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New market segmentation
STRATEGIC OBJECTIVES

Demographic targeting is dead

Transition frompredominantly demographic to behavioural andattidudinal.

Demographics

Age, Gender,Location

Psychographics

Behaviours, Interests andAttitudes

Niche, passion-based markets



PASSION GROUPS

Mapping of passion groups
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PASSION GROUPS



 Variety of passion-related  

experiences

 Hospitality and  

communication with locals

 Cultural and leisure offer

 Value for money of the

experiences related to

corresponding interest

PASSION GROUPS

Strengths and weaknesses


