Communication plan	
Section I – Overall communication objectives
The communication and visibility plan will be further developed during the inception phase of the project and will be revaluated as necessary during implementation. All communication will promote the issues, not the project itself but the benefits and expected positive results of the actions.
Section II – Target audiences
In project countries, EU, Strasbourg and Brussels where appropriate.
Section III – Messages for each target audience
Linked to project objectives.
Section IV – Communication tools 
For example, website, social media, leaflets, newsletters, professional photos etc. and their advantages in local context.
Section V – Communication activities
Over the lifecycle of the project and highlighting main project activities and achievements.
Section VI – Indicators
Quantitative (eg. number of news on website, number of people attending, publication disseminated, website visits, Facebook likes etc.)
Qualitative (eg. questionnaire given to people attending, most visited web pages, most liked posts etc.)
Section VII – Resources
Human, outsourcing and financial.
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