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Pay-AV service market structure by revenues in Europe (2023 - in %)

SVOD took almost 40% of the total payTV + SVOD
market revenues in 2023

Market segments

—‘ European-launched broadcaster Sky and pure OTT platform Netflix shared
31% of the payTV + SVOD market revenues, almost equally
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For OTT platforms that also offer third-party linear TV channels, pay-AV service revenues from OTT were split between pay TV and SVOD.
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Pay-TV market structure by revenues in Europe (2023 -in %)

° Pay-TV market was exclusively represented by Top 10 groups
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Aside from concentration, revenue shares were calculated from a sample representing 96% of the pay-TV market. Estimates
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SVOD market structure by revenues in Europe (2023 -in %)

° New media players represented by pure OTT platforms Top 10 groups
A by SVOD revenues (2023, in bn EUR)
¢ cumulated over 2/3 of the SVOD market revenues
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Aside from concentration, revenue shares were calculated from a sample representing over 99% of the SVOD market. Estimates
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TV & OTT advertising market structure by cumulated revenues in Europe (2023 - in %)

OTT took almost 40% of the total TV + OTT advertising Top 10 groups

by AV advertising revenues
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TV advertising market structure by revenues in Europe (2023 - in %)

TV advertising market was exclusively represented by Top 10 groups
A 0.0 by net TV advertising revenues
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The traditional market of AV advertising was also
chiefly driven by European broadcasters, which
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Aside from concentration, revenue shares were calculated from a sample representing 94% of the net TV advertising market. Estimates
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OTT advertising market structure by revenues in Europe (2023 - in %)

° Almost 90% of the OTT advertising market revenues Top 10 groups
A by OTT advertising revenues
¢ were cumulated by pure OTT platforms (2023,in bn EUR)
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Aside concentration, revenue shares were calculated from a sample representing 98% of the OTT advertising market. Estimates
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