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What do we know about   
   the structure of film  
      financing in Europe?  
    



what we have done 



.  

It’s only a  
sample analysis 
 
 
 
 



.  

 

 

 

 Only live-action fiction films 

 Released in 2016 

 Selection bias 

 French bias 

It’s only a  
sample analysis 
 
 
 
 



It’s only a  
sample analysis 
 
 
 
 

.  

 
but a  

large one! 
 
 
 
 



.  

EUR 1.4 bn 
investment volume 

42%  
coverage rate 

 
but a  

large one! 
 
 
 
 



What are we 
talking about 

 

 

 

 

 

 

 

Each film is unique. So is its financing 
structure.  

Each country is unique. So is its film 
financing ecosystem.  pan-European perspective 



The European 

film landscape 



.  

is very fragmented 

market potential 

average budgets 

market size 



199 
15 

177 

16 

1 







The financing 



Five financing 
sources are 
essential… 

 
 
 
 

…but  
direct public 

funding stands out 







as broadcasters are 
obliged to invest 

giving them  
a semi-public character 

Broad- 
caster 

Public  
sector 

Private  
sector 



VOD  
financing  
is (still) 
insignificant  

at least, for films  
released in 2016 



VOD  
financing  
is (still) 
insignificant  

0.1% 
investment volume 

6 out of 445 
sample films 

financed by VOD 

at least, for films  
released in 2016 



Territoriality 
matters 
 
in two respects 



 
 
Market  
potential 
affects  
financing  
structure 

 
 
 
 
 
 

   
  the lower the  

  market potential,  
  the more important  

  is direct public funding 

Budget 
size 

Market 
size 



58% 

43% 
37% 

24% 

Importance of  

direct public funding 
Small 

markets 
Medium-sized 

markets 
Large 

markets 
Large 

markets (excl. FR) 



Importance of  

pre-sales (excl. broadcasters) 

Small 
markets 

Medium-sized 
markets 

Large 
markets 

Large 
markets (excl. FR) 

8% 
11% 

22% 

17% 



Budget 
size 



- 

Direct public funding 

Incentives 

Broadcaster investments 

Pre-sales (excl. broadcasters) 

Private equity  

Debt financing 

Producer investments (excl. broadcasters) 

In-kind investments 

Other financing sources 

Relative importance  of financing sources in the case of  

micro-/low budget films Avg 

4% 

4% 

8% 

- 1% 

2% 

- 11% 

- 15% 

- 3% 

13% 



Direct public funding 

Incentives 

Broadcaster investments 

Pre-sales (excl. broadcasters) 

Private equity  

Debt financing 

Producer investments (excl. broadcasters) 

In-kind investments 

Other financing sources 

Relative importance  of financing sources in the case of  

medium budget films Avg 

1% 

0% 

0% 

- 1% 

0% 

- 7% 

- 8% 

3% 

11% 



Direct public funding 

Incentives 

Broadcaster investments 

Pre-sales (excl. broadcasters) 

Private equity  

Debt financing 

Producer investments (excl. broadcasters) 

In-kind investments 

Other financing sources 

Relative importance  of financing sources in the case of  

high budget films Avg 

- 1% 

0% 

- 1% 

0% 

- 1% 

2% 

3% 

1% 

- 3% 



Direct public funding 

Incentives 

Broadcaster investments 

Pre-sales (excl. broadcasters) 

Private equity  

Debt financing 

Producer investments (excl. broadcasters) 

In-kind investments 

Other financing sources 

Relative importance  of financing sources in the case of  

super high budget films Avg 

- 1% 

0% 

2% 

1% 

2% 

9% 

5% 

- 6% 

- 10% 



The crucial 
question is:  

How will digital 
distribution 
affect this 
complex 
financing 
system?  



for instance 



-21% Broadcaster investments 

in France 2018 

-26% Pre-sales (excl. TV) 

-12% Total film investment 



Trend or 
exception? 


