikings Routes are already cooperating with the 
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project “Ice Age Route”). This would enable the sharing of good practices as well as of 

errors to be avoided.  

Routes4U awarded six grants of a maximum amount of 10.000€ to selected projects of the 

Cultural Routes of the Council of Europe. In June 2019, additional seven new calls for 

proposals have been launched for the implementation of branding activities (Cultural Routes 

Card and production of local and regional products). Both the certified Cultural Routes of the 

Council of Europe, as well as the priority new cultural routes projects are eligible applicants. 

2.3. DISCUSSION ON THE EU STRATEGIES FOR THE MACRO-REGIONS 

European Commission, DG REGIO  

The representative of the European Commission, DG REGIO, emphasized that the Strategies 

for the macro-regions were adopted “to address common challenges faced by a defined 

geographical area relating to Member States and third countries located in the same 

geographical area which thereby benefit from strengthened cooperation contributing to 

achievement of economic, social and territorial cohesion”3. Cultural Routes of the Council of 

Europe contribute to these objectives. As the action plans for the Danube Region and for the 

Baltic Sea Region are under revision and the next Interreg and mainstream programmes’ 

period is negotiated, a stronger focus on Cultural Routes could be integrated in these 

strategic frameworks.  

The process of revision of Action Plans entails different steps, including the consultation 

within the given macro-region (National Coordinators, Priority Coordinators and Steering 

Groups), the consultation with the broader civil society, the involvement of experts in the. As 

concerns the EUSDR, the Romanian EUSDR Presidency and the Danube Strategy Point (DSP) 

launched in April an online consultation4 through EUSDR platforms for better involving the 

civil society and the general public in providing inputs for revision. Based on the 

consolidated inputs, the European Commission will draft the New Action Plan to be endorsed 

by the Ministers of the Danube Region in October 2019. 

EUSAIR-Coordinator of Thematic Steering Group 4 on Sustainable Tourism 

The Coordinator of EUSAIR TSG4 stated that culture was among the top priorities of 

EUSAIR. A crucial problem was however the lack of funding, especially with regards to the 

discrepancies in capacities between EU member States and non-member States cooperating 

within the framework of EUSAIR.  

Routes4U represents a successful tool to connect the macro-regional strategies and the 

Cultural Routes and strengthening Cultural Routes in the Adriatic and Ionian Region:  The 

two priority Cultural Routes were identified through a wider consultation with the macro-

                                           

 
3 https://ec.europa.eu/regional_policy/en/policy/cooperation/macro-regional-strategies/ . 
4 For more info : https://www.danube-region.eu/communication/news/616664-eusdr-revision-of-the-action-plan-
online-consultation . 
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regional stakeholders. Routes4U activities such as a study launched on Roman Heritage in 

the Adriatic and Ionian Region supported their development. She mentioned a stakeholder’s 

meeting organized by the Croatian Chairmanship of the Committee of Ministers of the 

Council of Europe5, in November 2018 to strengthen the Routes of the Olive Tree in the 

Adriatic and Ionian Region. Taking into account the triple “no” of the macro-regional 

strategies, Routes4U was one of the few programmes focusing on cultural tourism and 

should be continued. She underlined that Routes4U should be extended for another 

programme period to continue the support on the development of Cultural Routes that 

represent the heritage of the Adriatic and Ionian region.  

EUSDR-Coordinator of Priority Area 3 on “Culture and tourism, people to people” 

The Coordinator of EUSDR PA3 underlined that Routes4U was an extremely important and 

one of the most visible projects in the Danube Region, in terms of tangible and positive 

results.  

Several cultural routes project had been identified in the framework of Routes4U and 

received training, two of them was certified The Iron Curtain Trail and the Reformation 

Route.  

From the EUSDR standpoint, Routes4U had increased the visibility of the macro-regional 

strategy; the members of Priority Area 3 therefore request a continuation or Routes4U 

beyond 2020.  

EUSALP-Coordinator of Subgroup on Health Tourism of the Action Group 2: “To 

increase the economic potential of strategic sectors” 

The representative of EUSALP AG2 Subgroup on Health Tourism stressed the “impressive 

results” of Routes4U and highlighted the parallelism between Routes4U and the Cultural 

Routes actions and EUSALP priority to develop knowledge-based tourism initiatives related 

to the Alpine Region natural resources.  

He mentioned the fact that EUSAIR, EUSBSR and EUSDR had a structure within the 

respective macro-region dedicated to culture and/or tourism6; which was not the case for 

EUSALP. The question on how to upgrade the role of culture within EUSALP was therefore 

raised.  

EUSBSR-Member of Policy Area Culture 

According to the representative of the Baltic Region Heritage Committee, the priority should 

be given to strengthen the capacities, the visibility and the accessibility of Cultural Routes as 

sustainable networks of the protection and promotion of heritage in the Baltic Sea Region. 

                                           

 
5 May - November 2018. 
6 EUSAIR TSG4 – Thematic Steering Group on Sustainable Tourism; EUSBSR PA – Policy Area- Culture and PA – 
Policy Area-Tourism; EUSDR PA3 – Priority Area Culture and Tourism. 
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She pointed at the need to give a more prominent role to heritage within the Action Plans of 

the macro-regional strategies, more particular EUSBSR. She also informed about her 

availability to further cooperate on the development of new Cultural Routes in the area of 

modern movement and maritime heritage, as two working groups of the Baltic Region 

Heritage Committee deal with these topics.  

2.4. DISCUSSION WITH THE CULTURAL ROUTES OF THE COUNCIL OF 

EUROPE 

Via Francigena 

The manager of Via Francigena outlined to the participants in the Steering Committee 

meeting the activities which the Cultural Routes is implementing in the Alpine Region, 

thanks to the financial support received through Routes4U grants. The activities started in 

June, in Besançon (France) and focused on governance system and best practices in the 

Alpine space; for example the creation of new tourism packages in cooperation with local 

tour-operators. A page dedicated to Routes4U was published on the Cultural Route website7.  

According to the manager of Via Francigena, Routes4U benefitted the Cultural Routes, 

including the Via Francigena, in particular in terms of networking possibilities, increased 

visibility and lobbying.   

The Manager explained that the structure of the Cultural Route is based on an association, 

whose members are local and regional authorities and pay an annual membership fee. In 

addition, the Cultural Route has developed a network of tourism stakeholders (including 

hotels, B&B and other SMEs providing services along the Via Francigena) and cooperates 

with some universities. In addition, the Cultural Route relies on a new body: Francigena 

Service. Francigena Service provides travellers with services, is in charge of the Cultural 

Route merchandising and wider communication. 

The Iron Curtain Trail 

The recently certified Cultural Route8 connects countries which have been separated for 

historical reasons since the recent time. The representative of the Iron Curtain Trail briefly 

introduced the undergoing activities, inter-alia the creation of travel packages on the border 

between Slovenia and Hungary (Danube Region) and the focus on the so-called “dark 

tourism” in for instance the Baltic Sea Region (e.g. Latvia) 9. 

The Roman Emperors and Danube Wine Route 

The manager of the Cultural Route provided information on the activities implemented 

through the financial support of Routes4U grant in the Danube Region. These activities 

focus in particular on signposting and interpretation of heritage in Austria and Slovenia. The 

Cultural Route provide a successful example in terms of sustainability and financial viability 

                                           

 
7 https://www.viefrancigene.org/fr/resource/news/routes4u/ . 
8 The Iron Curtain Trail is a certified Cultural Route of the Council of Europe since 2019. 
9 For more info : http://en.eurovelo.com/ev13 . 
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of cooperation: members of the Cultural Route network pay a membership fee, in addition 

the Cultural Route applies to national, regional and local funding.  

The manager expressed the Cultural Route’s support for inter-Cultural-Routes’ cooperation 

and availability for collaboration with the new cultural route project on Roman Heritage in 

the Adriatic and Ionian Region. 

The Routes of the Olive Tree 

The manager of the Cultural Route presented the activities which are being implemented 

thanks to Routes4U grant in the Adriatic and Ionian Region and started in June. The 

activities support the extension and visibility of the Cultural Route in the Region countries, 

both priorities which have been identified by the EUSAIR for being addressed in the 

framework of Routes4U. Within Routes4U an in-depth analysis on the olive tree heritage in 

the Adriatic and Ionian Region countries has been conducted. The actions focus mainly on 

Slovenia, Croatia and Greece. 

The European Route of Megalithic Culture 

The representative of the Cultural Routes shed light on the structure that was based on a 

bottom-up initiative. Routes4U had proven very important in boosting the Cultural Routes. 

The need for a stronger action related to national and regional lobbying for cultural policies 

has been expressed.  

The Viking Routes 

The manager of the Cultural Route highlighted the by-nature Baltic macro-regional scope of 

the Vikings Route. The activities of the Cultural Routes focus in particular on thematic work, 

on sharing good-practices, and on reaching out to new audiences. 

The manager of The Viking Routes stressed the many possibilities for cooperation with the 

project “Ice Age Route”, with which a partnering relation is already in place. 

Iter Vitis 

The manager of the Cultural Route briefly presented to the participants in the Steering 

Committee Meeting the activities in the Danube Region: tourism packages are being tested 

in Bulgaria, Serbia, Moldova and Romania. In the Alpine Region, the Cultural Route’s action 

mainly revolves around the terracing landscape and related know-how. The representatives 

of the certified Cultural Routes were solicited by the other participants in the Steering 

Committee meeting to exchange on some specific questions.  

Furthermore, the manager gave further information how the structure of the Cultural Route 

evolved: first as an Association, then evolved into a Federation. 
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2.5. DISCUSSION WITH THE PRIORITY CULTURAL ROUTES PROJECTS 

The Iron Age Route (priority for the EUSDR) 

The Iron Age heritage in the Danube Region is prominent but needs further visibility. 

According to the representative of the new cultural route project, the Cultural Routes of the 

Council of Europe Programme, with its Routes4U, provides a unique opportunity for ensuring 

the sustainability of the Iron Age project, which started as Interreg cooperation and should 

become a Culutral Routes of the Council of Europe 

The Roman Heritage Route (priority for the EUSAIR) 

The representative of the new cultural route project informed that the heritage components 

of the new project primarily cover a different geographical area than by the existing certified 

Roman Emperors and Danube Wine Route and that the similar theme offered opportunities 

for creating synergies between the two initiatives. Most of the potential partners have been 

identified thanks to the inventory and in-depth study developed in the framework of 

Routes4U. The next main step consists in bringing the identified stakeholders together and 

to structure their cooperation on the basis of a common denominator, according to the 

criteria set by the Council of Europe. 

Via Claudia Augusta (project in the EUSALP) 

The manager of the project informed about his efforts to strengthen to comply with the 

Council of Europe’s criteria for certification and apply for the certification in the current cycle 

(2019-2020). The project is managed by the Association Via Claudia Augusta Transnational, 

which brings together municipalities, tourism boards, private enterprises and cooperates 

with universities. In terms of fields of actions, the cultural route project focuses on touristic 

promotion, structures development and economic development. 

Ice Age (priority for the EUSBSR) 

The project has started two years ago and consists so far of a biking route which enables 

the traveller to discover the landscape shaped through the ice. The lead partner cooperates 

already with local municipalities, museums and UNESCO sites along the way. Evident links, 

hence possibilities for cooperation, exist with the European Route of Megalithic Culture, the 

Viking Routes and a possible cultural route project related to the Baltic Sea Region maritime 

heritage. The project is very much active also in the domain of “digital stories”, additional 

structuring of the network is requested to comply with the Council of Europe criteria and 

develop the project in the Baltic Sea Region. The project is so far funded through private 

funding, an application for Interreg is underway; high potential exist for increasing the 

cooperation with SMEs and the tourism stakeholders, especially in Denmark, Germany and 

Sweden. 
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The Alvar Aalto Route (priority for the EUSBSR) 

The aim of the project is to uplift the valuation of Alvar Aalto architecture in the region. The 

cooperation builds on the networking of the Alvar Aalto Foundation with municipalities, tour 

operators and agencies, VisitFinland and regional travel brands. Tour-packages have already 

been created and are marketed. The prepearation of a certification by the Council of Europe 

in 2020 is planned.  

The Cyril and Methodius Route (priority for the EUSDR) 

Countries and sites promoting the Cyril and Methodius – related heritage have been 

identified. The new cultural route project currently focuses on the extension in the Danube 

Region. Within the framework of Routes4U,  an in-depth analysis and study on this potential 

extension is carried out.  

2.6. NEXT STEPS (JULY 2019-JUNE 2020) 

During the discussion, the following steps were decided upon:  

Cooperation within the macro-regional strategies  

1. Routes4U will participate at the pubic consultation of EUSBSR with a view to further 

reflect the link between macro-regional strategies and Cultural Routes 

2. Routes4U provides its support to the development of a working group on Cultural 

Routes within EUSDR 

3. Routes4U will further support the development of a Route on the Roman Heritage as an 

EUSAIR initiative  

4. Routes4U will consult with EUSALP on how to increase the link to the protection and 

promotion of culture through Cultural Routes 

5. Coordinators of the Thematic Steering Group 4 of EUSAIR, of Priority Area 3 of 

EUSDSR, of Policy Area 6 of EUSBSR and of Action Group 2 and 6 of EUSALP will 

communicate with Routes4U on other potential areas of cooperation 

Creation of new cultural routes and strengthening Cultural Routes  

6. Routes4U will support the Cultural Routes projects of macro-regional to prepare a 

certification as a Cultural Route in 2019 and 2020.  

7. Routes4U will organize a stakeholder’s meeting for all projects in EUSAIR, EUSALP, 

EUSBSR and EUSDR 

8. Routes4U will initiate a consultation between certified Cultural Routes to initiate a 

mentoring programme.  

9. Routes4U will train projects through the e-learning tool on how to prepare a 

certification in line with the macro-regional objective and on how to ensure the 

sustainable management  

10. Routes4U will publish a manual on the certification process.  

11. Cultural routes projects will inform Routes4U about planned activities to ensure 

coherence and cooperation.  
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Trip planner and branding strategy 

12. Routes4U will start a period of the Trip Planner open to stakeholders of the macro-

regional strategies and the Cultural Routes. 

13. Cultural Routes, professionals working on the macro-regional strategies and new 

cultural routes projects will participate in the testing period of the Trip Planner. 

14. Routes4U will award seven mini-grants on the implementation of a branding strategy.  

15. Routes4U will provide support through an information meeting on how to successfully 

apply for the mini-grants.  

16. Routes4U will circulate the result of the branding strategy, including recommendations 

on how to implement a branding strategy.  

17. Cultural Routes and cultural routes projects will consider an application for the mini-

grants. 

Communication  

18. Routes4U will develop information and communication material on the macro-regional 

strategies. 

19. Routes4U will organize a consultation on the definition of what is a macro-regional 

identity among young people through the Routes4Youth-network.   

20. Develop a tourism catalogue on the areas of macro-regional strategies 

21. Routes4U will carry out activities to increase the visibility of Culturla Routes and macro-

regional strategies through fam-trips.  

22. Routes4U will raise the political awareness by distributing the results of the studies on 

policies. 
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3. ANNEXES 

3.1 AGENDA 

 
4. 08.30 – 

08.45 
5.  

WELCOMING REMARKS 

DOMINIONI Stefano, Executive Secretary, Enlarged Partial Agreement on Cultural Routes, 
Council of Europe  

AULNETTE Astrid, Directorate-General for Regional and Urban Policies, European 
Commission 

VUILLEUMIER Julien, Switzerland, Bureau of the Governing Board, Enlarged Partial 
Agreement on Cultural Routes 

 

6. 08.45 – 
09.15 

ROUTES4U REPORT ON IMPLEMENTATION 

Report on the implementation January 2018 – June 2019 

METZGER Constanze, Routes4U Senior Project Officer, Enlarged Partial Agreement on 
Cultural Routes, Council of Europe  

 

7. 09.15 – 
10.45 

DISCUSSION ON THE EU STRATEGIES FOR THE MACRO-REGIONS 

How to further strengthen the synergies between the Cultural Routes and the macro-
regional strategies? All participants will be asked to actively participate in the debate. 

Moderator: METZGER Constanze 

Representatives: 

AULNETTE Astrid, Directorate-General for Regional and Urban Policies, European 
Commission 

Belošević Blanka, European Union Strategy for the Adriatic and Ionian Region (EUSAIR) 
Thematic Steering Group 4  

COZMA Irina, European Union Strategy for the Danube Region (EUSDR) Priority Area 3 
Culture and Tourism 

LEHOFER Bernhard, European Union Strategy for the Alpine Region (EUSALP) Action Group 
2 Subgroup on Health Tourism 

MARS Irena, European Union Strategy for the Adriatic and Ionian Region (EUSAIR) Policy 
Area Culture and Policy Area Tourism 

RUPENHEITE Agnese, Baltic Region Heritage Committee (BRHC)  

 

8. 10.45 – 
11.00 

Coffee break 

9. 11.00 – 
12.15 

DISCUSSION WITH THE CULTURAL ROUTES OF THE COUNCIL OF EUROPE 

Activities implemented and planned in the framework of Routes4U and the macro-regional 
strategies. All participants will be asked to actively participate in the debate. 

Moderator: DOMINIONI Stefano 
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10.  Representatives: 

BRUSCHI Luca, Via Francigena 

COSIC Danko, The Roman Emperors and Danube Wine Route 

HARLEVI Inger, The Hansa 

KATSILIERI Marinella, The Routes of the Olive Tree 

KLOMPMACHER Hein, The European Route of Megalithic Culture  

MATZON Ea Stevns, The Vikings Route 

PANKE Emanuela, Iter Vitis 

 

11. 12.15 – 
13.30 

DISCUSSION WITH THE PRIORITY CULTURAL ROUTES PROJECTS 

Preparation of a Cultural Routes project that represents the macro-regional identity. All 
participants will be asked to actively participate in the debate. 

Moderator: METZGER Constanze 

Representatives : 

Priority for the EUSAIR:  

MIHELIĆ Sanjin, Roman Heritage Route 

Priority for the EUSALP:  

TSCHAIKNER Christoph, Via Claudia Augusta 

Priorities for the EUSBSR:  

LAURITSEN Anders, Ice Age Route 

LINDH Tommi and KIILI Noora, Alvar Aalto Route 

Priorities for the EUSDR:  

MELE Marko, Iron Age Route 

PETERKA Martin, Cyril and Methodius Route 

12. 13.15 – 
14.15 

Lunch 

13. 14.15 – 
15.00 

14.  

NEXT STEPS: PERIOD JULY 2019 – JUNE 2020 

Exchange on the activities planned for the implementation until 2020 (July 2019 – June 
2020) 

Moderator: METZGER Constanze 

15. 15.00 – 
16.00 

16.  

PARALLEL TRAININGS  

APPLICATION FOR ROUTES4U-GRANTS: CREATION OF TOURISM PRODUCTS 
AND OF CULTURAL ROUTES CARDS 

For the certified Cultural Routes of the Council of Europe and the priority cultural routes 
projects. 

Moderators: DE ROUX Denise, LIGAZZOLO Laura 

CULTURAL ROUTES IN THE MACRO-REGIONAL STRATEGIES 

For the representative of the macro-regional strategies 

Moderators: DOMINIONI Stefano, METZGER Constanze 

 

17. 16.00 – 
16.15 

Coffee break 
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18. 16.15 – 
19. 16.45 

CONCLUSIONS 

List of concrete 20 steps to further develop in the framework of Routes4U  

METZGER Constanze, Routes4U Senior Project Officer, Enlarged Partial Agreement on 
Cultural Routes, Council of Europe  

20. 16.45 – 
17.00 

CLOSING REMARKS  

DOMINIONI Stefano, Executive Secretary, Enlarged Partial Agreement on Cultural Routes, 
Council of Europe  

AULNETTE Astrid, Directorate-General for Regional and Urban Policies, European 
Commission 
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3.2.  LIST OF PARTICIPANTS 

European Union Strategies for the Macro-regions 

BELOŠEVIĆ Blanka,  EUSAIR, Thematic Steering Group 4 

COZMA Irina EUSDR, Priority Area 3 Culture and Tourism 

LEHOFER Bernhard EUSALP, Action Group 2 Subgroup on Health 
Tourism 

MARS Irena EUSAIR and EUSDR, Policy Area Culture and Policy 
Area Tourism 

RUPENHEITE Agnese  Baltic Region Heritage Committee, EUSBSR 

Cultural routes projects 

LAURITSEN Anders Ice Age Route 

LINDH Tommi Alvar Aalto Route  

MELE Marko Iron Age Route 

MIHELIC Sanjic Roman Heritage Route 

PETERKA Martin Cyril and Methodius Route 

TSCHAIKNER Christoph  Via Claudia Augusta 

Cultural Routes of the Council of Europe 

BRUSCHI Luca Via Francigena 

CERNY Philipp Iron Curtain Trail 

COSIC Danko  Roman Emperors and Danube Wine Route 

KATSILIERI Kanella Routes of the Olive Tree 

KLOMPMAKER Hein European Route of Megalithic Culture 

PANKE Emanuela Iter Vitis Route 

PAPROCKI Manuelle Routes of the Olive Tree 

STEVNS MATZON Ea The Vikings’ Route 

TEDESCHI Massimo Via Francigena 

European Union 

AULNETTE Astrid Directorate General of Regional and Urban Policies 

Council of Europe 

DE ROUX Denise Communication Officer 

DOMINIONI Stefano Executive Secretary 

LANGRÉE Mathina Project Support Intern 

LIGAZZOLO Laura Project Support Assistant 

METZGER Constanze Senior Project Officer 

Other 

VUILLEUMIER Julien  Switzerland, Federal Office of Culture, EPA Bureau 
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3.3. BACKGROUND 

INFORMATION 

 

ABOUT ROUTES4U 

Routes4U has been launched as a joint 

programme between the Council of Europe 

(Directorate General of Democracy – EPA on Cultural Routes) and the European Union (European 

Commission – DG REGIO).  

The 30-Month programme (2017-20) enhances macro-regional development through the Cultural 

Routes of the Council of Europe in line with the objectives of the EU macro-regional strategy for the 

Adriatic and Ionian, the Alpine, the Baltic Sea and the Danube Region.  

ROUTES4U OBJECTIVES 

Routes4U contributes to the cultural, social and economic development in the Adriatic and Ionian, the 

Alpine, the Baltic Sea and the Danube Region. It creates synergies between the EU macro-regional 

strategy for the Adriatic and Ionian, the Alpine, the Baltic Sea and the Danube Region and the 

Cultural Routes of the Council of Europe. Routes4U contributes to activities on the protection of 

cultural heritage and the promotion of cultural tourism in the four macro-regions. 

 

REGIONAL DEVELOPMENT  CULTURAL COOPERATION  SOCIAL COHESION 

Through the Cultural Routes 

of the Council of Europe, it 

contributes to sustainable 

cultural tourism. By doing so, 

it reinforces regional 

development in remote 

destinations. 

 It strengthens the 

transnational cultural 

cooperation in the macro-

regions, including different 

actors from macro-regional 

strategies and the Cultural 

Routes. 

 In line with the Faro 

Convention, Routes4U 

involves local communities. 

They are essential for the 

cultural identity of the macro-

regions.  
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CULTURAL ROUTES OF THE COUNCIL OF EUROPE 

The Cultural Routes of the Council of 

Europe are transnational grass-roots 

networks.  Since 1987, they act as 

channels for intercultural dialogue and 

promote a better knowledge and 

understanding of European shared 

heritage. 

Over 30 networks certified "Cultural Route of the Council of Europe" provide a wealth of leisure and 

educational activities for all citizens across Europe and beyond. They cover a range of different 

themes, such as architecture, cultural landscape, gastronomy or major figures of European art, music 

and literature.  

Through its programme, the Council of Europe offers a model for transnational cultural and tourism 

management and allows synergies between national, regional and local authorities and a wide range 

of associations and socio-economic actors. The networks crossed more than 50 countries in Europe 

and beyond and federate over 1600 members working towards the Cultural democracy and diversity 

but also mutual understanding and exchanges across boundaries. 

The development of a Cultural Route requests the following steps:  

1. Defining a theme that is representative for European values and common to 

several countries of Europe; 

2. Identifying heritage elements, that can involve tangible and intangible elements; 

3. Creating a European network with legal status of at least three European 

countries;  

4. Coordinating common activities in the main field of activities: 

 

 Co-operation in Research and Development 

 Enhancement of Memory, History and European Heritage 

 Cultural and Educational Exchanges for Young Europeans 

 Contemporary Cultural and Artistic Practice 

 Cultural Tourism and Sustainable Cultural Development 

5. Creating common visibility to ensure recognisability and coherence of the route 

across Europe. 

 

Economic impact of Cultural Routes  

Cultural Routes are tourism networks that contribute to the economic development in the 

regions they cross. In Europe, tourism is the third largest socioeconomic activity. The direct impact 

of tourism on the GDP accounts to 10%, 12% of total employment is linked to tourism services10. 

Culture contributes to the attractiveness of tourism destination. Cultural Routes provide cultural 

tourism offers that:  

1. Do not focus on major heritage sites but on remote and/or rural areas; 

                                           

 
10 European Parliament: Report on Europe, the world’s No 1 tourist destination – a new political framework for 

tourism in Europe, (2010/2206(INI), 13 July 2011. Accessed 25 July 2018 at: 
http://www.europarl.europa.eu/sides/getDoc.do?pubRef=-//EP//NONSGML+REPORT+A7-2011-
0265+0+DOC+PDF+V0//EN. 
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2. Invite travellers to discover diverse cultural themes, thus covering a broad range of 

distinctive, cultural offers;  

3. Implement different fields of actions offering a variety of cultural experiences to 

tourists;  

4. Offer a platform for cooperation and synergies between cultural, tourism and 

economic stakeholders due to their structural organisation.   

 

Sustainability of Cultural Routes 

Each proposal for the certification of a new Cultural Route must ensure that the project is financially 

and organisationally viable. All certified Cultural Routes are legal entities in form of an association or a 

federation with members. In line with the objectives of the Council of Europe to strengthen 

democracy, certified Cultural Routes are democratic networks that work in a participatory manner. 

Due to this structure, Cultural Routes have been proven to be sustainable. Cultural Routes 

members can furthermore ensure financial sustainability, e.g. through their membership 

fee. Cultural Routes have proven to be successful in project applications (since 2017, on-

going projects through e.g. EC Culture Program, LEADER, Creative Europe, Interreg amount to 

16 000 000 Euros).  

Protection of heritage 

As landscapes, Cultural Routes combine the tangible and intangible heritage because 

they do not only safeguard cultural and natural sites, but also the living intangible 

expressions such as traditions, performing arts and traditional knowledge related to the 

specific Cultural Route. They contribute to the protection of this intangible heritage for future 

generations.  

Transnational networks 

Cultural Routes are transnational cultural networks with members of at least three 

countries in Europe that implement joint activities. These networks have proven to be successful 

tools for capacity-building: Members of a Cultural Route create synergies, exchange practices and 

knowledge on management practices. Members with fewer capacities can thus profit of the network 

and implement joint activities that they would not have been able to carry out alone.  

Participatory approach 

Especially in the field of heritage management, a participatory approach is essential, given the 

perception of heritage as a common property and given the relevance of local and regional 

communities in bringing this heritage to life. Cultural Routes generally offer an entry point for 

the interaction with local people during the whole journey. The stay element of Cultural 

Routes seeks to maximise the benefits for local communities and to encourage visitors to experience 

local culture rather than just passing through it. 
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EU MACRO-REGIONAL STRATEGIES EUSAIR, EUSALP, EUSBSR AND EUSDR  

"A European Union (EU) macro-regional strategy is a policy framework which allows 

countries located in the same region to jointly tackle and find solutions to problems or to 

better use the potential they have in common". What is an EU macro-regional strategy?, 

European Union, 2017 

Currently, four EU macro-regional strategies have been adopted: the EU Strategy for the Baltic Sea 

Region (2009), the Danube Region (2010), the Adriatic and Ionian Region (2014) and the Alpine 

Region (2015). Often referred to as EU macro-regions, they encompass 27 countries with more than 

340 million people. 

 

Adriatic and Ionian region (EUSAIR) 
Countries involved: Albania, Bosnia and Herzegovina, 
Croatia, Greece, Italy (Abruzzo, Apulia, Basilicata, Calabria, 

Emilia Romagna, Friuli Venezia Giulia, Lombardy, Marche, 
Molise, Sicily, Trentino, Umbria and Veneto), Montenegro, 

Serbia and Slovenia. 
4 main objectives: "Marine and Maritime Growth/Blue 

Growth", "Connecting the Region", "Environmental quality" and 

"Sustainable Tourism".  
 

 

Alpine region (EUSALP) 
Countries involved: Austria, France (Franche-Comté, 

Provence-Alpes Côte d'Azur and Rhône-Alpes), Germany 

(Baden-Württemberg and Bavaria), Italy (Bozen, Friuli Venezia 
Giulia, Liguria, Lombardy, Piedmont, Trento, Valle d'Aosta and 

Veneto), Liechtenstein, Slovenia and Switzerland. 
3 main objectives: “Fair access to job opportunities / Building 

on the region’s high competitiveness”, ”Sustainable internal and 

external / Accessibility for all” and “A more inclusive 
environmental framework for all / Renewable and reliable 

energy solutions for the future”. 
 

 

Baltic Sea region (EUSBSR) 
Countries involved: Denmark, Estonia, Finland, Germany 
(Berlin, Brandenburg, Hamburg, Mecklenburg-Vorpommern and 

Schleswig-Holstein), Latvia, Lithuania, Poland and Sweden. 
3 main objectives: "Save the sea", "Connect the region" and 

"Increase prosperity". 

 

Danube region (EUSDR) 

Countries involved: Austria, Bosnia and Herzegovina, 

Bulgaria, Croatia, Czech Republic, Germany (Baden-

Württemberg, Bavaria), Hungary, Moldova, Montenegro, 
Ukraine (Odessa, Chernivtsi, Ivano-Frankivsk and Zakarpattia), 

Serbia, Slovak Republic, Slovenia and Romania. 
4 main objectives: "Connecting the region", "Protecting the 

environment", "Building prosperity" and "Strengthening the 
region". 

 

Adriatic and Ionian region (EUSAIR) 

In 2012, following the decision taken by the Foreign Ministers from the Adriatic and Ionian Region, 

the European Council requested the European Commission to present a new EU Strategy for the 

Adriatic and Ionian Region (EUSAIR) before the end of 2014. As a consequence, and taking into 
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account the experience from the Baltic Sea Region and the Danube Region, the Commission adopted 

a Communication and an Action Plan on the EU Strategy for the Adriatic and Ionian region in 2014. 

The same year, the EU Strategy for the Adriatic-Ionian Region (EUSAIR) was finally endorsed by the 

European Council. 

Four pillars have been defined in the framework of EUSAIR:  

EUSAIR has determined sustainable tourism as one of its central pillars. Its specific objectives are the 

diversification of tourism offer to address the seasonality of inland, coastal and maritime tourism and 

the improvement of the quality as well as the creation of an innovative tourism offer that strengthen 

the sustainable development of the macro-region.  

Alpine region (EUSALP) 

The EU Strategy for the Alpine Region was launched in the form of a Communication and an Action 

Plan as a result of an extensive online public consultation conducted between July and October 2014 

as well as the conclusions of the closing high-level Stakeholder Conference in Milan on 1-2 December 

2014 .On 27 November 2015, the Council of the European Union endorsed the EU Strategy for the 

Alpine Region. It is thus the “youngest” macro-regional strategy of the European Union.  

Three interdependent thematic fields of actions have been identified: 

1. Blue Growth 

  Topic 1 – Blue technologies 

  Topic 2 – Fisheries and    
     aquaculture 

  Topic 3 – Maritime and marine     
     governance and services  

2. Connecting the Region 

  Topic 1 – Maritime transport 

  Topic 2 – Intermodal connections to 
     the hinterland 

  Topic 3 – Energy networks 

3. Environmental Quality 

  Topic 1 – The marine environment; 

  Topic 2 – Transnational terrestrial 
     habitats and biodiversity  

4. Sustainable Tourism 

  Topic 1 – Diversified tourism offer  
      (products and services) 

  Topic 2 – Sustainable and responsible 
     tourism management    
     (innovation and quality) 
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Culture and tourism are topics that are not addressed through a dedicated Action Group, but as 

subthemes of existing Action Groups: Action Group 2: “To increase the economic potential of strategic 

sectors” and Action Group 6: “To preserve and valorise natural resources, including water and cultural 

resources” deal with topics related to Cultural Routes of the Council of Europe. Action Group 2 

addresses as a thematic priority health Tourism (coordinated by the Region of Salzburg, AT). Action 

Group 6 aims at initiating activities for the promotion and marketing of sustainably produced food and 

forest products as a way to maintain cultural and ecosystem services. 

Baltic Sea region (EUSBSR) 

The Baltic Sea area was the first geographic area for which a macro-regional strategy was developed. 

In 2009, the Council of the European Union confirmed the creation of the European Union Strategy 

for the Baltic Sea Region (EUSBSR) to respond to common challenges by joining capacities, 

coordinating activities and creating synergies. The Strategy focuses on the question of how to 

improve the region’s compe–titiveness, create new transport and energy connections, protect the 

environment, promote knowledge-based cooperation and contacts, and ensure safety for people and 

for the environment. 

Objective 1: Fair access to job 
opportunities, building on the high 

competiveness of the Region 

Action 1 – To develop an effective research 
     and innovation ecosystem 

Action 2 – To increase the economic   
         potential of strategic sectors 

Action 3 – To improve the adequacy of 
               labour market, education and   
    training in these strategic 
               sectors 

Objective 2: Sustainable internal 
and external accessibility to all 

Action 4 – To promote inter-modality and   
    interoperability in freight and   
    passengers transport 

Action 5 – To connect people electronically 
    and promote accessibility to   
    public services 

Objective 3: A more inclusive environmental framework for all and 
renewable and reliable energy solutions for the future 

Action 6 – To preserve and valorise natural resources, including water and cultural   
    resources 

Action 7 – To develop ecological connectivity in the EUSALP territory 

Action 8 – To improve risk management and to better manage climate change including 
    major natural risks prevention 

Action 9 – To make the territory a model region for energy efficiency and renewable   
    energy 
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The EUSBSR has three main goals: 

 

EUSBSR actions are grouped within the above listed 13 Policy Areas of the Action Plan that was 

revised in March 2017. Two Policy Areas touch upon the area of sustainable cultural tourism and 

development of the Baltic Sea Region: Policy Area Tourism and Policy Area Culture are included under 

the overall goal to “increase prosperity”. 
 

Danube region (EUSDR) 

The Danube Region was the second macro-region for which a macro-regional strategy of the EU was 

developed. In June 2009, EU heads of state and government called on the European Commission to 

prepare a new strategy for the Danube Region. The EU Strategy for the Danube Region (EUSDR) was 

adopted in 2010 and endorsed by the Council in 2011.  

EUSDR is based on four pillars, which have 12 priority areas to manage and co-ordinate: 

Pillar 1: Connecting the region 

  – Improve mobility and intermodality 
     of inland waterways, rail, road and air 

  – Encourage more sustainable energy 

  – Promote culture and tourism, people- 
     to-people contacts 

Pillar 2: Protecting the 
environment 

  – Restore and maintain water quality 

  – Manage environmental risks 

  – Preserve biodiversity, landscapes and 
     air and soil quality 

Pillar 3: Building prosperity 

  – Develop the Knowledge Society 

  – Support business competitiveness 

  – Invest in people and their skills 

Pillar 4: Strengthening the region 

  – Set up institutional capacity and co- 
     operation 

  – Work together to tackle security and 
     organised crime 

      1. Save the sea 
            – clear water in the sea 

 – rich and healthy wildlife 

 – clean and safe shipping 

 – better co-operation 

2. Connect the region 

     – good transport conditions 

     – reliable energy markets 

     – connecting people in the region 

     – better co-operation in fighting cross- 
        border crime 

3. Increase prosperity 

  – the Baltic Sea Region as a frontrunner for deep-ening and fulfilling the single market 

  – contributing to the implementation of the Europe 2020 Strategy 

  – improved global competitiveness of the Baltic Sea Region 

  – climate change adaptation, risk prevention and management 
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The first Pillar of EUSDR “Connecting the region” contains Priority Area 3 on “Culture and tourism, 

people to people”. Seven targets have been set within the framework of Priority Area, among them 

the development and support of existing Cultural Routes relevant in the Danube Region. 

CULTURAL ROUTES IN THE MACRO-REGIONS 
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MAIN FIELD OF ACTIONS  

Sustainable cultural tourism and regional development 
- Cultural Routes trip planner to discover Cultural Routes sites 

and organise a journey in the EU macro-regions. 
- Cultural Routes card with discounts and advantages to invite 

travellers to discover the heritage of Cultural Routes in the macro-

regions.  
- Development of a macro-regional brand for EUSAIR, EUSALP, 

EUSBSR and EUSDR to be implemented through the Cultural 

Routes.  

 

 

 

Capacity building  
- Trainings and e-learning modules for Cultural Routes, regional 

and local authorities. 

- Assistance to cultural routes projects identified in the EU 

macro-regions in view of the certification “Cultural Route of the 
Council of Europe” and for the extension of certified Cultural 

Routes. 
- Grant-System for exemplary actions for Cultural Routes of the 

Council of Europe to implement activities in line with the macro-

regional strategies EUSAIR, EUSALP, EUSBSR and EUSDR.  
- Compilation of data on the economic impact of Cultural Routes, 

traveller behaviour and normative instruments on cultural tourism 

in the four macro-regions.  
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Good practices and guidelines   
- Identification of and exchange on practices and tools on 

cultural tourism in use in the EU macro-regions. 
- Proposal of trans-sectorial guidelines for the implementation 

of Cultural Routes of the Council of Europe.  
- Knowledge exchange and information on best practices through 

the organisation of macro-regional workshops. This meeting will 

provide the opportunity to bring the relevant stakeholders of the 
Macro-regions into contact with the Cultural Routes.  

 

 

 

DESCRIPTION OF THE ACTIVITIES11
 

Strengthening existing Cultural Routes in line with macro-regional strategies 

A digital platform www.coe.int/routes4u was created. This platform contains information on 
the macro-regional strategies EUSAIR, EUSALP, EUSBSR and EUSDR as well as on the 
Cultural Routes of the Council of Europe (CR), crossing the macro-regions.  

Mapping 

After having carried out a survey on CR-members in the macro-regions (types of members, 
geographical distribution), graphics on the membership of Cultural Routes in the macro-
regions were produced and put on the platform. Furthermore, a technical provider was hired 
to create a map on the Cultural Routes crossing the macro-regions. The map is organized 
according to clusters and thus provides an overview of the geographic distribution. The user 
can chose a specific area to see the detailed geographical location of Cultural Routes-
members. The user can search for Cultural Routes using macro-regional filters or select 
specific Cultural Routes crossing the macro-regions. Information was shared with ESPON to 
integrate the data in their database. The data is also given for integration in the Platform 
POK of EUSALP.  

Trip-planner 

The trip-planner was created to display touristic information related to the Cultural Routes 
crossing the macro-regions, blogger’s reports on travelling along the Cultural Routes and 
pictures on the tourism places. It addresses an existing gap in the macro-regions: At 
present, different initiatives with information on the Cultural Routes can be found, 
nevertheless none of them with information at a macro-regional level. In order to promote 
destinations at a transnational, macro-regional level, information on the macro-regional 
tourism offers needs to be made accessible.  

The trip-planner is launched for a testing period by tourism professionals (national tourism 
boards and tourist guides) until October 2019. On the basis of the findings of the testing 
period, further content will be added, and the trip-planner amended to be finalized by 
December 2019. The trip planner will then be promoted by tourism stakeholders such as 
national/local tourism offices and travel agencies in the macro-regions as well as by Cultural 
Routes.  

Guidelines on funding and certification 

An online guide on how to apply for EU-funding was developed to provide guidelines and 
tips on how to prepare a successful proposal and put on the Routes4U-webpage. Parallel to 

                                           

 
11 According to the main fields of action as defined in the grant agreement.  

http://www.coe.int/routes4u
http://www.coe.int/routes4u


 
 
Routes4U Second Steering Committee meeting 

2 July 2019, Luxembourg   p.29 
 

 www.coe.int/routes4u
 

this, cooperation with EuroAccess was initiated. The Routes4U webpage includes a webpage 
on EuroAccess with the EuroAccess-database on funding opportunities. On the other hand, 
the EuroAccess webpage includes a page on Routes4U.  

Representatives of EuroAccess participated in a Routes4U-workshop (Bucharest) to provide 
advice on how to search for funding opportunities. Furthermore, an online-information 
session was organized on how to prepare a successful grant proposal. A representative of 
DG Regio provided information on the macro-regional strategies.  

Certification guidelines were developed and disseminated online. These guidelines provide 
information on how to prepare a certification as a Cultural Route as well as on procedural 
questions concerning the certification cycle.  

Best practices  

A webpage of best practices was launched, providing information on best practices of 
activities of Cultural Routes and of the macro-regional strategies. This webpage provides an 
overview about activities in the framework of the macro-regional strategies and the Cultural 
Routes. Best practices are also presented in an audio-visual format through the Routes4U-
voices series.  

Cultural Routes Card 

The Phoenicians’ Route received a mini-grant to develop a Cultural Routes Card, “Smart Way 
card”. This card will provide offers and discounts on newly developed tourism products and 
services in the Adriatic and Ionian Region. The development of the Cultural Routes Card will 
focus on hinterland economies through agreements with SMEs. The target traveller-group 
will be senior groups, disabled people as well as low income groups. The Cultural Routes 
Card will be implemented in close coordination with the findings and recommendations of 
the branding strategy for EUSAIR. Activities are funded through a Routes4U-mini-grant of 10 
000 Euros. A similar action for EUSALP, EUSBSR and EUSDR will take place in the second 
half of 2019.  

Cooperation with the European Youth Card (EYC) was initiated to launch a joint Card in a 
selection of macro-regional countries, promoting the macro-regional strategies and the 
Cultural Routes. The Card should be developed by the end of 2019 and be launched with a 
broad campaign in 202012.  

Small grant-system 

Four calls for proposal for EUSAIR, EUSALP, EUSBSR and EUSDR were prepared in 
coordination with DG Regio and published on 23 November 2018. A new Selection 
Committee was nominated. Information on the eligible proposals was given on a confidential 
note to the coordinators of the Thematic Steering Group 4 of EUSAIR, of Priority Area 3 of 
EUSDSR, of Policy Area 6 of EUSBSR and of Action Group 6 and Action Group 2 of EUSALP 
for comments. These comments were discussed by the members of the Selection 
Committee.  

A total of six proposals were chosen for the award of the grant in April 2019:  

1. European Route of Jewish Heritage develops a Jewish Heritage-Incubator program for 

the EU strategy for the Danube Region for the extension of the CR and strengthening of 

the Jewish Heritage in the Danube Region. It includes research and inventory on 

                                           

 
12 The campaign will follow the same principle of the campaign implemented by EYC and EU on the 

European parliamentary elections in 2019. 
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national level for the development of Jewish Heritage Routes in Austria, Slovenia, 

Bosnia, Croatia, Serbia, Czech Republic, Bulgaria, Hungary and Romania. 

2. The Hansa connects four countries of EUSBSR (Estonia, Latvia, Germany and Sweden) 

through history, culture and storytelling. Local food products will be developed to further 

develop meals covering countryside eating to fine dining in the cities “from farm to 

table”. 

3. Roman Emperors and Danube Wine Route increases regional investments in the tourism 

sector by extending the Cultural Route with new Roman archaeological sites from 

Slovenia and Austria and in support of local tourism businesses within the Danube 

Region. This will extend the touristic offer, expand existing itineraries and constitute the 

base to engage providers of tourism services with the Route. 

4. Phoenicians' Route develops a Cultural Routes Card in line with the overall branding 

strategy for EUSAIR. The brand contributes to increase the competitiveness of the 

Cultural Route of the Council of Europe and to develop new tourism products and 

services. 

5. Routes of the Olive Tree develops a touristic itinerary and an interactive map with new 

points of interests and extends the network in at least three countries of EUSAIR. It 

creates a brand name/logo in order to facilitate the visibility of the products and services 

linked to the Olive Tree and develop Info-Points to provide the local community with the 

relevant information about the Cultural Route. 

6. Via Francigena develops signposting and information panels in the area of EUSALP as 

well as a Pilgrim passport by adding specific discounts and offers provided to the card 

holders for travelling along EUSALP. It creates tourist packages dedicated to the 

discovery of the Via Francigena within the Alpine Region.  

Seven new calls for proposals for grants on the implementation of the branding strategy 
(Cultural Routes Card and creation of tourism products and services) were published in June 
2019.   

Developing and reinforcing cooperation in line with macro-regional strategies 

E-learning course 

The first module of the Routes4U e-learning course provides a step-by-step guide on how to 
certify and manage a Cultural Route of the Council of Europe in the four macro-regions. It 
contains a section on the macro-regional strategies and their objectives. The course includes 
videos, check lists, info-graphics and various materials for further studying. Participants' 
learning progress is evaluated via exercises and assignments: they obtain a personalised 
certificate of attendance upon successful completion of the module's test.  

The modules deal with the following topics:  

Module 1.: Cultural Routes in the EU macro-regions. Step-by-step guidance on certification 
and implementation  

Module 2.: Cultural tourism in the EU Macro-regions. Cultural Routes to increase 
attractiveness of remote destinations 

Module 3.: Social participation and social cohesion in the EU Macro-regions. Cultural Routes 
and community engagement  
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Module 4.: Local and regional development in the EU Macro-regions. Cultural Routes and 
SMEs 

Module 5.: Marketing strategies in the EU Macro-regions. Cultural Routes and marketing of 
the Macro-regional strategies  

Manuals will be developed for each e-learning module to provide focused guidance to 
Cultural Routes managers, professionals working on the macro-regional strategies, cultural 
and tourism professionals as well as local and regional governments in the macro-regions. 
They aim to provide knowledge and assistance in the effective management of Cultural 
Routes that contribute to the objectives of the macro-regional strategies. 

An expert prepared a database, compiling vocational and university training in the four 
macro-regions on themes related to sustainable tourism, transnational cooperation and 
protection of heritage. This database is available on the Routes4U-webpage and provides an 
overview about training possibilities in the four macro-regions. 

Cultural Routes networks 

A series of four macro-regional consultations for EUSAIR, EUSALP, EUSBSR and EUSDR was 
organized, bringing together professionals from the Cultural Routes and the macro-regional 
strategies.  

 Consultation for EUSAIR in Venice, 6 June 2018 

 Consultation for EUSBSR in Oslo, 6-7 September 2018 

 Consultation for EUSDR in Bucharest, 6 November 2018  

 Consultation for EUSALP in Bard, 2-3 April 2019 

 Consultation for EUSBSR in Helsinki, 26-27 March 2019  

 
The workshops were organized in cooperation with the coordinators of the Thematic 
Steering Group 4 of EUSAIR, of Priority Area 3 of EUSDSR, of Policy Area 6 of EUSBSR and 
of Action Group 2 and 6 of EUSALP. More than 200 participants were trained on sustainable 
cultural tourism. Four roadmaps for EUSAIR, EUSALP, EUSBSR and EUSDR were developed 
and disseminated.  

The discussion of the workshops was based on four feasibility studies for Cultural Routes in 
EUSAIR, EUSALP, EUSBSR and EUSDR, outlining the distribution of CRs and identifying 
geographical and thematic gaps.  

Four macro-regional consultations were carried out to identify macro-regional priorities: 

1. EUSAIR: Roman Heritage and Routes of the Olive Tree  

2. EUSALP: Mountain heritage and Via Claudia Augusta  

3. EUSBSR: Modern architecture/ Alvar Aalto and maritime heritage/ Ice Age 

4. EUSDR: Iron Age and Cyril and Methodius Route 

The priorities were further supported, for example:  
 A study was launched on Roman heritage (December 2018 to February 2019) to 

prepare an inventory on the tangible and intangible heritage elements of a EUSAIR-

CR on Roman heritage, involving all Ministries of Culture and Tourism of AIR-

countries and identifying partners for the establishment of a legal network. For the 

purpose of this study, a Routes4U-survey on potential members was carried out. A 

stakeholders-meeting is planned in the second half of 2019 to discuss the 

establishment of a network of partners.  
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 A stakeholders meeting with potential new AIR-members of the Routes of the Olive 

Tree was organized in Mali Losinji, November 2018 . A consultation on the extension 

was organized during the annual forum in Goerlitz, September 2018. Another 

consultation was organised during the TSG-meeting in Podgorica, April 2019. Regular 

consultation with the CR took place. A mini-grant on the extension and strengthening 

of the CR was awarded.  

 A study was launched on Cyril and Methodius Route on how to improve the 

geographical coverage of the Route. A consultation with the Cultural Route took 

place in Luxembourg in April 2019. A stakeholders meeting is planned in October 

2019.  

 Three studies on Iron Age, Ice Age, Via Alpina are launched to identify heritage 

elements and potential partners. On the basis of the findings of this study, a first 

stakeholders-meeting is planned in October 2019.  

 A training-session for Cultural Routes project on the certification and management 

was organized in Visby, June 2019. 

Innovating and supporting local economies in line with macro-regional strategies 

Branding  

Studies on a branding strategy were launched for EUSAIR (January 2019), EUSDR (April 
2019) and two experts were selected for EUSALP (recruited in May 2019) and EUSBSR 
(recruited in May 2019). These studies include, in a first phase, the research on data and 
information on macro-regional strategies and cultural tourism in the macro-region countries, 
as provided from national tourism board institutions as well as Cultural Routes crossing the 
respective macro-region. On the basis of the data collection, a brand strategy is developed, 
including the definition of a brand vision as well as of a brand identity and values. The 
marketing experts also develops action-oriented recommendations concerning the creation 
and promotion of the respective macro-regional brand, including recommendations on 
“Brand-personality” guidelines for the marketing material, distribution channels, 
communication channels, promotional slogans. 

The branding study was presented during a B2B event in the framework of the Annual 
Forum of EUSAIR in Budva (April 2019) and a B2B event in the framework of the Annual 
Forum of EUSDR in Bucharest (June 2019).  

A fam-trip on the Cultural Routes crossing the Baltic Sea Region was organized in June 
2019. Three fam-trips in the other macro-regions will be organized in the second half of 
2019, presenting the products and services linked to the Cultural Routes and the macro-
regions. These fam-trips are organized for macro-regional tourism operators.  

Tool for transborder policies and governance in line with macro-regional 
strategies 

Policies on cultural cooperation 

Four experts prepare an analysis of the “state-of-the-art” of the Cultural Routes of the 
Council of Europe in the four macro-regions. The collection of data showcases the impacts 
of the Cultural Routes on local economies in the macro-regions (including job creation), in 
order to identify ways to further strengthen regional development and the objectives of the 
macro-regional strategies.  
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A questionnaire was circulated to the members of the macro-regional strategies to provide 
information on management and governance practices and tools, best practices and lessons 
learnt implemented by Cultural Routes in the respective macro-region in line with macro-
regional objectives on regional development, sustainable tourism and protection of heritage. 
On the basis of this data, an atlas will be compiled on implementation and management of 
Cultural Routes at the local and regional level, addressed to local authorities.   

The studies include assessments to identify needs, gaps and challenges with regard to 
strengthening the regional development through Cultural Routes, the development of 
guidelines for transnational and/or regional policies on cultural cooperation, sustainable 
tourism and economic development in the respective macro-region. The studies identify 
missing guidelines, policies and tools within the macro-regional strategies to make use of 
Cultural Routes as a driver for economic development.  

Policies for signposting 

An expert develops transnational guidelines for signposting through a series of guidelines 
interviews with those Cultural Routes that have successfully implemented signposting. The 
experts compiles guidelines and recommendations as well as a collection of specifics for 
successful signposting.  

Visibility and communication  

Communication plan 

A communication plan was developed and amended according to the needs of the target 
groups.  

Webpage for grant and macro-regional strategies  

A webpage on EUSAIR, EUSALP, EUSBSR and EUSDR was created (https://pjp-
eu.coe.int/en/web/cultural-routes-and-regional-development/eu-macro-regions). Logos of 
the European Union as well as EUSAIR, EUSALP, EUSBSR and EUSDR are displayed on this 
webpage. This webpage contains maps of all macro-regions, a list of the macro-regional 
objectives, factsheets for EUSAIR, EUSALP, EUSBSR and EUSDR and a promotional video on 
the macro-regional strategies. Hyperlinks lead the webpages of the macro-regional 
strategies.  

A webpage on the mini-grants was created (https://pjp-eu.coe.int/en/web/cultural-routes-
and-regional-development/funding). It contains a description of the six awarded projects, 
listed according to macro-regions and guidelines how to apply for a grant. An extensive 
Question and Answer subpage provides further guidance on the grants. Hyperlinks lead to 
EuroAccess and EuroAccess news on new call for proposals and other funding opportunities 
are displayed.   

Communication material  

The Joint Programme is known under the title “Routes4U” to convey the idea of a Joint 
Programme for the people (“for you”). The title is accompanied by a visual identity that was 
chosen to transmit the idea of discovery of the Adriatic and Ionian, the Alpine, the Baltic Sea 
and the Danube Region through the Cultural Routes.  

Content for the Routes4U-webpage (https://pjp-eu.coe.int/en/web/cultural-routes-and-
regional-development/home) is constantly added. So far, 30 pages with a multitude of 
information, data and guidelines exist.  

A dedicated subpage on the macro-regional strategies EUSAIR, EUSALP, EUSBSR and 
EUSDR was developed and contains a hyperlink to the respective macro-regional webpages. 

http://www.coe.int/routes4u
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A promotional video on the macro-regional strategies is included on the Routes4U-webpage. 
This webpage on the macro-regional strategies is the fourth most-visited webpage on the 
digital platform of Routes4U.  

A specific section of the webpage contains databases that were created in the framework of 
the e-learning (https://pjp-eu.coe.int/en/web/cultural-routes-and-regional-
development/databases): One lists e-learning and university trainings and courses on 
sustainable tourism and heritage management. Another database contains data on Cultural 
Routes members in the four macro-regions as well as outside the macro-regions.  

A specific webpage containing information on funding was created, that contains a link to 
the EuroAccess database on funding (https://pjp-eu.coe.int/en/web/cultural-routes-and-
regional-development/-/euroaccess-the-eu-macro-regions-funding-database).  

The number of visitors to the webpage is continuously growing: Over one year, from April 
2018 (453 users) to April 2019 (2308 users), traffic on the webpage increased by 409%. 

 

Graph: number of monthly visits and trendline of the Routes4U webpage (https://pjp-
eu.coe.int/en/web/cultural-routes-and-regional-development/home) 

Information on Routes4U is disseminated through a variety of channels, namely the 
webpages of the macro-regional strategies. News are published on the EUSAIR-webpages 
(https://www.adriatic-ionian.eu), EUSALP-webpages (https://www.alpine-region.eu/), 
EUSBSR-webpages (https://www.balticsea-region-strategy.eu/, https://www.balticsea-
region-strategy.eu/increase-prosperity/pa-culture) and EUSDR-webpages 
(https://www.danube-region.eu/ and https://www.danubecultureandtourism.eu/) 

Social media are used to promote Routes4U-activities: 

 A weekly Routes4U-quiz is published every Friday on Facebook 

(https://www.facebook.com/CultureRoutes/). This quiz presents a specific 

destination that is part of a Cultural Route in the macro-regions. 

 30 Routes4U interviews and five Routes4U promotional event-videos were created 

and are displayed on the You-tube channel 

(https://www.youtube.com/channel/UCfhoOy8XSBlwbSVKjdCvAmQ/).  

 The hashtag routes4U was created, linking to the twitter-account 

(https://twitter.com/cultureroutes). 
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 A Routes4U monthly newsletter was created (https://pjp-eu.coe.int/en/web/cultural-

routes-and-regional-development/newsletter). 

 A special account on Instagram was created (https://pjp-eu.coe.int/en/web/cultural-

routes-and-regional-development/home) and displays pictures of the four macro-

regions and the Cultural Routes.  

 A photo competition was launched during the summer holidays (31 July 2018 to 30 

September 2018) and four winners out of 87 photographers from 18 countries 

received an Interrail pass. Their pictures were also used for the Routes4U-

publications. 

 
Communication material with the joint logo of the European Commission and the Council of 
Europe were produced:  

 Roll-ups with the logos of the macro-regional strategies.  

 Posters promoting Routes4U-e-learning and Routes4U-trip-planner  

 Leaflet on Routes4U 

 Brochure with background information on Routes4U 

 Promotional videos on five Routes4U-consultations 

 Welcome kit (folders, pens and note-pad 
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