EUROPEAN YOUTH CARDS
AS A TOOL FOR YOUTH MOBILITY
AND ACTIVE CITIZENSHIP
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http://euro26.fi/etusivu/in+english/
http://cartejeunes.lu/en/
http://www.coe.int/t/dg4/youth/default_en.asp
http://www.gpa.rs/
http://ec.europa.eu/youth/index_en.htm
http://eyca.org/
http://www.mecenat.se/
http://microsites.juventude.gov.pt/portal/cartaojovem
http://www.eyca.pl/
http://www.scotland.gov.uk/About/People/Directorates/ChildrenFamiliesDrt
http://sverigesungdomsrad.se/
http://www.government.se/sb/d/2063
http://www.youngscot.net/
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EYCA needs to make the biggest possible
impact to support young people in a time
of economic crisis.

Jonas Levin, CEO, Mecenat: Jarkko Lehikoinen, President, EYCA:
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EUROPEAN YOUTH CARDS

AS A TOOL FOR YOUTH MOBILITY
AND ACTIVE CITIZENSHIP:

CASE STUDIES AND EUROPEAN

PARTNERSHIPS

« The national charity for youth information and citizenship for Scotland

* Over 500,000 Young Scot youth cards are used by young people in Scotland

* Young Scot works in partnership with youth work organisations and with the Scottish Youth Parliament

« All 32 local authorities are key partners for Young Scot

« Scottish Government sees Young Scot as a main vehicle to deliver services to young people and to communicate

with them

« Children and Families Directorate and Health and Social Care Directorate are the central Government partners
for Young Scot, but there are also close connections to parts of Government responsible for employability, trans

port and environment

» The youth card is central to how Young Scot achieves its goals

"Young Scot helps deliver results for all aspects of Scot-
land's National Performance Framework:

Wealthier and fairer Scotland, Safer and stronger Scot-
land, Smarter Scotland, Greener Scotland, Healthier
Scotland.

Young Scot achieves that through imaginative pro-
jects to encourage participation in decision mak-
ing and to promote positive life choices in relation to
healthy eating, volunteering and relationships”

“The card itself is meaningful to young people, they

like it because it is their tool and they identify it with
access to positive opportunities. The card can remove
stigma and barriers: it is a universal tool that can also
be used by cardholders with fewer opportunities to ac-
cess specialist support and services. The new Rewards
system attached to the card shows that doing positive
things leads to impact and rewards.”

“Young Scot do a great job. They make sure that young
people’s opinions challenge and inform the level and
quality of the services Young Scot delivers. That is good
for Young Scot and for Scotland. That's one of the reasons
Young Scot received a very positive review from their
recent Government inspection”

"Young Scot can't stand still. In the future, we want to
personalize the information we send to cardhold-
ers based on their individual interests (volunteer-
ing, music, sports etc.). We are looking at ways to
record long-term changes in young people’s behavior
(e.g. sports and healthy lifestyles) with government
agencies. The European dimension is important for
Young Scot. It contributes to global awareness and
helps represent Scotland in Europe.”’
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Natalja Turenne, Council of Europe:

The card is a tool to reach out to all, including
those from disadvantaged neighbourhoods.

Graeme Robertson, European Commission, Youth Policy Division:




CASE STUDIES
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Global Project Agency

 Euro26 Serbia Association has contributed to shaping youth law in Serbia
by consulting young people in cooperation with local youth offices
 European Youth Cards support local youth councils in Serbia through
specific discounts and innovative communication channels to reach ‘non-
organised’ youth

e Euro26 Serbia Association has a memorandum on cooperation with
Ministry for Youth and Sports which includes activities to promote healthy
lifestyles.

"Our cooperation with the Ministry for Youth and Sports is a win-win situa-
tion. The card organisation receives institutional support and access to
local youth offices (in almost every municipality), while the Ministry uses
the youth card as an information channel reaching non-organised young
people and works with a reliable partner.

« Allianssi is the national youth
council of Finland and the national
service and interest organisation in
the field of youth work.

« It has 118 member organisations
(all national youth organisations)
and offers — training, research,
exchanges, information services
and more.

* Allianssi is the Finnish member of
several international youth stru-
ctures (European Youth Forum —
YFJ), European Youth Information
and Counselling Agency — ERYICA).
« Allianssi issues the European
Youth Card to more than 140.000
young people.

\
1€ allianssi

“Previously, the responses to the
Structured Dialogue questions
were limited to a professional
working group from within youth
organisations but Allianssi opened
up the process to young cardhold-
ers who receive a questionnaire by
e-mail. The format is user-friendly
and cardholders can win incentives
by filling it in”



CONCLUSIONS

ACTION AND
NEXT STEPS

* Mecenat should connect to re-
levant structures and networks
in Sweden: Ungdomspolitiska
Radet (Ministerial Advisory Group
on youth); Ungdomsstyrelsen
(National Board for Youth Affairs);
Landsradet for Svergies Ungdom-
sorganisationer (National Youth
Council and Swedish member

of European Youth Forum);
www.ungdomar.se website.

 Swedish Government and partners
should examine how European
Youth Cards could be more
valuable in Sweden by adding
services to the card and remov-
ing barriers for young people with
fewer opportunities.

e Explore how to make better use
of information the youth card
organisation holds about young
people to improve mobility, partici-
pation and information offers to
young people.

» Mecenat could use their knowl-
edge of young people in not-for-profit
ways, e.g. to produce a publication
about young people’'s behaviours
and aspirations (“Being Young in
Sweden”)

» Mecenat will work together with the
Ministry of Education and Research
and with the LSU (National Youth
Council) to identify how to connect
Mecenat with youth organisa-
tions.

» Mecenat should try to build a
relationship with the umbrella
organisation for Sweden’s 270
municipalities - SKL (Sveriges
Komuner och Landsting).

* A clear, overall strategy for the role
of youth cards in promoting and
developing active citizenship
should be identified. Starting points
could be a specific focus on sports,
healthy lifestyles or culture.

» Mecenat could establish and
publicise a small grant scheme to
support young people-led projects.

Published by the European Youth Card Association in December 2012. Changes in circumstances after
time of publication may impact on the accuracy of this information. For more details please contact
EYCA at www.eyca.org or mail@eyca.org
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