
0

The prominence of European works
in the catalogues of on-demand AVMS

ERGA Subgroup 3 (Findability)

Introductory remarks, 3 June 2020

Maja Cappello
Head of Department for legal information
European Audiovisual Observatory



1

The WHY
& 

The HOW



2

WHY?
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The role of audiovisual works

• AV works play an important role in shaping European
identities.

• are economic goods, offering important opportunities
for the creation of wealth and employment

• are also cultural goods which mirror and shape our
societies.
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The problems faced by AV works    

• AV works face strong competition from outside
Europe.

• there is little circulation of European audiovisual
works outside their country of origin.

• this limited circulation results from the fragmentation
of the European audiovisual sector into national or
even regional markets.
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HOW?
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State aid for AV works

Film funds Fiscal incentives
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State aid for AV works

Film funds Fiscal incentives

…not enough!
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Financial 
obligations Quotas Prominence 

obligations                                                                                                                  Levies and taxes

Legal obligations > TV & VoD

State aid for AV works

Film funds Fiscal incentives
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Financial 
obligations Quotas Prominence

obligationsLevies and taxes

Legal obligations > TV & VoD

Indirect support 
to state aid

Direct support 
to production

Access to 
screens Findability
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René Goscinny & Albert Uderzo, Astérix et Cléopâtre.
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VOD services (AVMSD recitals)

▪ “TV-like”

▪ “…potential to partially replace television 
broadcasting”.

▪ “…where practicable, promote the 
production and distribution of European 
works…”

AVMSD 2010
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VOD services (Art. 13 AVMSD)

▪ Financial contribution / Rights acquisition 
of European works

▪ Share in VOD catalogues, and/or

▪ Prominence of EU works in VOD catalogues

AVMSD 2010
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VOD services (Art. 13 AVMSD)

▪ Financial contribution / Rights acquisition 
of European works

▪ Share in VOD catalogues, and/or

▪ Prominence of EU works in VOD catalogues

AVMSD 2010
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Specific obligation

General obligation

No obligation

Mandatory

Prominence obligation on VOD 
services 

EAO “Mapping of national rules for the promotion of European works in Europe” for the EFADs, 2019

*
*

*
*

*

*

*

AVMSD 2010
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Highlighting by way of an 
attractive presentation

Dedicate substantial part of 
home page to spotlight work 
by showing images and 
making trailers available

Ad-hoc section in home-
page or ad-hoc search 
category and quota of ad 
campaigns 

Properly identifying 
with the option of 
searching

Appropriately 
designating such 
works 

Use of hardware and 
software for the 
accessible and 
attractive 
presentation   

Functionalities allowing 
to search by origin. 

Promote on home 
page and identify 
of country of origin 

EAO “Mapping of national rules for the promotion of European works in Europe” for the EFADs, 2019

Specific obligations

AVMSD 2010
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Netflix and Amazon account for almost 80% of the SVOD 

subscriptions in the EU 
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EU - Consumer revenues OTT SVOD & TVOD 
in EUR million

675   
1,412   

123   

5,474   

2012 2013 2014 2015 2016 2017 2018

TVOD revenues SVOD revenues

CAGR 72%

CAGR 11%

EUR 0,8 billion

EUR 6,8 billion

80
%

20
%

85
%

15
%

Source: Ampere Analysis
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Source: IHS, Warc, EBU/MIS, OBS, Ampere Analysis

EU AV market in 2017: EUR 111,5 billion
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Synthesis: close to half of promotion spots go to recent US films

Combining the age and origin of titles shows the prominence of recent US films.
Difference in the share of titles promoted and share of promotion spots reflects the fact that the same 
US films are present and therefore promoted in several territories.

What is the origin of the content promoted?

Source: European Audiovisual Observatory analysis of AQOA data

Origin of promotion spots by age and origin (%, October 2019)
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Synthesis: close to half of promotion spots go to recent US films

Combining the age and origin of titles shows the prominence of recent US films.
Difference in the share of titles promoted and share of promotion spots reflects the fact that the same 
US films are present and therefore promoted in several territories.

What is the origin of the content promoted?

Source: European Audiovisual Observatory analysis of AQOA data

Origin of promotion spots by age and origin (%, October 2019)

Recent US films (2018-2019)
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Synthesis: close to half of promotion spots go to recent US films

Combining the age and origin of titles shows the prominence of recent US films.
Difference in the share of titles promoted and share of promotion spots reflects the fact that the same 
US films are present and therefore promoted in several territories.

What is the origin of the content promoted?

Source: European Audiovisual Observatory analysis of AQOA data

Origin of promotion spots by age and origin (%, October 2019)

Recent EU28 films (2018-2019)
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VOD services (Art. 13.1 AVMSD)

▪ 30% Share in VOD catalogues

▪ Prominence of these works in VOD 
catalogues

AVMSD 2018
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VOD services (Art. 13.1 AVMSD)

▪ 30% Share in VOD catalogues, and

▪ Prominence of these works in VOD 
catalogues

AVMSD 2018
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Specific obligation

General obligation

No obligation so far

Mandatory

Not adopted yet

Prominence obligation on VOD 
services 

EAO Mapping for the EFADs, 2019, and additional desk research May 2020

AVMSD 2018
(status May 2020)

*

*
*

*

*

*
*

*

*

*

*

*

*

*

*
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Highlighting by way of an 
attractive presentation

Dedicate substantial part of 
home page to spotlight work 
by showing images and 
making trailers available

Ad-hoc section in home-
page or ad-hoc search 
category and quota of ad 
campaigns 

Properly identifying 
with the option of 
searching

Appropriately 
designating such 
works 

Use of hardware and 
software for the 
accessible and 
attractive 
presentation   Functionalities allowing 

to search by origin. 

Specific obligations

Promote on home 
page and identify 
of country of origin 

Home-page display

AVMSD 2018

EAO Mapping for the EFADs, 2019, and additional desk research May 2020
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Thank You!

For any queries:
maja.cappello@coe.int

www.obs.coe.int

mailto:maja.cappello@coe.int
http://www.obs.coe.int/

