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76 countries
46 Indicators
12893 stories

114 countries
91 Indicators
22136 stories
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110 Indicators
30172 stories

71 countries
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The Data



News subjects and sources in newspapers, 
radio and television newscasts. Percent 

women. 1995-2020
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Women are central 

Story raises issues of 
gender equality or 
inequality
Story clearly 
challenges gender 
stereotypes
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70-90%
reinforce or do nothing to 

challenge gender 
stereotypes





“one of the most far-reaching collective enterprises of the global women’s 
movement”. – Margaret Gallagher, 2014 

Who we are:
• Women’s civil society organisations, gender equality & other CSOs
• Researchers and students in universities and colleges
• Media professional associations and unions

Financing: 70% (Network self-funding), 15% (UN Women), 15% (MDOs)
www.whomakesthenews.org | @whomakesthenews | gmmp@waccglobal.org

http://www.whomakesthenews.org/
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