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1. 
What we do
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2. 
US vs. Europe: will on-demand+COVID-19 

transform the geo-economics of the 
audiovisual sector?



A short look back



It was first mostly about US studios selling content to 
European cinemas and TVs
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And contained to some extent



US players started to acquire European broadcasters and 
cinema chains 



Then Netflix changed the paradigm



Then Netflix changed the paradigm



Followed by the studios…



And more new comers



In short, we have moved from a 
supplier/client relationship to direct 

competition for market revenues
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In short, the transformation of the 
audiovisual market due to on-demand 
and COVID-19 may mostly benefit US 

groups



Leading to question 1:
Will Europe lose added-value and jobs?

PROGRAMMING MARKETINGPRODUCTION R&D TRANSMISSION



Leading to question 1:
Will Europe lose added-value and jobs?

PROGRAMMING MARKETINGPRODUCTION R&D TRANSMISSION



On-demand US groups Television European groups

Leading to question 2:
Will US groups invest in European content?
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Leading to question 3:
Is diversity at stake?
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A presentation of
The European Audiovisual Observatory

Thank you! 


