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The Background
• Growing visibility...
• …starting from a very low base
• Wider context of struggle for trans rights
• Considerable negative media attention in 

the UK
• 90% of LGBTQ+ participants in sport 

consider homophobia & transphobia to 
be a problem

• Trans women most likely to receive direct 
discrimination (46%)

• 64% of LGBT people who identified as 
something other than male or female 
(e.g., genderfluid or genderqueer) not 
active enough to maintain good health

• Started Football v Transphobia in 2019, 
as an offshoot of Football v Homophobia

https://www.tandfonline.com/doi/full/10.1016/j.smr.2020.09.003
https://pridesports.org.uk/wp-content/uploads/2019/05/Non-binary.pdf

https://www.tandfonline.com/doi/full/10.1016/j.smr.2020.09.003
https://pridesports.org.uk/wp-content/uploads/2019/05/Non-binary.pdf


The Campaign
• Focus on community

• Raise awareness of trans inclusion

• Tackle misinformation & 
misconceptions

• Encourage trans & non-binary 
people into the game

• Use social media & partner with 
clubs & groups

• #TransFootyAlly and 
#BinTransphobia



Further Information
www.footballvhomophobia.com/fvt/

@fvhbt

@fvhtweets

@football_v_homophobia
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