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Barnahus

Introduction

It is self-evident that the issue of sexual and
any kind of violence against children needs
not only special attention but also close
monitoring of what is happening around us.
Today, we know quite a few organizations
that pay special attention to this, but

we have not yet had a constitutive and
comprehensively organized institution.

Following the adoption of a decree at the
state level, the year 2021 became a turning
point for the implementation of the Barnahus
project. Barnahus (Children’s House) is
Europe’s leading model for responding to
child sexual abuse. Its unique inter-agency
approach brings together all relevant services
under one roof to prevent children from being
exposed to violence and to ensure that every
child has coherent a effective legal support.

The Barnahus project was established with
the support of the Council of Europe an
financed by the European Commission’s
DG REFORM, in close cooperation with the
Ministry of Justice of the Republic of
Slovenia. The Barnahus / Children’s House
in Slovenia project, phase 11 (2019-2022=,is
a joint project of the European Union and
the Council of Europe, based on the
achievements of the first phase of the e-
project, also done in collaboration
between the Council of Europe and DG
REFORM (2018-2019).

The Council of Europe has contracted
Agency Novelus d.o.o. to develop a
comprehensive communication strategy
for the newly established Barnahus. Its aim
is to raise awareness about child sexual
abuse in Slovenia and present the
services Barnahus provides.

Barnahus in
Slovenia

Slovenia is committed to and has taken
proactive measures to improve the justice
system regarding violence against
children. With the joint DG REFORM-
Council of Europe project “Support the
implementation of Barnahus / Children’s
Home in Slovenia”, the Slovenian
authorities have committed themselves to
establishing Barnahus, implementing the
necessary legal reforms to that end and
strengthening Slovenia’s response to child
sexual exploitation and abuse.

As part of this project, the National
Assembly of the Republic of Slovenia
adopted on 26 March 2021 the Act on the
Protection of Children in  Criminal
Proceedings and their Comprehensive
Treatment in Barnahus, also known as the
Barnahus Act. The law is the first of its kind
in Europe and sets the framework for the
establishment of the first Barnahus in
Slovenia in 2021.

In order to ensure the sustainable and
high- quality operation of Barnahus, in line
with European standards, the Council of
Europe strongly recommends that
Barnahus be formally integrated into the
national or local structure, with public
funds, to ensure sustainability after the
initial operational costs.

Key messages
of Barnahus

These are the key messages
before the start of the operation of Barnahus:

Barnahus is the first institution in
Slovenia country dedicated to the
comprehensive treatment of children
who participate in criminal proceedings
as victims or witnesses of crimes.

The main purpose of Barnahus is to
coordinate  criminal investigations,
protection and comprehensive support
for victims and witnesses of violence in
a child-friendly and safe environment.

Barnahus offers a child-friendly,
effective and coordinated
multidisciplinary ~ treatment  that
prevents secondary victimization and
re-traumatization of children, in line
with the Child Protection, Assistance
and Child and Adolescent-Friendly
Legal Procedures Act.

identified

Key messages
for the general
public

« Barnahus should connect the public
with caring for the most vulnerable
among us.

« Barnahus should build on its
reputation as a competent,
trustworthy and effective model.

« Barnahus should be an example of

an effective and integrated response
model.
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Key messages
for children

« Barnahus is a place were children are
taken care of, heard and seen.

« Barnahus is a place that protects,
safeguards and nurtures children.

« Barnahus is your voice when you can't
speak!

The key
message!

Preventingandreportingabuseisthe
responsibility of all of us.

What is
Barnahus' tone?

Compassionate, soft, trustworthy, inspiring
confidence

Barnahus
values

Trust, care, respect

Organizational
approach

- The child comes first
- Non-discriminatory approach

- Children need to be heard and
respected,

- Protecting the right to protection and
information

Barnahus -
The meaning of
visual identity

The Barnahus graphic image
communicates a child-friendly and safe
place. It transfers to visual language the
spirit and purpose of an institution that
stands behind its values and fulfils its
mission respectfully and
compassionately. Barnahus must be
recognized as an institution dedicated to
the care of children’'s rights and the
holistic treatment of children who have
been victims or witnesses of crime in a
non-discriminatory, child-friendly way. The
logo stems from the values of its basic
model: it inspires confidence, a sense of
security, maintains integrity and
empowers. The logo embodies the
mission of Barnahus that the child comes
first.

Barnahus as a safety net that embraces the
child and gives them a safe environment.

Compassion

The symbol of the heart represents
compassion, care and attention. The red
colour adds a sense of energy, action,
ambition and determination to the symbol.
We also associate the red heart with
healthcare and childcare.

Security

The square symbolizes reality, the present,
stability and comfort. The edges delimit,
communicate formality, and in combination
with the soft edges, they add to the message
of security and protection. Blue is associated
with integrity and empowerment.

Cooperation

The intertwining of soft shapes and colours
speaks of the safety net of people who catch,
hug and protect the child. The centre of
attention, the heart, is the child.

@“? Barnahus
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SWOT analysis

STRENGHTS OPPORTUNITIES

+ We do not yet have a similar

one that would comprehensively
includeandpresentservicesforthe society.
protection of children.

* Such social projects are very well
receivedin Slovenia.

+ Therelevance and popularity of the
services offered byBarnahus.

* Ignorance on the services offered
by Barnahus, chance of being
misunderstood for a victims’
shelter or an orphanage.

* Improvingthe situation of child sexual
abuse in Slovenia.

* To be the first and mostrecognizable
organization of its kind in Slovenia.

+ Helping children, those in need, and the
institution in Slovenia, especially vulnerable.
+ Raising awareness on the issue in Slovenian

+ Termination of the project due to inefficiency or
lack of funding.

+ Excessivereliance onpre-existinginstitutions
that are not compatible with Barnahus but offer

help to children.

Defining target
groups
MEDIA

For the needs of the campaign, both primary
and secondary media messages will be
launched to build solid pillars of public
awareness. It is important to communicate
concrete information, namely, divulging
statistics and information compiled in the
Council of Europe quantitative and
qualitative surveys on perceptions of child
sexual abuse in Slovenia.

It is also equally important to present the
Barnahus model, what services it offers,
how it is the best approach to child
sexual abuse processes and its
advantages in face of other models.

We need to put ourselves in the role of the
reader and look at what the latter would be
interested in when reading the media.

GOVERNMENT

STATE AGENCIES

Through them, we can achieve certain
synergy effects and also disseminate selected
information.

+ Social services

+ Safe houses

+ SOS hotline for women and children
victims of violence

+  “Beli obro¢ Slovenije” Association

+ Crisis centres for women and adult
victims of violence

+ Association for Assistance to Women
and Children Victims of Violence

- KLJUC Association Center for Combating
Trafficking in Human Beings

+  EMMA Institute, Center for Assistance to
Victims of Violence

+  Women’s Counseling Association

« Society for Nonviolent Communication

+ Society for a life without violence

+ Association against Sexual Abuse

+  Police

+ Center for Social Work

+ Legal professionals

« Prosecutor’s Office

*  Ministry of Justice

* Ministry of the Interior

* Ministry of Education

EDUCATIONAL
ORGANIZATIONS

List of primary schools and kindergartens in
Slovenia is presented as Annex 1 of this
strategy. It is important to be aware of which
primary schools and kindergartens in
Slovenia, their location and contact points,
and how they can be agents in disseminating
relevant information on Barnahus.

Currently, the main source of information on
child sexual abuse is primary school, but this
topic doesn’'t seem to be so systematically
included in the school curricula, as children
do not remember exactly when they were
taught about it. Sometimes this topic is
included in biology lessons presented by
external lecturers (e.g. a visiting doctor). The
topic is usually presented in the form of
lectures, which might not prompt the interest
of children.

Children think it would have a greater effect if
they could establish a range of interactions
(e.g. discussions, workshops, role-plays, and
the testimony of someone who has
experienced sexual abuse). They even
suggested a special day in school where all
activities would be dedicated only to this
topic.

Parents believe that schools should remain a
basic source of information for them as well
as for their children. They suggest that this
topic be presented and discussed at parent-
teacher meetings, in leaflets that would be
distributed at the beginning of the school
year, and during systematic medical
examinations.
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When asked about appropriate media,
children think about the social networks
they use most often, Instagram,
Snapchat, Youtube, Tiktok, Facebook,
Twitter. Although they commented that
such serious topics are not something
to look for in social media, it would be
most successful if the topic was
presented in an attractive, noticeable,
and child-friendly way.

Elements that could improve
awareness are short videos or even
video games involving celebrities and
influential people, the use of emojis and
/ or stories that can be shared and
become viral.

The key!

+ Leaflets exposing the issue to the
responsible persons (principals,
teachers, parents, social workers).
They present what purpose of the
organization is, who they can turn to
if they perceive a problem, and what
services Barnahus provides

+ Surveys to analyse the situation of
child sexual abuse awareness in
schools, whether they have already
had a similar case, whether they
notice that someone is in need, etc.
This is very important for the
communication strategy, because
based on the information obtained,
the Barnahus can know which
primary schools need more
assistance.

Once the information from the
surveys is received, the
responsible people may contact
Barnahus to  organise an
information session in a school.

INTERNAL
PUBLIC

Over several years of cooperation, many
colleagues develop their own
internal/communication language
specific to them; either tied to the industry
or the demographics of the staff
membres. At the same time, it should be
recognized that satisfied and happy
employees are the key to the success of
any company or organization.

If communication between them s
encouraged in an appropriate way and
communication channels are successful,
the work climate will be good, which in turn
will help the development and growth of
thecompany ororganization.

How to communicate with the internal
public?

It is important that the employees are the
ones who receive all the information first
and who have a very well-known and clear
communication strategy. That is why it is
recommended to internally adopt various
acts and regulations that clearly guide the
work cycle. Communication should be a
way to allow employees to give their
opinion, proposals for develpoment and
strategic approaches.

As Barnahus is a relatively new project, it is
very important to present to all employees the
history, vision, development and significance
of Barnahus, as well as how it works, its
purpose, service and goals.

Communication tools

Mailboxes of ideas and suggestions.
Employees usually have excellent
suggestions for further development,
what to improve and in which direction to
develop;

Notice boards. All external
communication messages must be
presentedto employees first;

E-mail, the classic and mostofficial
communication tool;

Events regarding the non-work performed
by the employees, selected internal events
for leisure and creating good synergies.
For example, a special month of health,
where special attention stress and mental
health. Events are very important for the
development of the internal climate,
people’s satisfaction and better mutual
communication.

Open days where employees can come
up with individual ideas, possible
dissatisfaction, etc., and give their
opinions.




|dentification of

primary

and

secondary
communication
messages

Key messages for the general public before the
start of the operation of Barnahus:

Barnahus is the first institution in Slovenia
dedicated to the comprehensive treatment
of children who participate in criminal
proceedings as victims or witnesses of
crimes. There will be a comprehensive,
interdisciplinary hearing in one place, which
will include court proceedings (hearings of
children), psychosocial assistance, crisis
support and healthcare.

The basic purpose of Barnahus is to
coordinate criminal investigations,
protection and comprehensive support for
victims and witnesses of violence in a child-
friendly and safe environment.

A safe, child-friendly environment into which
unauthorized persons, especially
perpetrators, do not have access. The
hearings are recorded in a separate room so
that the child does not have to go to court.

Child-friendly, effective and coordinated
multidisciplinary treatment that prevents
secondary victimization and re-
traumatization and is in line with the
Protection of Children in  Criminal
Proceedings and their Comprehensive
Treatment in Barnahus

PRIMARY MESSAGE

The information that to be launched to the
public, target our target group with and
provide with clear, up-to-date and
transparent information:

+  Preventing and reporting abuse is the

responsibility of all of us.
SECONDARY MESSAGE

It is a message that is also relevant to main
target groups, but used only in certain
circumstances. The following would be made
public as secondary information:

+ Sexual abuse is a much more
common occurrence than we think.
Every fifth child has experienced one
form of sexual violence.

Main
communication
tools

SOCIAL MEDIA

Social networks have become increasingly
the centre and source of communication
channels, be it Facebook, Twitter, Instagram,
LinkedIn, etc. On these networks, people can
communicate with each other, give their own
opinions and views. That is why it is crucial
to have experts who know how to manage
and communicate on these social
networks.

Facebook

The editorial calendar is an important part
of a content marketing strategy, where all
the content to be created is planned. The
editorial plan for Facebook is at the level of
one week or month. It is important to
consider which image and what content to
use for each post and to decide how many
posts per week should be prepared. There
should be set goals at the publication level
and record what was successful, what was
less  successful, and what was
unsuccessful. A similar plan Is used for
other social networks, such as Instagram.

It is important to be aware of burning
issues which require special attention in the
way of advertising. The key goal must
always be kept in mind: RAISING
AWARENESS OF CHILDREN IN NEED AND
PARENTS OF VICTIMS.

The first posts would be based primarily on
raising awareness of what Barnahus is and
who it is for. Then it would proceed with
more striking topics such as raising people’s
awareness of child sexual abuse and
present an analysis or report, as it has been
proven that people are very attracted to
facts and supported analyses. Here it
would be possible to highlight the
ignorance and lack of awareness of people
about what sexual abuse is and what the
signs of child victims are.

It would be important to focus on children
and adolescents. Barnahus must be
recognized as organization dedicated to
the care of children’s rights and the holistic
treatment of children who have been victims
or witnesses of crime in a non-discriminatory,
child-friendly way.

Barnahus

Key facts for Barnahus FB profile!

It is good to set it up, as this will give

us a tool to raise public awareness free

of charge. Funds for advertising and
increasing the availability of the profile will
be invested only at the beginning.

Set up headings to get followers used to
following the page.

Headings can be: entertainment (related
tothe seasonsandholidays), education
(facts and figures in the field), expert advice
(experts who make clear and strong
statements to the followers through written
and video content), stories (covertly
described stories that move and leave an
indelible mark).

Publications should take place at least
three times a week, including weekends,
after2p.m.

It would be advisable to invest on paid
adds, around 100 euros per month, later 50
euros.

Instagram

The editorial plan for Instagramis at the level of
one week or month. Here it is important to
consider which image and what content to
use for each post. It is important to decide how
many posts per week it makes sense to
prepare, and to record the success and
popularity (or lack thereof) of publications.
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Visualization

Users on Instagram are 58 times more willing
to interact than users on Facebook and 120
times more than Twitter users. Ads have a 2.8
times higher retrieval rate than on other social
networks. There is a need to take quality
photos, as Instagram is a distinctly visual
platform.

Increasingly popular advertising on Instagram
is through IG Stories. Instagram Stories is a
fun and engaging feature through which
users can post a series of photos or short-
format shots that are retained on Instagram
for the next 24 hours.

Before start designing posts on the social
network Instagram, it's important to decide if
the visuals will have any common ground.

Key facts for the Barnahus IG profile!

+ It is good to set it up and use it as a
tool to raise public awareness free of
charge. Funds for advertising and
increasingtheavailability of the profile will
be invested only at the beginning.

Set up headings to get our followers
used to following specific content that
interests them.

Headings can be: entertainment (related
to the seasons and holidays), education
(facts and figures from the mentioned
field), expert advice (experts who make
clear and strong statements to our
followers through written and video
content), stories (covertly described
stories that move and leave an indelible
mark).

+ Itiscrucial to include more image content
here to prepare an IG greed that is tidy,
related to the time of year, colours, and
message value. It is important that the IG
profile has some uniform and tidy look!

+ Publications take place at least three
times a week, including weekends,
after 3 p.m.

* |t would be advisable to invest on
paid adds, around 50 euros per
month, later 30 euros.

+ The content on Instagram is shorter than
on the FB profile, communicating only
essential data.

+ Importance of hasthags #, such as
barnahus, barnahusslo, children, abuse,
etc.

PUBLIC
RELATIONS

Public relations and communication has
changed radically in recent years. From the
increasingly one-way information we have
given to the media and used to create
everyday content with it, we have now
entered a period of information that is all
around us.

WHAT IS DIGITAL PR?

+ Web alphabet

* Council of social networks
* Blogging and login

+ Content marketing

Public relations has completely changed in
the age of digitalization. From day to day,
individuals step into the environments with
a lot of information. The web has become a
tool and environment for communication
and public relations have digitized their
content, becoming increasingly active both
online and on social media.

Communicating with media
Press conferences, press releases, unique
content creation, etc.

Communicating with media is key to
developing good relationships and facilitate
different information strategies. It is crucial
that the information provided to the media is
clear, direct, instantaneous, targeted,
accurate and effective. Most of the opinions
formed by the public are created from the
pages of different mass media, whether
these are positive or negative.

In Barnahus’ communication with the
media, a fairly classic form of
communication would be used.

This means addressing the media as
follows:

+ Appropriate presentation of information
through PR messages andnews
+ Invitation to events

In all the messages given to the media, it is
important to answer some key facts /
questions from the public!

Media analysis

+  Clipping
+ AVE

Public relations can show a complete picture
of their performance and success only by
measuring the relevant media and how to
present their results to the public or the
client. Good media analyses thus include
everything from: type of media in %, titles of
authors, comparison with the competition,
positivity or negativity of media publications,
keywords, etc. It is also important to keep a
media archive for several years, as this is the
only way o compare individual years with each
other and monitor thorough progress.




MARKETING

Digital marketing is the advertising of
products / services through digital media.
Digital marketing companies and
organizations mainly use platforms and tools
such as Google advertising, Facebook
advertising, email marketing, and websites. in
order to connect and communicate with
(potential) users.

Among the most profitable tools of digital
marketing channels are email marketing and
remarketing. Therefore, it is proposed for the
development of the Barnahus project and the
implementation of an individual campaign.

Web page

In order to be able to plan marketing
activities, it is first recommended to create a
website, as this is the first basis of digital
marketing on which everything elseis built. As
part of creating a website, it must be ensured
that it works quickly and that users are able
to find information swiftly, which is why
good navigation is important.

Regarding the creation of a custom website,
the area of website optimization should also
be mentioned. All activities performed for
purposes both on the website and outside will
affect the ranking of the website in the search
engine. The goal is that web users see the link
to the Barnahus website as high as possible
on the chosen keyword.

Inbound marketing

Inbound marketing is a comprehensive,
precisely defined, tested and technologically
supported process in which potential users
are attracted to the website with useful
content. The main component of inbound
marketing is a technologically and design-
perfect website, which is home to properly
structured content, focused on the needs
and challenges of the individual. The content
must be relevant to people who are looking
for or need the services or products that the
company offers. Users do not want to be
forced with advertising messages (outbound
approach) but to educate them and offer
them solutions to their challenges (inbound
approach).

Blogs and forums

Blogging allows to create practical and
useful content that will create an online
community of readers with similar interests.
A blog post is any content, article or news
that is published on the blog (sub) page of a
website. A blog post usually covers a
specific topic or query, is educational in
nature, ranges from 600 to 2,000 or more
words, and contains other types of media
such as images, videos, infographics, and
interactive content.

The interaction of experts in forums, by
linking to the possibility of turning to
Barnahus, is of great importance. In this
case, we are not talking about our own
forum, but about interacting with forums that
are freely accessible on digital platforms.

Additional key marketing tools:

Radioadvertisingandinclusionint.i.
special broadcasts

Billboards

Educational leaflets

Advertising (radio or television
advertising, posters) is a way of mass
communication with customers, a
form of psychological influence onthe
thinking and behaviour of individuals.
Advertising is especially important
when introducing a social service or

ideatothe market, whenitis necessary
to stimulate interest, raise awareness
of the target population about the
existence of the product (in our case,
the Barnahus) and the benefits it
brings.

TOOLS FOR
SPECIAL

GROUPS

Strategic communication is crucial for
employees, the reputation of the
organization and for the development of
relationships with its stakeholders.
Business relations are very important for
the development and progress of the
project.

It is also crucial for the good development
of this area that the organization has a
communication staff member(s) who
takes charge of the following areas:

The market, the public and
businesses that Barnahus works with;
Developing  relationships  and
synergies with these business and
audiences;

Barnahus

+ The language used by the business
public to communicate;

*+ How to perform personalized and
understandable communication in a
simple and understandableway;

+  How to create the right mix between
communication, advertising, direct
approach, etc. In the Barnahus case,
it is about communicating with
government agencies and
educational organizations. It s
crucial for government agencies to
have regular and up-to-date relations.

For special groups the following type of
communication is proposed:

*+ Electronic communication via email +

notification of regular events through
e-news;
Regular annual meetings with a
presentation of the course of
activities, the progress of
development and the proximity of
achieving the set goals;

« A short information bulletin, which
would be issued at the end of the
year with a presentation of all major
projects, progress, numbers that are
important to them, etc.

Invitation to internal and relevant

events.

&4 Barnahus
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y :q LIST OF PRIMARY SCHOOLS FOR CHILDREN
WITH SPECIAL NEEDS

ZAVSIF

PRSMSS

STATISTICNA
REGIJA

OBCINA

NAZIV

NASLOV

POSTNA
STEVILKA

TEL

FAX

E-NASLOV

Barnahus

SPLETNA STRAN (URL)

DI

TRR

138

5083699000

SAVINJSKA

CELJE

OSNOVNA SOLA
GLAZIJA

OBLAKOVA ULICA 15

3000

03 42513 00

0342513 14

0-GLAZIJA.CE@
GUEST.ARNES.SI

HTTP://WWW2.ARNES.
SI/~0GLAZIJACE/

56978006

01211-6030688779

5083729000

JUGOVZHODNA
SLOVENIJA

CRNOMELJ

OSNOVNA SOLA
MILKE SOBAR - NA-
TASE CRNOMELJ

KURIRSKA STEZA 8

CRNOMELJ

07 306 17 40

07 306 17 47

0S-MSN-CRNOMELJ@
GUEST.ARNES.SI

HTTP://WWW.OSMSN.SI/

15995615

01217-6030688873

5082854000

OSREDNJESLOV-
ENSKA

DOMZALE

OSNOVNA SOLA
ROJE

KETTEJEVA ULICA 15

DOMZALE

0172252 60

01722 52 65

0S.ROJE@GUEST.
LUL RS

HTTP://WWW.ROJE.SI

21511489

01223-6030688967

5719119000

GORENJSKA

JESENICE

OSNOVNA
SOLA POLDETA
STRAZISARJA

JESENICE

ULICA VIKTORJA
KEJZARJA 35

JESENICE

04 583 41 50

04 583 41 52

INFO@POLDESTRA-
ZISAR.SI

HTTP://WWW.POLDE-
STRAZISAR.SI/

40778487

01241-6030654232

5241243000

OSREDNJESLOV-
ENSKA

OSNOVNA SOLA
27.JULlJ

TOMSICEVA ULICA 9

018391145

018391145

PROJEKT1.0S-
LJ27JUL@GUEST.
ARNES.SI

HTTP://WWW.0S-27JU-
LIJ.sI

19755104

50140-6030057343

5083117000

JUGOVZHODNA
SLOVENIJA

KOCEVJE

OSNOVNA SOLA
LJUBO SERCER

RESKA CESTA 6

KOCEVJE

018931047

0S.LS-KOCEVJE@
GUEST.ARNES.SI

HTTP://WWW.OSLS.SI/

51450763

51300-6030016140

5083877000

GORENJSKA

KRANJ

OSNOVNA SOLA
HELENE PUHAR
KRANJ

KIDRICEVA CESTA 51

KRANJ

04201 4290

04201 4295

PROJEKT1.0SKRHP@
GUEST.ARNES.SI

HTTP://WWW2.ARNES.
SI/~0SKRHP1S/

81628757

01252-6030689583

5083290000

POSAVSKA

KRSKO

OSNOVNA SOLA DR.
MIHAJLA ROS-
TOHARJA KRSKO

CESTA 4. JULIJA 33

KRSKO

07 488 16 80

07 488 16 84

0S.MR-KRSKO@
GUEST.ARNES.SI

HTTP://WWW.
0S-M-ROSTOHAR-
JA-KRSKO.SI/

74268244

51600-7130030122

5083338000

POMURSKA

LENDAVA

DVOJEZICNA
OSNOVNA SOLA Il
LENDAVA

ULICA HEROJA MO-

HORJA 1

LENDAVA -
LENDVA

02 578 81 50

02 578 81 51

DOSMSLEN@GUEST.
ARNES.SI

HTTP://WWW2.ARNES.
SI/~DOSMSLEN/INDEX.
HTML

72087528

01259-6030689725

5050758000

OSREDNJESLOV-
ENSKA

LJUBLJANA

CENTER ZA
USPOSABLJAN-
JE, VZGOJO IN
IZOBRAZEVANJE
JANEZA LEVCA
LJUBLJANA

KARLOVSKA CESTA

18

LJUBLJANA

012418100

02241 81 21

CENTER.JANEZALEV-
CA@GUEST.ARNES.SI

HTTP://WWW.CENTER-
JANEZALEVCA.SI/

94338558

01261-6030264379

5056705000

PODRAVSKA

MARIBOR

DOM ANTONA
SKALE MARIBOR

MAJCIGERJEVA
ULICA 37

MARIBOR

5085411000

PODRAVSKA

MARIBOR

OSNOVNA SOLA
GUSTAVA SILIHA
MARIBOR

MAJCIGERJEVA
ULICA 31

MARIBOR

02 429 57 00

02 429 57 01

DOM.ANTO-
NA-SKALE@GUEST.
ARNES.SI

HTTP://WWW2.ARNES.
SI/~MBDAS/DOMOV.
HTM

99732351

01270-6030264423

5640253000

Pomurska

Murska
Sobota

OSNOVNA SOLA IV.
MURSKA SOBOTA

TRSTENJAKOVA
ULICA 71

MURSKA
SOBOTA

02 429 25 20

02 429 25 25

OSGUSI@GUEST.
ARNES.SI

HTTP://WWW.0SGUSI.SI/

24210978

01270-6030690156

5086191000

GORISKA

NOVA GORICA

OSNOVNA SOLA
KOZARA NOVA
GORICA

KIDRICEVA ULICA 35

NOVA GORICA

02 522 30 80

02 522 30 83

odms@guest.arnes.si

HTTP://WWW.OSP-4.
MS.EDUS.SI/

10286179

01280-6030690345

5086345000

JUGOVZHODNA
SLOVENIJA

NOVO MESTO

OSNOVNA SOLA
DRAGOTINA
KETTEJA

SEGOVA ULICA 114

NOVO MESTO

05 330 88 00

05 330 88 01

SOLA@OS-KOZARA.SI

HTTP://WWW.0S-
KOZARA.SI

97193577

01284-6030690440

5171059000

PODRAVSKA

OSNOVNA SOLA
STANKA VRAZA
ORMOZ

DOBRAVSKA ULICA

ORMOZ

07 373 08 50

07 373 08 60

TAJNISTVO-0S.DK@
GUEST.ARNES.SI

HTTP://WWW.DKNM.SI/

30381355

01100-6008344351

5050553000

OBALNO-KRAS-
KA

CENTER ZA
USPOSABLJANJE
ELVIRA VATOVEC

STRUNJAN

STRUNJAN 140

PORTOROZ -
PORTOROSE

02741 65 50

02 741 65 51

0-SVORMOZ.MB@
GUEST.ARNES.SI

HTTP://WWW.
0S-STANKAVRAZA.COM

10523677

52410-6030031114

5087201000

PODRAVSKA

PTUJ

OSNOVNA SOLA
DR. LJUDEVITA
PIVKA PTUJ

ULICA25. MAJA2 A

PTUJ

05617 10 00

TAJNISTVO@
OSP-CUSTR.KP.MSS.
EDUS.SI

HTTP://WWW.CUEVS.SI/

84845686

01100-6008346097

5867371000

GORENJSKA

RADOVLJICA

OSNOVNA SOLA
ANTONA JANSE
RADOVLJICA

KRANJSKA CESTA
27 A

RADOVLJICA

0277107 80

02 429 57 00

0S.L-PIVKA@GUEST.
ARNES.SI

HTTP://WWW2.ARNES.
SI/~OSMBLPI/OSOLI.
HTM

61373800

01296-6030691016

5087406000

KOROSKA

RAVNE NA
KOROSKEM

OSNOVNA SOLA
JURICEVEGA
DREJCKA RAVNE
NA KOROSKEM

CECOVJE 24

RAVNE NA
KOROSKEM

045374910

04 537 49 19

PROJEKT.OSKRAJ@
GUEST.ARNES.SI

HTTP://WWW.0S-ANTO-
NAJANSE.SI/

65346785

5154060333785

5087961000

SAVINJSKA

ROGASKA
SLATINA

JVIZ 1. OSNOVNA
SOLA ROGASKA
SLATINA

IZLETNISKA ULICA 15

ROGASKA
SLATINA

02 821 52 40

02 821 52 41

0S-JURICEVEGAD.
RA@GUEST.ARNES.SI

HTTP://0SJD.MOJA-
SOLA.SI

35364785

01303-6030691255

5087538000

POSAVSKA

SEVNICA

OSNOVNA SOLA
ANE GALE SEVNICA

CESTA NA DOBRA-
VO 28

SEVNICA

03 818 54 01

03 818 54 02

OSIII-ROG.SLATINA@
GUEST.ARNES.SI

HTTP://WWW.30SRS.SI/

49830082

01306-6030691302

5087619000

KOROSKA

SLOVENJ
GRADEC

TRETJA OSNOVNA
SOLA SLOVENJ
GRADEC

SERCERJEVA ULICA

SLOVENJ
GRADEC

078141287

07 816 35 26

0S.AG-SEVNICA@
GUEST.ARNES.SI

HTTP://WWW.0S-ANE-
GALE.Sl/

50320807

51610-6030031023

5087694000

PODRAVSKA

SLOVENSKA
BISTRICA

OSNOVNA SOLA
MINKE NAMEST-
NIK- SONJE SLOV-
ENSKA BISTRICA

PARTIZANSKA ULICA

SLOVENSKA
BISTRICA

028831260

028831261

TRETJA.OS-SG@
GUEST.ARNES.SI

HTTP://TRETJA.E-POD-
PORA.SI

32857608

51840-6030033444

5087848000

GORENJSKA

SKOFJA LOKA

OSNOVNA SOLA
JELA JANEZICA

PODLUBNIK 1

SKOFJA LOKA

028050470

INFO@OSMINKA.SI

HTTP://WWW.OSMIN-
KA.Sl/

86171275

01313-6030691638

04 506 14 11

04 506 14 19

0S.JJ-SKOFJALOKA@
GUEST.ARNES.SI

HTTP://WWW2.ARNES.
SI/~0SKRJJ2S/

81752130

01322-6030691876

5088232000

SAVINJSKA

VELENJE

CENTER ZA
VZGO0JO, I1Z0-
BRAZEVANJE IN
USPOSABLJANJE
VELENJE

KIDRICEVA CESTA 19

VELENJE

03 898 68 40

03 898 68 47

HTTP://WWW.CVIU-VE-
LENJE.SI/

72747684

01333-6030692016

5088429000

ZASAVSKA

ZAGORJE OB
SAVI

OSNOVNA SOLA
DR. SLAVKA
GRUMA

CANKARJEV TRG 2

ZAGORJE OB
SAVI

03 566 47 67, 03 566 84 30

03 566 47 67

RAVNATELJ.OSLJSG@
GUEST.ARNES.SI

HTTP://WWW2.ARNES.
SI/~0SLJSG1S

94841284

01342-6030692157

5088542000

SAVINJSKA

ZALEC

1l. OSNOVNA SOLA
ZALEC

SILIHOVA ULICA 1

ZALEC

037131170

037131178

11.0S-ZALEC@GUEST.
ARNES.SI

HTTP://WWW.20S-ZA-
LEC.Sl/

62175815

01390-6030692230
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