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Definitions
- Services (Amazon) and catalogues (Amazon DE)
- Film: includes documentary, animation
- TV content: includes non-fiction
- Titles, seasons and episodes
- Unique vs Cumulated
- Country of origin / Regions of origin (EU27 & UK)

Scope
- Contents of VOD catalogues in EU27 since 2020
- Film: 138 TVOD catalogues in 27 countries and 185 SVOD catalogues 

in 20 countries
- TV content:  160 SVOD catalogues from 20 countries and 47 TVOD 

catalogues from 14 countries
- Data from May 2020
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Two different datasets

Film TV content
JustWatch JustWatch
Filmtoro
La Pantalla digital
EUROVOD

Lumiere VOD partners (only source in May 2020 
(film only) for TV content)
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Two different business models, analysed separately

TVOD SVOD

evolution of Home video evolution of Pay TV

centred on Film centred on TV content
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Research questions

1. Catalogues’ average and median size

2. Shares by region of origin (EU27; EUR OBS; US; Other Intl.)

3. Content circulation in average number of services or countries

4. Share of national and European non-national content

5. Which countries export more film and TV content

6. Main players by type and available content
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Choice of indicators affects results: more films than seasons, but explosion of episodes
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The offer of unique film titles was 7 times higher than of unique TV seasons on TVOD
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European series are shorter in number of episodes than US or international series
After Brexit, British content moved to Obs category, decreasing EU shares by 8% in average
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There are more unique European than US film titles, both on TVOD and on SVOD
On TVOD, US unique film titles (37%) provide almost 60% of all cumulated film titles
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There are more unique European TV seasons than US, both on TVOD and on SVOD
On SVOD, US unique TV seasons (32%) provide 51% of total cumulated TV seasons
There is more cumulated TV content from other origins (Asia, Canada) than from Europe
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National VOD services show a larger proportion of European content
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While multi-country services rely more on US content (60% on TVOD)
SVOD multi-country services offer the largest amount of other international content
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Unique film titles circulated better on TVOD and unique TV seasons, on SVOD
Content from US and other regions travelled best, crossing borders more easily than EU27
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On TVOD, non-EU European content (incl. the UK) showed the second best circulation, On 
SVOD, the second best circulation in catalogues was from regions outside of Europe or US
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EU27 non-national content represented the largest share, especially on SVOD (72%)
Highest share of national content found on films and TV episodes on TVOD
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Films on TVOD are mainly French and German; 4 main producers on top
TV content is mainly German on TVOD, followed by French and Nordic content
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On SVOD, the most exported titles, for both films and TV seasons, were French (25%)
German, Spanish and Italian titles complete the top EU-4 export countries (two thirds)
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Over 80% of the works available on TVOD are offered by tech and pure VOD players 
TV and Telecom players made up 30% of the content offer on SVOD and 15% on TVOD
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European-owned VOD services offer a bigger proportion of European content
SVOD global services offer more content from other regions (Asia, Canada, Australia)
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But in absolute numbers, global services offered more films and TV seasons and thus also 
more European content than EU owned services
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Thank you!

marta.jimenez-pumares@coe.int


