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1. EXECUTIVE SUMMARY

258 VoD services have been identified in the 24 European countries included in our

study.

France, the Netherlands and Germany are, as in 2006, the leading countries in terms

of offers.

More than 70% of the services are at least present on the Internet, which constitutes

the prime distribution medium for VoD offers. It is on the Internet more particularly

that broadcasters are developing catch-up TV services – these were one of the main

evolutions concerning offers this year.

Those broadcasters that were previously poorly positioned or not particularly present

in the VoD market are now offering attractive and highly differentiated services. In

their wake, the other VoD platforms, originally more firmly based on a catalogue of

cinema films, are opening up considerably to TV content.

Distributors, particularly IPTV operators, nevertheless remain the players most

involved in supplying VoD offers. It is on their networks that consumption is most

sustained, for example in France, where 80% of content is viewed via IPTV, compared

with 20% via offers available on the Internet.

In 2007 the video share sites (such as DailyMotion and YouTube) laid down markers

for the supply of VoD services for professional content (as opposed to UGC [user-

generated content]). For these services, as for global VoD offers for which no charge

is made, such as Joost, access to quality content is however of prime importance in

being able to compete with the offers made by domestic players.

The emergence of catch-up TV offers and the influence of the video share sites helped

to introduce the FoD model for marketing video content (FoD = Free on Demand,

where content, financed by advertising, is offered to the viewer/Internet user free of

charge). Together with SVoD, this appears to be one of the most popular models for

future use by European providers of services.
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2. CONTEXT OF THE STUDY AND METHODOLOGY

2.1 REMINDER OF CONTEXT OF THE STUDY

The Directorate for the Development of the Media (DDM) and the European

Audiovisual Observatory wished to have an analysis of the offer of VoD programmes

and markets in Europe.

A first study on VoD in Europe was carried out in 2006 by consulting company NPA

Conseil and published in early 2007 by the Directorate for Media Development (DDM)

and the European Audiovisual Observatory1.

The present document is an attempt to draw up a general description of the European

VoD landscape, updated to the end of 2007.

To achieve this, a survey of European VoD services was carried out and is presented

here in the form of summary tables.

The structural changes in the distribution networks, the types of players involved, and

the editorial offers and economic models observed in 2007 have been analysed in a

separate section.

Lastly, it is important to note that the range of the services taken into account in this

survey is broader than last year – the work undertaken this year incorporates many

catch-up TV offers for which no charge is made that have started up in recent months.

Last year, only VoD services for which a charge was made were included in the

perimeter of the study.

This study again covers 24 European countries, all members of the European

Audiovisual Observatory; some are also members of the European Union. The table

below shows this in detail.

1 http://www.obs.coe.int/oea_publ/market/vod.html
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Table 1: Presentation of countries included in the study

Member of
the
European
Audiovisual
Observatory

Member of
the EU

Candidate
for
membership
of the EU

AT - Austria X X
BE - Belgium X X
CH - Switzerland X
CY - Cyprus X X
DE - Germany X X
DK - Denmark X X
EE - Estonia X X
ES - Spain X X
FI - Finland X X
FR - France X X
GB - United Kingdom X X
HU - Hungary X X
IE - Ireland X X
IS - Iceland X
IT - Italy X X
LU - G.D. Luxembourg X X
NL - Netherlands X X
NO - Norway X
PL - Poland X X
PT - Portugal X X
SE - Sweden X X
SL - Slovenia X X
SK - Slovakia X X
TR - Turkey X X

Source: NPA Conseil
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2.2 METHODOLOGY

To carry out this second survey, NPA Conseil made use of its network of partners and

contacts in France and elsewhere, and the tools it has developed in-house for

monitoring and tracing VoD services.

NPA Conseil limited its monitoring of catch-up TV services for which no charge is made

to the developments concerning the main television broadcasters in each market

studied, leaving aside the offers of less well-known players.

3. LIST OF VOD SERVICES

At the end of December 2007, 258 VoD services were listed in the 24 countries

included in the study, compared with 142 services at the end of 2006. Using a

“constant parameter”, i.e. disregarding the 58 catch-up TV services for which no

charge is made2 included in the total number of offers listed in 2007, 58 new VoD

services, i.e. 200 services excluding catch-up TV for which no charge is made,

emerged in the course of 2007.

2 In all, 62 catch-up TV services were recorded; 4 were pay schemes operated by editors of the
Belgian television channels VMM, VRT, RTL and SBS, which were included in the previous study.
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Table 2: Summary of number of VoD services in Europe at the end of 2007

Country Total
number
of

services
(1)

Growth
in total
number
over one
year

Internet IPTV Cable Sat. Terr.-
broadcast
digital TV

Total
(2)

France 32 +12 26 13 1 40
Netherlands 30 +11 27 3 1 3120 +
Germany 26 +14 20 4 2 2 28
Sweden 16 +8 11 5 16
United
Kingdom

16 +3 11 4 4 1 1 21

Norway 14 +7 11 4 1 16
Spain 15 +9 12 3 1 16
Italy 12 +4 9 4 13
Denmark 11 +4 8 3 3 14
Belgium 10 +0 3 5 6 14

10 - 20

Austria 10 +5 8 1 1 10
Switzerland 9 +6 7 1 1 9
Hungary 8 +4 6 2 8
Finland 8 +4 7 2 1 10
Ireland 7 +2 5 2 1 8
Poland 6 +3 2 2 2 2 8
Portugal 6 +4 3 2 1 1 7

5 - 10

Slovakia 5 +4 4 1 5
Estonia 4 +2 2 1 1 4
Iceland 4 +3 4 1 1 6
Slovenia 4 +4 2 2 4
Cyprus 2 +0 2 2
Turkey 1 +1 1 1

1 - 4

G.D.
Luxembourg

2 +2 2 2

Total 258 +116 191 67 26 8 1 293
Source: NPA Conseil

(1) The same service available on various media is only counted once in the total.
(2) The same service available on various media is counted in the total as many times as it is
available. The total corresponds, in a way, to a number of access points for VoD services.

With 32 services, France is still the country with the largest offer, followed by the

Netherlands (30 services) and Germany (26 services). These three countries, which

were already leading the field in 2006, account for almost one-third of all European

services.

The other notable feature is the presence of VoD services in all 24 countries. This is,

however, the result of the change in the perimeter of the study; the Grand Duchy of

Luxembourg, for example, is “rescued” by RTL’s catch-up TV service, which was not

taken into account in the 2006 study.
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It is also interesting to note on which media the main changes have taken place. It

comes as no surprise that it is the Internet hat has fuelled the growth in VoD services

in 2007 and that “benefits” from the change in the study’s perimeter – for example,

catch-up TV for which no charge is made is mainly offered on this medium, as we shall

see later.

Table 3: Summary of growth by distribution network in the number of VoD
services in Europe in 2007

Country Total
number
of

services
(1)

Internet IPTV Cable Sat. Terr.-
broadcast
digital TV

Total
(2)

Austria +5 +5 +5
Belgium +0 +0 +1 +1
Cyprus +0 +0
Denmark +4 +4 +2 +2 +8
Estonia +2 +1 +1 +2
Finland +4 +1 +1 +2
France +12 +11 +5 +1 +17
G.D.
Luxembourg

+2 +2 +0 +2

Germany +14 +11 +2 +13
Hungary +4 +4 +4
Iceland +3 +4 +1 +5
Ireland +2 +0 +2 +2
Italy +4 +4 +1 +5
Netherlands +11 +10 +1 +1 +12
Norway +7 +5 +2 +1 +8
Poland +3 +0 +2 +1 +3
Portugal +4 +3 +1 +1 +5
Slovakia +4 +3 +1 +4
Slovenia +4 +2 +2 +4
Spain +9 +10 +10
Sweden +8 +5 +5
Switzerland +6 +5 +1 +6
Turkey +1 +1 +1
United
Kingdom

+3 +5 +1 +1 +7

Total +116 +97 +20 +15 +2 +134

Source: NPA Conseil

(1) The same service available on various networks is only counted once in the total.
(2) The same service available on various networks is counted in the total as many times as it is
available. The total corresponds, in a way, to a number of access points for VoD services.
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4. SUMMARY OF CHANGES IN THE VOD MARKET

4.1 INVENTORY OF VoD SERVICES BY DISTRIBUTION MEDIUM

Listing the services on offer confirms that the Internet is the premier medium for the

distribution of VoD, carrying almost two-thirds of the offers available. It is followed by

the broadband networks (IPTV), with almost one-quarter of the services, and cable,

satellite and terrestrially-broadcast digital, in the same order as last year.

Diagram 1: Breakdown of VoD services by medium

Internet
191

IPTV
67

Cable
26

Satellite
8

TNT
1

Source: NPA Conseil

This should be taken to mean that 191 services are distributed by Internet, 67 by IPTV (some of
which may be the same as those distributed on the Internet), 26 by cable (again, not
exclusively), etc.

4.1.1 Internet – the distribution medium for most VoD services,

particularly new offers of catch-up tv

The number of VoD services on the Internet continued to increase substantially, with

97 new services. At the end of December 2007, 72% of all the services considered

were distributed on the Internet.

Logically, those countries where the level of penetration of broadband Internet is high

generally have a substantial offer of services on the Internet. This is the case of the

Scandinavian countries, the Netherlands and Switzerland, as well as France and

Germany. Belgium, which initially seemed to be favouring VoD offers on cable
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networks and broadband, and the Grand Duchy of Luxembourg, where the global offer

of VoD is still in its infancy, are nevertheless exceptions. In the United Kingdom, only

60% of the VoD offer is distributed on the Internet; this is due to the fact that this

country has a greater variety of vectors and networks in a position to host offers

(terrestrially-broadcast digital network, cable network, IPTV) than most other

countries.

Diagram 2: Proportion of VoD services on the Internet and penetration of
broadband Internet
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The strong progress in the number of VoD services on the Internet is the result of the

increase in the number of offers of catch-up TV on the part of channel broadcasters,

which have multiplied in the past two years; most are distributed on this network.

Thus in Europe the Internet distributes 62 catch-up TV services, compared with 11 for

IPTV, 8 for cable, 2 for satellite, and 1 for terrestrially-broadcast digital TV.
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Diagram 3: Breakdown by medium of offers of catch-up TV
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Although the catch-up TV on offer was initially available mainly on the Internet, cable

and IPTV operators are also starting to offer these services on their networks.

In Great Britain, for example, the various operators were jostling to list the BBC’s first

offer (BBC iPlayer). In addition, the 4oD service offered by Channel 4, Britain’s

commercial public-sector channel, is also available on IPTV environments (BT Vision,

Tiscali TV) and on cable (Virgin Media) around the country.

In France, France Telecom/Orange concluded an exclusive multi-annual agreement

with the public-sector broadcaster France Télévisions under which the latter makes

available all its non-cinema programmes on a dedicated service, called Rewind TV.

The agreement also covers the group’s news programmes, but this is not exclusive.

The principle of Rewind TV is to be taken up on other markets where Orange is

present, starting with the United Kingdom.

Mention should be made of the specific case of Belgium, where the catch-up TV

services of the broadcasters (VRT, RTL, RTBF, VMT, SBS, etc) were first offered by the

IPTV operator Belgacom and the cable operator Telenet. They are only starting to

migrate towards the Internet (only VMM’s iWatch offer is currently available to

Internet users).
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4.1.2 VoD is becoming an inseparable element of the multi-service offers

of IPTV operators

67 VoD services on IPTV were listed at the end of 2007 among the services offered by

telecom operators, i.e. 27% of the total offer. 20 new VoD services were taken up or

launched on the broadband networks in the course of the year.

Two reasons may be put forward to explain the large number of VoD services included

in IPTV offers.

Firstly, VoD has become an indispensable element within the multi-service offers of

the telecom operators. All the main IPTV operators, in fact, offer something.

Table 4: Main offers of IPTV in Europe

Operator Group Country of
operation

IPTV offer No. of IPTV
subscribers

VoD offer(s)

Free Iliad France Freebox 2 169 000* Free Home Video,
CanalPlay, TF1
Vision, etc

Orange France Telecom France Orange TV 837 000 24/24 Video
Neuf Neuf Cegetel France Neuf TV HD 600 000 Neuf VoD
Telefonica Telefonica Spain Imagenio 451 000 Imagenio Videoclub
Fastweb Swisscom Italy TV di Fastweb 260 000 Video on Demand

via Fastweb TV,
Replaytv, Ontv, Rai
Click, etc

Belgacom Belgacom Belgium Belgacom TV 191 000 Belgacom TV à la
demande, Net
Gemist, iWatch,
RTL à la carte, etc

Teliasonera Teliasonera Sweden Telia Digital TV 160 000 Telia Video on
Demand

Alice Telecom Italia France Alice Box 59 000 Mes videos à la
carte

Swisscom Swisscom Switzerland Bluewin TV 50 000 Teleclub on demand
Alice Telecom Italia Italy Alice Home TV 50 000 Alice Home TV

Video on Demand
Tiscali Tiscali United

Kingdom
Tiscali TV
(formerly
Homechoice)

50 000 Tiscali Movies, 4oD,
Kids Mix, etc

O2 Telefonica Czech
Republic

O2 TV 40 000* Videotéka

KPN KPN Netherlands Mine 26 000 Film Direct
BT BT United

Kingdom
BT Vision 20 000* Films on Demand,

TV on Demand,
Kids TV on
Demand, etc

T-Online Deutsche
Telekom

Germany T-Home 10 000 Entertain Online-
Videothek

Source: NPA Conseil. Data at June 2007 unless marked *. Figures provided by the companies, except
Free, Fastweb, Telia, Thome, Alice Home TV, Tiscali TV (NPA Conseil estimates).

* Free does not publish any figures for its IPTV subscribers. By default, unbundled Free
subscribers (78.4% of its 2 767 000 subscribers at the end of September 2007) subscribe to a
triple-play offer and are therefore considered as potential users of IPTV, although it is
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impossible to say how many of them actually could and do use the service. This is the broadest
definition of “eligible” subscribers, and it is used by ARCEP (French telecom regulatory
authority) for its observation of the market for telecom services. At 30 September 2007 there
were about 1.28 million Free subscribers with an HD Freebox (46.3% of 2.77 million).
** For BT and O2 TV, company figures at August 2007.

Secondly, the number of VoD services within a single offer is tending to increase.

Generally speaking, the services present on the Internet try to get themselves

included in the offers for IPTV operators, as these are viewed on a television set. This

is an important factor for these services because this is where consumption is highest

(compared with viewing on a computer screen).

In France, according to NPA Conseil estimates, 80% of VoD content is watched on a

television screen via the offers of IPTV operators, even though they offer no more

than 45% of all the VoD services available in the country.

France, where IPTV offers have the highest number of subscribers3 in Europe, with an

advanced process for taking up third-party VoD services within the same offer, is

logically the country where the offer of VoD on broadband is the most significant.

Orange, Free, Neuf, Alice, Darty and Club Internet4 – i.e. 6 of the 7 significant

operators on the French market offer VoD (only Tele 2 does not). In all, 13 VoD

services (the operators’ own services plus the third-party services included in their

offers) are distributed by these six IPTV offers in France.

Behind France, Sweden and Belgium, with five services offered using IPTV, are the

countries with the most extensive VoD offer on this network. In Sweden, this is

because of the large number of IPTV operators with a VoD offer, whereas in Belgium,

the figure is due to the efforts of the operator Belgacom which, in addition to its own

offer of films, also makes available the catch-up TV services of the four Belgian

broadcasters (VRT, VMM, RTL, RTBF).

3 At the end of June 2007, according to ARCEP, France had 3.8 million subscribers “eligible” for
a broadband TV service.
4 Club Internet/T-Online France (Deutsche Telekom group), bought by the Neuf Cegetel group in
May 2007, officially ceased to exist on 2 January 2008. Up to that date and since June 2006,
the Internet access provider was operating an IPTV offer and VoD.
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4.1.3 Cable will offer solid advantages once its networks have gone

digital

11% of all VoD services in Europe are distributed by cable, which thus remains a

minor vector for the distribution of VoD.

Two explanations may be put forward – one is based on technology, and the other on

arithmetic.

From a technological point of view, most of the cable networks in Europe are currently

going digital and they are therefore not yet in a position to offer services that include

VoD (since this requires a return channel from the subscriber to the operator, which

does not exist). As a result, the cable operators are still, for the time being, working

on the basis of Near-VoD offers (a film is broadcast a number of times in the course of

the day, at close intervals) rather than VoD.

Secondly, from an arithmetical point of view, the concentration process for the cable

market in Europe has been intense in recent years, drastically reducing the number of

operators surrounding the national champions. Thus in the United Kingdom, France

and Spain, there is only one significant cable operator. Even in Germany, the market

is becoming rationalised around two major operators (Kabel Deutschland and Unity

Media), although there are still many local and regional operators.

There are at present, in most European countries, fewer cable operators in Europe

than IPTV operators, and as a result fewer offers capable of offering VoD services.

It should be noted that these concentrations allow action to be taken on the

technological backwardness noted on this first point since the operators, once they

have a monopoly position on their cable market, invest substantially in upgrading their

networks in order to be able to compete with the other distributors of pay television

(satellite and broadband) in supplying innovative services such as VoD.

It should also be noted that in those countries where cable networks have already

gone digital or are well on the way to doing so, VoD services on cable seem to be fully

competitive.

Thus Virgin Media is a major player on the VoD scene in the United Kingdom. In the

third quarter of 2007, its service generated 23 million consultations per month on

average, almost three times as many as during the same period the previous year.
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Diagram 4: Progress in monthly viewings of VoD content (in million)
on the Virgin Media service
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In addition, a growing number of subscribers use this service: the proportion of Virgin

Media clients using VoD increased from 36% at the beginning of 2007 to 45% in the

third quarter of 2007. Lastly, users make more use of the service: they used the

service 17 times per month in the third quarter of 2007, compared with 10 times per

month at the start of the year.

4.1.4 Handicapped by having no return channel on their networks,

operators of satellite and terrestrially-broadcast television offers

could invest in convergent boxes

VoD offers via satellite are still less important than the other distribution media. At

the end of 2007, satellite was distributing less than 4% of Europe’s VoD services.

There is only one offer using terrestrially-broadcast digital television – Top Up TV in

the United Kingdom.

The operators offering satellite and terrestrially-broadcast digital television suffer from

the lack of a return channel on their networks, and are obliged to propose push-to-
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PVR offers, for which the catalogue (which depends on the capacity of the PVR) is

generally speaking slim compared with market standards.

This does not, however, prevent the operators from launching offers of this type:

Canal Digitaal is due to set up a push-to-PVR offer in the Netherlands and Belgium in

20085. This will follow BSkyB in Great Britain and Ireland, Premiere in Germany and

Austria, and Cyfra+ and N in Poland.

On the whole, these offers suffer from comparison with the VoD offers of the

broadband and cable operators with which they compete, and the various operators

could well change their strategy and focus their development of VoD on offers on the

Internet, which they would converge onto the subscriber’s television screen. This

could be done using a convergent box fitted at the subscriber’s home and connected

to the Internet.

4.2. THE VARIOUS TYPES OF PLAYER ACTIVE IN THE VoD MARKET

The listing of VoD services places the three types of player at practically the same

level, with one-third of the services each. Distributors of service operators on IPTV,

cable, satellite and terrestrially-broadcast digital television are slightly ahead of

“aggregators and others”6 and the broadcasters which, because of the growing

importance of catch-up TV offers, now occupy a firm position as unavoidable players in

the VoD market.

5 http://www.broadbandtvnews.com/resources/archive_uk/140907.html
6 Category comprising aggregators and other rightsholders, and parties taking up the formers'
unbranded offers.



15

Diagram 5: Breakdown of VoD services by type of player
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4.2.1. IPTV operators are still the most dynamic distributors

In keeping with the above analysis of services by distribution medium, the telecom

operators represent about 80% of the distributors’ offers. The remaining 20% are

divided among the cable operators and the pay television operators using satellite or a

terrestrially-broadcast digital signal.

Moreover, whereas the IPTV operators (except incumbent groups such as Deutsche

Telekom and France Telecom) originally included in their VoD offers content and

services aggregated and edited by third parties, they are now tending to supply their

own services, negotiating directly with the economic beneficiaries.

This is the method adopted by the French operator Free. Having aggregated the

offers of the Canal Plus Group (CanalPlay), TF1 (TF1 Vision), M6 (M6 Video), etc, it is

now adding its own services (the Free Home Video SVoD service), after negotiating

the VoD rights directly with Warner and Disney-ABC International Television.

For its part, France Telecom/Orange set up a cinematographic production subsidiary,

Studio 37, in the spring of 2007 to enable it to ensure access to an owner’s catalogue

and supply its own services, even on a marginal level. Its first film is due to be
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screened in cinemas in February 2008. Studio 37 has apparently already signed about

fifteen co-production contracts since its creation.

4.2.2 Television channels benefit from the surge in catch-up TV

Whereas they were not initially the best-placed players in the VoD market,

broadcasters now play a predominant role with the arrival of catch-up TV. In Europe,

61 offers of catch-up TV were recorded, and this constitutes the real preserve of the

broadcasters [although the telecom operators are also trying to make their mark on

the market (see paragraph 4.2)].

The offers of catch-up TV have the advantage of offering content that is readily

identifiable and constitutes strong loss leaders: everyone knows which channel

broadcasts his or her favourite programme, and therefore by extension which VoD or

catch-up TV service to use (very different from the situation for feature films, where

there is always the question of which service to use).

Indeed some groups are currently focusing on supplying television programmes and

leaving cinema content aside.

This is the case of the RTL Group, which uses its various European channels to edit

VoD services that are mainly based on catch-up TV:

RTL Now and Vox Now in Germany only offer the series and programmes broadcast on

the channel, and do not include cinema films;

M6 Video in France has an offer that focuses mainly on the television channel’s

programmes and only includes cinema films to a marginal extent;

Fivedownload, edited by Five in the United Kingdom, concentrates on American series

broadcast on the channel that can also be viewed on the Internet and catch-up TV;

the exception is RTL in the Netherlands, which edits not only a catch-up TV offer (RTL

Gemist) but also, separately, a cinema offer (RTL Video).

Among recent developments, mention should, lastly, be made of two services

announced in 2007 which attract attention – Hulu, the catch-up TV and films service of

Fox and NBC Universal, and the BBC’s probable commercial catch-up TV offer. Both

are aiming at a worldwide audience.

Hulu is a joint venture between the networks/studios Fox and NBC Universal, currently

being tested in the United States. On the catch-up TV principle, Hulu provides access
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to content from the catalogues of Fox, NBC Universal, Sony, MGM and about fifteen

cable channels such as Bravo, E!, FX, SciFi and Sundance. The television content,

more specifically, is accessible on the service from the evening of broadcasting and

stays on-line for about five weeks.

The economic model for the service is based on advertising which will be inserted, as

appropriate, in the form of banners next to the video, overlay advertisements,

billboards at the start and finish of the video, or, for longer-format content,

commercial breaks in the programme.

Its development is of particular interest for the European market, since once it has

gone on-line on the American market it could be launched in the United Kingdom.

The BBC announced that in early 2008, through its subsidiary BBC Worldwide, it would

be launching a pay VoD offer aimed at viewers outside the United Kingdom. The offer

would be associated with the free UK catch-up TV service iPlayer. Specifically, the

programmes broadcast on the group’s channels will be accessible free of charge to the

UK public on iPlayer for seven days following broadcasting, and then subsequently on

a pay basis on BBC Worldwide’s VoD offer.

4.2.3 Other editors of VoD services – an ever-increasing number of very

varied players

Three categories of players, whose developments are being closely observed, could

take a more important part in 2008 in the structuring of the VoD market – the studios,

the equipment manufacturers, and the global VoD services for which no charge is

made.

The studios form the cornerstone of the VoD cinema offer. It is they that, by opening

their catalogues, ensure that the offer has depth and a power of attraction. They are

also at the crossing point of two strategies and have to decide whether to merely

provide or edit an offer as well.

Most of the major studios and producers in Europe are currently acting as content

suppliers. The failure of Movielink in the United States, the major American studios’

joint VoD offer on the Internet, is certainly one of the reasons for this.

Movielink was created in 2002, with the backing of most of the major American

studios (Metro-Goldwyn-Mayer Studios, Paramount Pictures, Sony Pictures

Entertainment, Universal Studios and Warner Bros. Studios).
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After investing more than $148 million7 in five years without achieving profitability,

the studios decided to sell the service in the summer of 2007 to the DVD rental

company Blockbuster, for less than $20 million, according to the Wall Street Journal.

In 2006, the service had generated turnover of $4 million and losses of $22 million.

In Europe, there are few examples worth noting of significant offers edited by

producers.

In France, the producer, distributor and operator MK2 launched a VoD offer in the

spring of 2007, concentrating on demanding films. To accompany its offer, the group

also put a community site, Onowa, on-line, on which Internet users can upload their

quality creations (promising a variety of high-quality YouTube), and on which the VoD

platform is also accessible.

In Germany, Warner joined up with Arvato Mobile (Bertelsmann) on the In2Movies

platform, launched in April 2006, but the offer is having difficulty finding its audience.

At the European level, the studio would appear now to be focusing on supplying its

own VoD packages to the various platforms. It launched the Warner TV service in the

United Kingdom on the Virgin Media and BT Vision offers in this way. The studio

would like to develop the model on other markets.

Thus, rather than putting their own offers on the market, the studios could focus on

supplying the various VoD offers on the market with mini-services in their name.

Offers involving equipment manufacturers constitute a strong trend. There appear to

be two main models – VoD offers using dedicated (stand-alone) boxes, and those

using terminals already installed in the home for other uses.

Offers of VoD using dedicated boxes are very little developed on the European market,

and in some countries not at all, although they are present on the American market.

In 2007, two terminals for bringing VoD content to the television screen were heavily

reported in the press: Vudu and Apple TV.

These initiatives nevertheless follow on from the failure of similar offers, such as

MovieBeam and Akimbo, and in fact they appear to be taking the same route. Steve

Jobs has acknowledged that Apple TV was a failure and that the convergence offered

7 http://www.secinfo.com/d14D5a.u6rdb.c.htm
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by the terminal – making it possible to watch videos from iTunes Store8 on a television

screen – had not been convincing.

The main reason for this is simple – not many people want to install yet another box

next to their television set. Some of the many terminals already there allow access to

VoD services, such as boxes for IPTV, cable and satellite, and even digital TV, as well

as game consoles.

While a VoD offer using a dedicated (stand-alone) box seems to be doomed to failure,

adding VoD services to the boxes already installed in the home (satellite PVR, digital

TV box, game consoles, etc) appears to be a more virtuous model.

The suppliers of game consoles in particular are beginning to incorporate VoD

services. Thus in the United States in November 2006, Microsoft launched the XBox

Video Marketplace VoD offer allowing gamers access to content from Paramount

Pictures, CBS, TBS, MTV Networks, UFC, NBC, ESPN and Warner Bros.

A similar offer was launched in Great Britain, Ireland, France and Germany in

December 2007. At present, however, XBox fans only have access to a relatively

limited catalogue (about 35 titles in France, for example).

Sony is likely to be falling into line soon with its upcoming launch of a similar offer in

Japan, to be accessible using its PS3 and PSP consoles. In Europe, Sony has

concluded an agreement with BSkyB to take up its VoD offer on the PSP. The service

should roll out in 2008.

Only Nintendo, which produces the Wii, the third major console on the market,

apparently does not have any plans for VoD up its sleeve.

Finally, mention should be made of the mobile multimedia manufacturer Archos, which

has multiplied its advertising for VoD. Initially it signed agreements with various

platforms (CanalPlay, Fnac.com, Vodeo.tv, TF1 Vision, INA, CinemaNow, Arts Alliance

Media, etc) to make their content accessible via the Archos Content Portal for users of

its fifth-generation WiFi terminals. This gives them the possibility of watching quality

video content while on the move.

8 Apple entered the VoD market in the United States in October 2005 and in the United Kingdom
at the end of August 2007.
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In November 2007, the group announced that it could offer more than 5 000 titles

(films and documentaries) on an international scale, and that it has convinced more

than 100 000 users.

Also in November, Archos announced the launch of a new offer combining a terminal

and video content in subscription form – the Archos Media Club. For €19.99, the

subscriber is entitled during two years (the minimum subscription period) to a 4 Go

Archos 605 WiFi personal stereo, a fifth-generation DVR station to connect the mobile

terminal to the television set, and two films per month viewable during a 48-hour

period, accessible from a base of 300 films. Subscribers wishing to watch more than

two films a month will have to pay, at a unit price of between €4.99 and €5.99.

Lastly, another category of players is beginning to appear on the professional VoD

market – global VoD services for which no charge is made. Some of these already

exist (Joost) or are on their way up (YouTube, DailyMotion, etc); it is possible that in

the near future they will compete with the various domestic offers in Europe.

These services have to convince the economic beneficiaries in the various geographical

markets to let them use a quality catalogue, which they have not yet managed to do.

Although Joost concluded agreements on content with Viacom, CNN, Warner Music

and Endemol, for example, its offer still tends to heavily favour content in English and

sport and music content. For its part, Babelgum relies on independent and alternative

content.

Video share sites also find it difficult to gain access to high-quality content. They have

however recently embarked on a process of change. Confirmation of the arrival of

video share platforms in the quality VoD preserve has been, at any event, one of the

most notable elements in recent months. In this way YouTube, DailyMotion, Metacafe

and Stage 6 have clearly signalled their intention to distribute quality content on a

legal basis (UGC and/or professional content), in order to be able to tap into some of

the manna that the income from the advertising market for on-line video represents.

They have solid points in their favour for becoming reference VoD platforms. They

already attract considerable audiences to their services, own brand names that are

recognised internationally, and already constitute a place for Internet users to

consume quality video content (many films and series and sport content are put on-

line on these platforms), whether the content is there lawfully or not.
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For some months, the video share services have been forcing themselves, with more

or less speed, to effect two major changes in order to be able to affirm themselves as

credible VoD services:

Eradicating the unlawful content present on their sites:

o by installing filter solutions,

o and/or multiplying income-sharing agreements with the various economic

beneficiaries whose content is present on the platform;

Making the best of this content available to the user and to advertisers by:

o income-sharing agreements with the economic beneficiaries

o better editorialisation of offers: at present, this is usually limited to the home

page; for the rest of the site, the platforms prefer to limit their role to that of

host, more particularly so that they cannot be held responsible in the event of

unlawful content;

o a policy for remunerating amateur creators to bring quality UGC productions

to their sites.

Recent developments at DailyMotion, the first video share service in Europe, are a

perfect illustration of these various points. DailyMotion signed catalogue agreements

with a number of recognised content editors such as CNN International, AdultSwim,

France 24, Nuts TV and, in France, with the trade union for audiovisual production

(Union Syndicale de la Production Audiovisuelle - USPA), which provide it with access

to the works of about 110 producers (representing about 80% of television fiction).

These agreements are usually based on sharing the advertising income generated by

making use of the content on the site.

At the same time, DailyMotion has set up the Audible Magic and INA digital tracing

solutions on its service in order to limit the quantity of unlawful content.

It has also continued its globalisation, particularly by moving into the American

market.
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4.2.4 New players/intermediaries are appearing in the job chain: price

comparers and video search solutions

Although the use of video search engines is still marginal, it is beginning to take root.

The service Blinkx, for example, has already created its own network, with a total

listing of 14 million hours of programmes from more than 200 partner media. Until

now, the group has been positioned on the indexing of content in English, but it

announced recently that its video search engine is soon to be available in France,

Germany and Spain.

The contents indexed will include material from channels such as TF1, Eurosport and

Euronews, as well as video content produced by the press editors El Mundo, Le Monde

and Das Spiegel.

The group is also preparing its own VoD service, Blinkx Broadband TV, and is currently

negotiating with the various economic beneficiaries. The service will be free of charge,

financed by contextual advertising overlaid below the video and on clickables. The

solution uses advertising technology from AdHoc.

Lastly, by way of an anecdote, we may record the noted arrival on the VoD market of

price comparers. These have a high-profile presence in France, where three sites of

this type are already on-line (Splarte, Total VoD, VoD Majors); they make it possible

to find out not only which services distribute the film the user wants to watch (which is

useful in a VoD landscape that is particularly scattered), but also to find out the

various prices being charged.

4.3 INVENTORY OF DEVELOPMENTS IN VoD SERVICES

CONCERNING EDITORIAL OFFER

4.3.1 Increasing number of feature films available, though as yet few

are exclusive

The number of films present on the various VoD services has been increasing in recent

months as a result of the economic beneficiaries, the studios and producers

increasingly opening up their catalogues.

However, the increase in the offer of films on VoD services appears to be more the

result of the studios making their old catalogues available, rather than their new films.

The main reason for this is their desire to protect their associated markets, such as

DVD, which brings in much more income than VoD.
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In France, where data is published regularly, this trend is very marked. The increase

in the catalogues put on-line is indeed confirmed by the national film agency (Centre

national de la cinématographie - CNC) which, through its “VoD Observatory”, noted

that 1 904 films were available as VoD in June 2007 (on the platforms Orange,

CanalPlay, TF1 Vision, Club-Internet, Arte VoD, Virgin Mega, and France Télévisions

VoD), representing a 45% increase over November 2006.

NPA Conseil’s VoD barometer, which measures films coming out on VoD platforms in

France at regular intervals, nevertheless, shows clearly that new films are still a rarity

– of 64 new films screened in cinemas between 7 March and 11 April 2007, just 7

were available as VoD to rent on a platform on 21 November 2007, which represented

10.9%.

It should nevertheless be noted that the situation could start to evolve. The producer

Gaumont, which has until now been well in the background as far as VoD is

concerned, announced in the summer of 2007 that it was opening its catalogue to the

various VoD offers on the market and had decided to offer its films for rental thirty

days after they had come out on DVD. It might even apply day-to-date releases (on

DVD and VoD on the same day), on condition that a higher remuneration is negotiated

with the service editors (there is talk of a 25% increase).

4.3.2 Television content making strong progress, with the emergence of

offers of catch-up TV

Although originally VoD offers were launched mainly on the basis of cinema offers,

they have since opened up considerably to television content, particularly with the

arrival of catch-up TV.

These offers consist of making content that has just been broadcast by a television

channel available rapidly in delinearised form.

In France, Belgium, the United Kingdom, Germany and the Netherlands, the offers of

catch-up TV are particularly developed.

The first players to make such offers were, of course, the broadcasters, which have

content and/or are in a position to negotiate for their rights.
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In France, it should be noted that the emergence of offers of catch-up TV should form

part of an evolution in regulation. The Tasca Decrees9, which – inter alia – limit the

channel’s entitlement to accede to the secondary rights or the rights of

commercialisation of works by independent producers, could, in the context of the

current consideration of the circulation of works, evolve in order to take account of the

appearance of these new types of offer.

4.4 INVENTORY OF DEVELOPMENTS IN VoD SERVICES IN TERMS

OF ECONOMIC MODELS

4.4.1 Rental models still dominant, and supported by the emergence of

SVoD

The predominant economic model in the VoD market remains VoD unit rental. It

constitutes the norm to which alternative models are sometimes added; these include

Definitive VoD (sale of dematerialised video content), SVoD (VoD rental on

subscription) and FoD (content proposed free of charge but paid for by advertising).

VoD sales services remain in a minority although they are increasing in number. At

the end of 2007, for all the services recorded, about 10% were offering definitive

downloading of content. The offer of definitive VoD is developing very unevenly

across Europe. In France (with 10 services) and Spain (7 services), these offers are

relatively abundant, whereas they seem to be scarcely developed at all in the

Scandinavian countries, despite the fact that the VoD offer is rich (almost no definitive

VoD service recorded in Denmark, a single offer in Finland, another in Norway, and

another in Sweden).

While the offer is developing, use is not making much headway, as the content put on

sale is generally considered to be too expensive.

9 The Four Tasca Decrees are:

- Decree No. 2001-609 of 09 July 2001 for the editors of national television services broadcast
terrestrially in analog mode without encryption;

- Decree No. 2001-1332 of 28 December 2001 for the editors of services whose financing relies
on remuneration received from users broadcast terrestrially in analog mode;

- Decree No. 2002-140 of 04 February 2002 for the editors of television services distributed by
cable or satellite;

- Decree No. 2001-1333 of 28 December 2001 for the editors of television services broadcast
terrestrially in digital mode.
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As for SVoD, this is – according to the operators – one of the models, together with

FoD, that holds the most potential for development in the future.

It is used at present mainly for making a profit from specific types of content (catch-

up TV, content for young people, series, etc) that vary from one country to the next.

Thus in Belgium it is the offers of catch-up TV from broadcasters that are

commercialised as SVoD, usually at a price of €5.95.

In France, it is in the youth segment that the offer is particularly present. Thus

CanalPlay offers, for €4.99 per month, the content broadcast on the main channels

directed at young people on cable and digital TV in France (Canal J, Cartoon Networks,

Jetix and Zooloo Kids, Nickelodeon and TiJi).

Orange, via its round-the-clock video portal, also offers an SVoD package that uses

content from Canal J (for €4.90 per month).

Alice has been the latest to make a name for itself by launching in October 2007 four

SVoD offers directed at young people with content from TiJi, Jetix, Cartoon Network

and Canal J. Each is accessible for a subscription of €5 per month.

SVoD is also beginning to move into the area of films and series. Thus in June 2007

Free launched a subscription VoD service at €5.99 per month, focusing on the cinema

and series (about 50 films and 100 episodes available from Warner’s and Disney’s

catalogues)10.

Orange had beaten Free to it with its 24/24 Series offer, which combines old series

(Largo Winch, Cosmos 99, The Persuaders, etc) and more recent series (Without a

Trace, One Tree Hill, etc).

Apparently Alice is also starting to prepare an SVoD cinema offer. For €7 per month,

Alice subscribers will have access to about thirty films (with one-third renewed each

month), which are to be a combination of old stock and recent titles.

One of the most active European players in terms of SVoD offers nevertheless remains

the German operator Maxdome, which was very quick in developing subscription

10 On 15 January 2008, Free launched a new SVoD offer called Free Home Video Intégral, which
provides unlimited access to all the themes on its VoD portal (cinema, series, music, kids and –
coming soon – manga) for €9.99 per month.
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schemes for offers of films or series. Maxdome is still extending its offer; it recently

added content from the sport channels Werder.tv and Shalke04.tv and content for

young people with its “Kids” package.

Table 5: Offers of SVoD in the Maxdome service

Offers Price
Werder package €3.99
Schalke package €3.99
Kids package €4.99
Comedy package €4.99
Movie package €9.99
Series package €9.99
Premium package €19.99

Source: NPA Conseil

4.4.2 FoD and insertion of contextual advertising – strong trends for the

near future

Service editors believe FoD will be a lasting model in the long run. It is the model

generally used by offers of catch-up TV in Europe (with the notable exception of

Belgian broadcasters).

This model has the advantage of being attractive to those people who believe that

paying anything at all is too expensive (and as a result watch videos using unlawful

offers).

In the near future, the technologies for inserting contextual or customised advertising

in video content, which are beginning to be developed, should ensure more

economically effective exploitation than at present and promote an increase in the

number of offers using this type of technology to earn income.
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Table 6: Contextual advertising and customised advertising

Contextual advertising Customised advertising
Interested in Video content Demographic profile,

geographical location,
viewer preferences, etc

Via Analysis of image and
sound of content
Data and metadata
accompanying or either
side of the video

Data obtained on
registration, location,
deciphering consumer
habits, etc

Example Advertising for a women’s
perfume incorporated in
content directed at a
female audience

Advertising for a women’s
perfume possible during a
boxing match if the
identified viewer is a woman

Source: NPA Conseil

Certain groups appear to be giving this model their specific support. This is the case

of the RTL Group, which uses it on four of the markets where it is present, through its

offers of RTL Now in Germany, Fivedownload in the UK, M6 Video in France, and RTL

Gemist in the Netherlands.

Other groups have adopted it recently, such as Channel 4 for its service 4oD, or are

testing it, such as TF1 in France on its TF1 Vision service.

2008 should see an explosion in this operating model, as the offers of catch-up TV

continue to take shape.
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APPENDIX

List of VoD services by country with the following information by the end of the year
2007:

Supplier

Type of players

Distribution network

Business model

Internet address



32



C
ou
nt
ry

N
am
e
of
Vo
D
se
rv
ic
e

Su
pp
lie
ro
fV
oD

se
rv
ic
e

N
ew

in
20
07
(X
)
Ty
pe
of
pl
ay
er

D
is
tr
ib
ut
io
n

ne
tw
or
k

B
us
in
es
s
M
od
el

In
te
rn
et
ad
dr
es
s

A
us
tri
a

3s
at
(C
ha
in
e)

3s
at
(C
ha
in
e)

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up
TV

fre
e

ht
tp
://
w
w
w
.3
sa
t.d
e/
m
ed
ia
th
ek
/?
ob
j=
70
78
&
m
od
e=
pl
ay

A
us
tri
a

A
on
D
ig
ita
lT
V

Te
le
ko
m
A
us
tri
a
A
G

Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

ht
tp
://
w
w
w
.a
on
.tv
/p
or
ta
l/s
ite
/a
on
TV
/m
en
ui
te
m
.

A
us
tri
a

A
on
TV

Te
le
ko
m
A
us
tri
a
A
G

Te
le
co
m
op
er
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.a
on
.tv
/

A
us
tri
a

A
R
D

A
R
D

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up
,p
od
ca
st
s

ht
tp
://
w
w
w
.d
as
er
st
e.
de
/D
ef
au
lt.
as
p
et

ht
tp
://
w
w
w
.d
as
er
st
e.
de
/in
te
ra
kt
iv
/

A
us
tri
a

In
2M
ov
ie
s

In
2M
ov
ie
s

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.in
2m
ov
ie
s.
at
/in
2m
ov
ie
sa
t/

A
us
tri
a

O
R
F

O
R
F

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up
TV

fre
e

ht
tp
://
tv
.o
rf.
at
/o
nd
em
an
d/

A
us
tri
a

P
re
m
ie
re
D
ire
ck
t+

P
re
m
ie
re
A
G
(D
E
)

B
ro
ad
ca
st
er

S
at
el
lit
e

re
nt
al
V
oD

ht
tp
://
w
w
w
.p
re
m
ie
re
.d
e/
pr
em
w
eb
/c
m
s/
de
/p
ro
gr
am
m
_p
re

m
ie
re
di
re
kt
pr
em
ie
re
di
re
kt
pl
us

st
ar
t.j
sp

A
us
tri
a

P
re
m
ie
re
in
te
rn
et
TV

P
re
m
ie
re
A
G
(D
E
)

B
ro
ad
ca
st
er

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
vo
d.
pr
em
ie
re
.d
e/
ox
id
/in
de
x.
ph
p?

A
us
tri
a

R
TL
N
ow

R
TL

X
In
te
rn
et

ca
tc
h-
up
,r
en
ta
lV
oD

ht
tp
://
rtl
-n
ow
.rt
l.d
e/

A
us
tri
a

ZD
F

ZD
F

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up
TV

fre
e

ht
tp
://
w
w
w
.z
df
.d
e/

B
el
gi
um

B
el
ga
co
m
TV

à
la
de
m
an
de

B
el
ga
co
m
S
ky
ne
t

Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

ht
tp
://
w
w
w
.b
el
ga
co
m
tv
.b
e/
in
de
x.
js
p?
#m
od
ul
e=
ho
m
e

B
el
gi
um

C
m
or
e

S
B
S
B
el
gi
um

B
ro
ad
ca
st
er

C
ab
le

re
nt
al
V
oD
,c
at
ch
-u
p

ht
tp
://
w
w
w
.tv
-v
is
ie
.b
e/
ni
eu
w
s/
be
lg
ie
/9
ok
to
be
r2
00
6/
c-

m
or
e-
de
-o
n-
de
m
an
d-
-s
er
vi
ce
-v
an
-v
t4
-e
n-
vi
jft
v
11
33
6/

B
el
gi
um

D
ire
ct
M
ov
ie

D
ire
ct
M
ov
ie

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.d
ire
ct
m
ov
ie
.b
e/
H
oe
w
er
kt
he
t.a
sp
x

B
el
gi
um

Fi
lm
s
à
la
ca
rte
/T
V
-T
hè
qu
e

Te
le
ne
t

Te
le
co
m
op
er
at
or

C
ab
le

re
nt
al
V
oD

ht
tp
://
te
le
ne
t.b
e/
37
5/
0/
1/
fr/
pa
rti
cu
lie
r/t
el
ev
is
io
n/
tv
th
eq
ue
/

fil
m
-a
-la
-c
ar
te
.h
tm
l

B
el
gi
um

iW
at
ch

V
la
am
se
M
ed
ia

M
aa
ts
ch
ap
pi
j

B
ro
ad
ca
st
er

IP
TV
,c
ab
le
an
d

in
te
rn
et

re
nt
al
V
oD
,c
at
ch
-u
p

ht
tp
://
w
w
w
.iw
at
ch
.b
e/
20
07
/p
la
ye
r.h
tm
l?
ite
m
_i
d=
42
21

B
el
gi
um

M
TV

O
ve
rd
riv
e

M
TV

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up
TV

ht
tp
://
nl
.e
sp
er
an
to
.m
tv
i.c
om
/p
la
ye
r.j
ht
m
l

B
el
gi
um

N
et
G
em
is
t

V
R
T

B
ro
ad
ca
st
er

IP
TV

C
ab
le

ca
tc
h-
up
TV

ht
tp
://
w
w
w
.e
en
.b
e/
te
le
vi
si
e1
_m
as
te
r/v
ra
ge
n/
e_
id
tv
_n
et
g

em
is
t/i
nd
ex
.s
ht
m
l

B
el
gi
um

R
TB
F
à
la
ca
rte

R
TB
F

B
ro
ad
ca
st
er

IP
TV

an
d
ca
bl
e

re
nt
al
V
oD
,c
at
ch
-u
p
TV

pr
og
ra
m
s

ht
tp
://
w
w
w
.rt
bf
al
ac
ar
te
.b
e/
rtb
f_
20
00
/e
ve
nt
s/
rtb
fa
la
ca
rte
/

B
el
gi
um

R
TL
Fo
rfa
it
7/
7
et
R
TL
à
la
ca
rte

C
LT
-U
FA

S
.A
(L
U
)

B
ro
ad
ca
st
er

IP
TV

an
d
ca
bl
e

S
V
oD

ca
tc
h-
up

ht
tp
://
w
w
w
.a
lin
fin
i.b
e/
tv
_n
um
er
iq
ue
.h
tm
l

C
yp
ru
s

M
iV
id
eo

C
Y
TA

Te
le
co
m
op
er
at
or

IP
TV

V
oD

an
d
Fo
D

ht
tp
://
w
w
w
.m
iv
is
io
n.
cy
ta
.c
om
.c
y/
en
gl
is
h/
m
ov
ie
_l
is
t.p
hp
?

ca
t
id
=3

C
yp
ru
s

V
id
eo
on
D
em
an
d

P
rim
e
Te
l

Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

ht
tp
://
w
w
w
.p
rim
eh
om
e.
co
m
/M
ai
n/
m
ai
n.
as
px
?i
d=
42
4

D
en
m
ar
k

C
D
O
N
.C
O
M
B
re
db
an
ds
fil
m

C
D
O
N

D
is
tri
bu
to
ro
fc
ul
tu
ra
lg
oo
ds

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.c
do
n.
co
m
/m
ai
n.
ph
tm
l?
na
vr
oo
t=
90
3&
se
ss
io
n

=1
D
en
m
ar
k

D
B
N
et

D
B
(D
an
sk
B
re
db
aa
nd
)

X
Te
le
co
m
op
er
at
or

In
te
rn
et
,I
P
TV

an
d

ca
bl
e

re
nt
al
V
oD

ht
tp
://
w
w
w
.d
an
sk
br
ed
ba
nd
.d
k/
47
9.
as
px

D
en
m
ar
k

D
R
.d
k
TV

D
R
(c
ha
în
e
pu
bl
iq
ue
)

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up

ht
tp
://
w
w
w
.d
r.d
k/
od
p/
pl
ay
er
.a
sp
x?

D
en
m
ar
k

Fa
st
TV

bi
og
ra
f

Fa
st
TV

Te
le
co
m
op
er
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.fa
st
tv
.d
k/
dk
/P
ro
du
kt
er
/F
as
tT
V
-

M
ed
ia
po
rta
l/B
io
gr
af

D
en
m
ar
k

Li
ve
N
et
w
or
ks

Li
ve
N
et
w
or
ks

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et
/I
P
TV

re
nt
al
V
oD

w
w
w
.li
ve
ne
tw
or
ks
.d
k

D
en
m
ar
k

S
fA
ny
tim
e

B
on
ni
er
G
ro
up

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

w
w
w
.s
f-a
ny
tim
e.
co
m

D
en
m
ar
k

sp
ut
ni
k

TV
2

B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up

ht
tp
://
sp
ut
ni
k.
tv
2.
dk
/

D
en
m
ar
k

S
to
fa
TV

S
to
fa

X
Te
le
co
m
op
er
at
or

C
ab
le

re
nt
al
V
oD

ht
tp
://
w
w
w
.s
to
fa
.d
k/

D
en
m
ar
k

TD
C
Fi
lm

TD
C

Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

ht
tp
://
fil
m
.td
co
nl
in
e.
dk
/

D
en
m
ar
k

V
ia
S
at
O
n
D
em
an
d

V
ia
sa
t

X
B
ro
ad
ca
st
er

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.v
ia
sa
t.d
k/
cm
/2
.1
0/
1.
15
25
7

D
en
m
ar
k

Y
ou
S
ee
C
in
em
a

TD
C

Te
le
co
m
op
er
at
or

C
ab
le

re
nt
al
V
oD

ht
tp
://
yo
us
ee
.d
k/
pr
iv
at
/tv
/k
un
de
/c
in
em
a/
ge
nr
e.
ph
p

E
st
on
ia

D
ig
iT
V

E
lio
n

X
Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

ht
tp
://
tv
.e
lio
n.
ee
/v
id
eo
la
en
ut
us
/fi
lm
id
.p
hp

E
st
on
ia

E
TV

pl
us
s

E
TV

B
ro
ad
ca
st
er

In
te
rn
et

re
nt
al
V
oD

ht
tp
s:
//w
w
w
.e
tv
pl
us
s.
ee
/

E
st
on
ia

S
ta
rm
an

S
ta
rm
an

Te
le
co
m
op
er
at
or

ca
bl
e

re
nt
al
V
oD

ht
tp
s:
//w
w
w
.s
ta
rm
an
.e
e/
?n
od
ei
d=
33
2&
la
ng
=e
t

E
st
on
ia

TV
3
In
te
rn
et
TV

TV
3

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up
TV

ht
tp
://
w
w
w
.tv
3.
ee
/c
on
te
nt
/b
lo
gc
at
eg
or
y/
14
/2
7/

S
ou
rc
e:
N
P
A
C
on
se
il

33



C
ou
nt
ry

N
am
e
of
Vo
D
se
rv
ic
e

Su
pp
lie
ro
fV
oD

se
rv
ic
e

N
ew

in
20
07
(X
)
Ty
pe
of
pl
ay
er

D
is
tr
ib
ut
io
n

ne
tw
or
k

B
us
in
es
s
M
od
el

In
te
rn
et
ad
dr
es
s

Fi
nl
an
d

A
re
en
a

Y
LE

X
B
ro
ad
ca
st
er

In
te
rn
et

ht
tp
://
ar
ee
na
.y
le
.fi
/

Fi
nl
an
d

Fi
lm
2H
om
e

fil
m
2H
om
e
A
B
(S
E
)

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

an
d
sa
le
s

w
w
w
.fi
lm
2h
om
e.
fi

Fi
nl
an
d

Li
ve
N
et
w
or
k

Li
ve
N
et
w
or
ks
in
te
rn
at
io
na
l

A
B

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.li
ve
ne
tw
or
ks
.c
om
/S
ite
/s
ta
rt.
as
px
?c
us
to
m
er
Id

=L
3j
qD
P
iP
Ji
Zc
P
Q
kL
uh
V
yI
g=
=

Fi
nl
an
d

M
TV
3
A
ny
tim
e

M
TV

O
y

B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up
TV

ht
tp
://
ne
tti
tv
.m
tv
3.
fi/
f1
/

Fi
nl
an
d

P
ix
of
f

P
ro
vi
su
al
oy

X
C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.p
ix
of
f.n
et
/fi
/v
uo
kr
aa
m
o/
sk
yc
ap
ta
in
.a
sp

Fi
nl
an
d

S
fA
ny
tim
e

B
on
ni
er
G
ro
up

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

w
w
w
.s
f-a
ny
tim
e.
co
m

Fi
nl
an
d

Ti
la
us
vi
de
op
al
ve
lu
n

S
on
er
a

Te
le
co
m
op
er
at
or

IP
TV

an
d
in
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.s
on
er
a.
fi/
La
aj
ak
ai
st
a/
P
al
ve
lu
t/L
aa
ja
ka
is
ta
+T

V
#I
nf
o

Fi
nl
an
d

V
iih
de
ka
is
ta
-T
ila
us
w
id
eo
t(
S
F

A
ny
tim
e)

E
lis
a
O
y

Te
le
co
m
op
er
at
or

IP
TV

an
d
ca
bl
e

re
nt
al
V
oD

ht
tp
://
el
is
a.
ne
t/e
lis
at
v/

Fr
an
ce

P
ub
lic
S
én
at

P
ub
lic
S
én
at

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up

ht
tp
://
w
w
w
.p
ub
lic
se
na
t.f
r/c
m
s/
vi
de
o-
a-
la
-d
em
an
de
/

Fr
an
ce

24
/2
4
vi
dé
o

O
ra
ng
e

Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

ht
tp
://
w
w
w
.o
ra
ng
e.
fr/
bi
n/
fra
m
e.
cg
i?
u=
ht
tp
%
3A
//2
42
4v
id
e

o.
or
an
ge
.fr
/a
pp
%
3F
du
b%
3D
1

Fr
an
ce

7
H
ig
hl
ig
ht
S
tre
et

7H
LS
.c
om

X
C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.7
hl
s.
co
m
/

Fr
an
ce

A
rc
hi
ve
s
po
ur
to
us

IN
A

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.in
a.
fr/
ar
ch
iv
es
po
ur
to
us
/in
de
x.
ph
p?
ac
tio
n=
ft&

m
c

Fr
an
ce

A
rc
ho
s
C
on
te
nt
P
or
ta
l

A
rc
ho
s

X
E
qu
ip
m
en
tm
an
uf
ac
tu
re
r

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.a
rc
ho
s.
co
m
/p
ro
du
ct
s/
ge
n_
5/
ar
ch
os
_6
05
w
ifi
/a

cp
.h
tm
l?
co
un
try
=f
r&
la
ng
=f
r

Fr
an
ce

A
rte
V
oD

A
R
TE

B
ro
ad
ca
st
er

In
te
rn
et

re
nt
al
V
oD

an
d
sa
le
s

ht
tp
://
w
w
w
.a
rte
vo
d.
co
m
/h
om
e.
do

Fr
an
ce

A
rte
+7

A
R
TE

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up

ht
tp
://
pl
us
7.
ar
te
.tv
/

Fr
an
ce

C
an
al
P
la
y

C
an
al
+
ac
tiv
e

B
ro
ad
ca
st
er

In
te
rn
et
an
d
IP
TV

re
nt
al
V
oD
,s
al
es
an
d

du
pl
ic
at
io
n

ht
tp
://
w
w
w
.c
an
al
pl
ay
.c
om
/fi
lm
s/
co
m
ed
ie
/p
as
-s
i-

gr
av
e,
29
7,
30
3,
19
7.
as
px

Fr
an
ce

C
lic
m
ov
ie
s.
ne
t

M
C
&
C

X
C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.c
lic
m
ov
ie
s.
ne
t/c
at
al
og
/in
de
x.
ph
p?
pa
ge
=h
om

e&
th
=1
9

Fr
an
ce

C
lu
b
V
id
eo

C
lu
b
In
te
rn
et

Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

Fr
an
ce

D
ar
ty
bo
x
V
oD

D
ar
ty

X
D
is
tri
bu
to
ro
fc
ul
tu
ra
lg
oo
ds

IP
TV

re
nt
al
V
oD

ht
tp
://
w
w
w
.d
ar
ty
bo
x.
co
m
/p
re
se
nt
at
io
n/
of
fre
_v
od
.h
tm

Fr
an
ce

E
di
tio
ns
m
on
tp
ar
na
ss
e

E
di
tio
ns
m
on
tp
ar
na
ss
e

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.e
di
tio
ns
m
on
tp
ar
na
ss
e.
fr/
vo
d

Fr
an
ce

E
vo
d
cl
ub

E
vo
d
cl
ub

X
C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et
an
d
IP
TV

re
nt
al
V
oD

ht
tp
://
w
w
w
.e
vo
dc
lu
b.
fr/

Fr
an
ce

Fn
ac
vi
de
o

Fn
ac

D
is
tri
bu
to
ro
fc
ul
tu
ra
lg
oo
ds

In
te
rn
et

re
nt
al
V
oD

an
d
sa
le
s

ht
tp
://
fn
ac
vo
d.
gl
ow
ria
.fr
/

Fr
an
ce

Fr
an
ce
5

Fr
an
ce
Té
lé
vi
si
on
s

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up

ht
tp
://
w
w
w
.fr
an
ce
5.
fr/
vi
de
os
/

Fr
an
ce

Fr
an
ce
tv
od

Fr
an
ce
Té
lé
vi
si
on
s

B
ro
ad
ca
st
er

In
te
rn
et

V
oD

an
d
ca
tc
h-
up

ht
tp
://
w
w
w
.fr
an
ce
tv
od
.fr
/

Fr
an
ce

Fr
ee
H
om
e
vi
dé
o

Fr
ee

Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

ht
tp
://
ad
sl
.fr
ee
.fr
/tv
/v
od
/

Fr
an
ce

G
lo
w
ria

G
lo
w
E
nt
er
ta
in
m
en
t/

N
et
ge
m

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et
an
d
IP
TV

re
nt
al
V
oD

an
d
sa
le
s

ht
tp
://
vo
d.
gl
ow
ria
.fr
/

Fr
an
ce

Im
in
eo

W
4t
ch

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

an
d
sa
le
s

ht
tp
://
w
w
w
.im
in
eo
.c
om
/c
in
em
a/
fil
m
-a
ct
io
n/
vi
de
o-
fil
m
-

ac
tio
n.
ht
m

Fr
an
ce

Lo
ca
fil
m

Lo
ca
fil
m

X
C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD
,S
V
oD

an
d
Fo
D

ht
tp
://
w
w
w
.c
in
ez
im
e.
fr/
et
w
w
w
.lo
ca
fil
m
.c
om

Fr
an
ce

M
6
vi
de
o

M
6

B
ro
ad
ca
st
er

In
te
rn
et
an
d
IP
TV

V
oD

an
d
ca
tc
h-
up

ht
tp
://
w
w
w
.m
6v
id
eo
.fr
/m
6v
od
/js
p/
co
nt
en
t/h
om
e/
ho
m
e.
js

p
Fr
an
ce

M
es
vi
dé
os
à
la
ca
rte

A
lic
e

Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

ht
tp
://
w
w
w
.a
lic
eb
ox
.fr
/te
le
vi
si
on
.h
tm
l

Fr
an
ce

m
k2
vo
d

M
k2

X
C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

an
d
sa
le
s

ht
tp
://
w
w
w
.m
k2
vo
d.
co
m
/fi
lm
s

Fr
an
ce

M
on
V
id
eo
C
lu
b

N
um
er
ic
ab
le

Te
le
co
m
op
er
at
or

In
te
rn
et

re
nt
al
V
oD

an
d
Fo
D

ht
tp
://
vi
de
oc
lip
.n
oo
s.
fr/
no
os
.p
hp
?t
he
m
e=
ci
ne

Fr
an
ce

M
TV

O
ve
rd
riv
e

M
TV

X
B
ro
ad
ca
st
er

C
ab
le

ca
tc
h-
up

Fr
an
ce

N
eu
fV
oD

N
eu
fT
el
ec
om

Te
le
co
m
op
er
at
or

In
te
rn
et
an
d
IP
TV

re
nt
al
V
oD

ht
tp
://
of
fre
s.
ne
uf
.fr
/a
ds
l/a
ds
l/a
ds
l-t
el
ev
is
io
n/
in
te
rn
et
-

te
le
vi
si
on
-n
eu
f-v
od
.h
tm
l

Fr
an
ce

TF
1
V
is
io
n

TF
1

B
ro
ad
ca
st
er

In
te
rn
et
an
d
IP
TV

re
nt
al
V
oD

an
d
sa
le
s

w
w
w
.tf
1v
is
io
n.
fr

Fr
an
ce

TF
1.
fr

TF
1

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up

ht
tp
://
vi
de
os
.tf
1.
fr/
vi
de
o/
em
is
si
on
s

S
ou
rc
e:
N
P
A
C
on
se
il

34



C
ou
nt
ry

N
am
e
of
Vo
D
se
rv
ic
e

Su
pp
lie
ro
fV
oD

se
rv
ic
e

N
ew

in
20
07
(X
)
Ty
pe
of
pl
ay
er

D
is
tr
ib
ut
io
n

ne
tw
or
k

B
us
in
es
s
M
od
el

In
te
rn
et
ad
dr
es
s

Fr
an
ce

U
ni
ve
rc
in
e

Le
M
ei
lle
ur
du
ci
né
m
a

fra
nç
ai
s

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.u
ni
ve
rs
ci
ne
.c
om
/h
om
e

Fr
an
ce

V
irg
in
M
eg
a
vi
de
o

V
irg
in
M
eg
a

D
is
tri
bu
to
ro
fc
ul
tu
ra
lg
oo
ds

In
te
rn
et
an
d
IP
TV

re
nt
al
V
oD

an
d
sa
le
s

w
w
w
.v
irg
in
m
eg
a.
fr

Fr
an
ce

V
od
eo
tv

La
B
an
qu
e
A
ud
io
vi
su
el
le

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et
an
d
IP
TV

re
nt
al
V
oD

an
d
sa
le
s

ht
tp
://
w
w
w
.v
od
eo
.tv

Fr
an
ce

X
bo
x
Li
ve

M
ic
ro
so
ft

X
E
qu
ip
m
en
tm
an
uf
ac
tu
re
r

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.x
bo
x.
co
m
/fr
-F
R
/li
ve
/

G
er
m
an
y

3s
at
(C
ha
in
e)

3s
at
(C
ha
in
e)

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up
TV

fre
e

ht
tp
://
w
w
w
.3
sa
t.d
e/
m
ed
ia
th
ek
/?
ob
j=
70
78
&
m
od
e=
pl
ay

G
er
m
an
y

A
bs
ol
ut
on
D
em
an
d

A
bs
ol
ut
M
ed
ie
n

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

sa
le
s

ht
tp
://
w
w
w
.a
bs
ol
ut
on
de
m
an
d.
de
/s
ho
w
pa
ge
.p
hp

G
er
m
an
y

A
lic
e
H
om
e
TV

A
lic
e

Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

ht
tp
://
w
w
w
.a
lic
e-

ds
l.d
e/
ku
nd
en
ce
nt
er
/e
xp
or
t/d
e/
re
si
de
nt
ia
l/p
ro
du
kt
e/
al
ic
e

fu
n/
op
tio
ne
n/
in
de
x.
ht
m
l

G
er
m
an
y

A
ni
xe
H
D

A
ni
xe

X
C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

an
d
sa
le
s

ht
tp
://
V
oD
.a
ni
xe
hd
.tv
/

G
er
m
an
y

A
rc
or
D
ig
ita
lT
V

A
rc
or

Te
le
co
m
op
er
at
or

In
te
rn
et
an
d
IP
TV

re
nt
al
V
oD

ht
tp
://
es
ho
p.
ar
co
r.n
et
/e
sh
op
/fa
ca
de
/9
70
78
00
3/
0/
97
/d
sl
-

vi
de
ot
he
k.
ht
m
l?

G
er
m
an
y

A
R
D
In
te
ra
kt
iv

A
R
D
(D
as
E
rs
te
)

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up
,p
od
ca
st
s

ht
tp
://
w
w
w
.d
as
er
st
e.
de
/D
ef
au
lt.
as
p
et

ht
tp
://
w
w
w
.d
as
er
st
e.
de
/in
te
ra
kt
iv
/

G
er
m
an
y

A
R
TE
+7

A
R
TE

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up
TV

fre
e

ht
tp
://
pl
us
7.
ar
te
.tv
/d
e/

G
er
m
an
y

E
nt
er
ta
in
C
om
fo
rt

T-
H
om
e

Te
le
co
m
op
er
at
or

IP
TV

ca
tc
h-
up
,r
en
ta
lV
oD

ht
tp
://
en
te
rta
in
.e
ki
.t-

ho
m
e.
de
/o
ffe
rs
/c
om
fo
rt/
co
m
fo
rt/
?v
pn
r=
45
20
00
2

G
er
m
an
y

G
ig
a
V
id
eo
s

G
ig
a
D
ig
ita
lT
el
ev
is
io
n

X
S
at
el
lit
e

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.g
ig
a.
de
/fe
at
ur
es
/V
oD
/4
73
2/

G
er
m
an
y

in
2m
ov
ie
s

In
2
m
ov
ie
s

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

an
d
sa
le
s

ht
tp
://
w
w
w
.in
2m
ov
ie
s.
de
/in
2m
ov
ie
s/

G
er
m
an
y

M
ax
do
m
e

M
ax
do
m
e

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et
an
d
IP
TV

re
nt
al
V
oD

ht
tp
://
w
w
w
.m
ax
do
m
e.
de
/in
de
x.
ph
p

G
er
m
an
y

M
ed
io
nb
ox

M
ed
io
n
A
G

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

w
w
w
.m
ed
io
nb
ox
.c
om

G
er
m
an
y

M
ov
ie
on
D
em
an
d

M
ei
n
E
w
e
Te
l

Te
le
co
m
op
er
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
s:
//m
ei
n.
ew
et
el
.d
e/
30
-1
9.
ph
p

G
er
m
an
y

M
ov
ie
-F
LA
T

1&
1
/M
ax
do
m
e

Te
le
co
m
op
er
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
ds
l.1
un
d1
.d
e/
xm
l/o
rd
er
/D
sl
M
ov
ie
bo
x

G
er
m
an
y

M
TV

O
ve
rd
riv
e

M
TV

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up
TV

ht
tp
://
m
tv
.d
e/
vi
de
os

G
er
m
an
y

M
y
V
oD

M
y
V
oD

C
on
te
nt
ag
gr
eg
at
or

S
at
el
lit
e

re
nt
al
V
oD

w
w
w
.m
yV
oD
.d
e/

G
er
m
an
y

O
ne
4m
ov
ie

O
ne
4
vi
de
o

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.o
ne
4m
ov
ie
.d
e/

G
er
m
an
y

P
re
m
ie
re
D
ire
kt
+

P
re
m
ie
re

B
ro
ad
ca
st
er

S
at
el
lit
e

re
nt
al
V
oD

ht
tp
://
w
w
w
.p
re
m
ie
re
.d
e/
pr
em
w
eb
/c
m
s/
de
/p
ro
gr
am
m
_p
re

m
ie
re
di
re
kt
pr
em
ie
re
di
re
kt
pl
us

st
ar
t.j
sp

G
er
m
an
y

P
re
m
ie
re
in
te
rn
et
TV

P
re
m
ie
re

B
ro
ad
ca
st
er

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
V
oD
.p
re
m
ie
re
.d
e/
ox
id
/

G
er
m
an
y

P
rim
a
TV

P
rim
ac
om

Te
le
co
m
op
er
at
or

C
ab
le

re
nt
al
V
oD

ht
tp
://
w
w
w
.p
rim
ac
om
.d
e/
pr
od
uk
te
/p
rim
at
v/
pr
im
at
v.
ph
p

G
er
m
an
y

R
TL
N
ow

R
TL

B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up
,r
en
ta
lV
oD

ht
tp
://
rtl
-n
ow
.rt
l.d
e/

G
er
m
an
y

S
el
ec
tK
in
o

K
ab
el
D
eu
ts
ch
la
nd

Te
le
co
m
op
er
at
or

C
ab
le

re
nt
al
V
oD

ht
tp
://
w
w
w
.k
ab
el
de
ut
sc
hl
an
d.
de
/w
un
sc
h-

fe
rn
se
he
n/
in
de
x.
ht
m
l

G
er
m
an
y

vi
de
o
bu
st
er

A
m
ov
ie

X
C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

w
w
w
.a
m
ov
ie
.d
e

G
er
m
an
y

V
id
eo
lo
ad

T
O
nl
in
e

Te
le
co
m
op
er
at
or

In
te
rn
et

re
nt
al
V
oD
,s
al
es
,d
up
lic
at
io
n
ht
tp
://
w
w
w
.v
id
eo
lo
ad
.d
e/

G
er
m
an
y

X
bo
x
Li
ve

M
ic
ro
so
ft

X
E
qu
ip
m
en
tm
an
uf
ac
tu
re
r

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.x
bo
x.
co
m

G
er
m
an
y

ZD
F
m
ed
ia
th
ek

ZD
F

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up
TV

fre
e

ht
tp
://
w
w
w
.z
df
.d
e/
ZD
Fm
ed
ia
th
ek
/c
on
te
nt
/3
79
11
2?
in
P
op

up
=t
ru
e

H
un
ga
ry

Fi
lm
kl
ik

B
ud
ap
es
st
Fi
lm

X
C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
fil
m
kl
ik
.h
u/

H
un
ga
ry

M
TV

vi
de
ot
ar

M
TV

X
TV

ch
an
ne
l

In
te
rn
et

ca
tc
h-
up
TV

fre
e

ht
tp
://
w
w
w
.m
tv
.h
u/
vi
de
ot
ar
/

H
un
ga
ry

R
aj
zf
ilm
ek
TV

R
aj
zf
ilm
ek
R
ft

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

Fo
D
,r
en
ta
lV
oD

ht
tp
://
w
w
w
.ra
jz
fil
m
ek
.h
u/

H
un
ga
ry

R
TL
K
lu
b
vi
de
ot
ar

R
TL
K
lu
b

X
TV

ch
an
ne
l

In
te
rn
et

ca
tc
h-
up
TV

fre
e

ht
tp
://
w
w
w
.rt
lk
lu
b.
hu
/v
id
eo
ta
r

H
un
ga
ry

T-
H
om
e
TV

V
id
eo
té
ka

T-
O
nl
in
e
H
un
ga
ry

Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

ht
tp
://
t-h
om
et
v.
hu
/P
ag
es
/V
id
eo
te
ka
.T
-H
om
e

H
un
ga
ry

T-
O
nl
in
e
Te
ka

T-
O
nl
in
e
H
un
ga
ry

Te
le
co
m
op
er
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
te
ka
.t-
on
lin
e.
hu
/fi
lm
ad
at
la
p.
ht
m
l?
fid
=3
03
9

H
un
ga
ry

tv
2v
id
eo

TV
2

X
TV

ch
an
ne
l

In
te
rn
et

ca
tc
h-
up
TV

fre
e

ht
tp
://
w
w
w
.tv
2v
id
eo
.h
u/
po
pu
p/
in
de
x.
ph
p?
im
ag
es
=n
ap
lo

&
se
ct
io
n=
39
&
da
te
=2
00
71
22
3

S
ou
rc
e:
N
P
A
C
on
se
il

35



C
ou
nt
ry

N
am
e
of
Vo
D
se
rv
ic
e

Su
pp
lie
ro
fV
oD

se
rv
ic
e

N
ew

in
20
07
(X
)
Ty
pe
of
pl
ay
er

D
is
tr
ib
ut
io
n

ne
tw
or
k

B
us
in
es
s
M
od
el

In
te
rn
et
ad
dr
es
s

H
un
ga
ry

Tv
té
vé
V
id
eo
té
ka

TV
N
et

Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

ht
tp
://
w
w
w
.tv
ne
t.h
u/
ip
tv
/?
ol
da
l=
tv
tv
ro
l&
al
ol
da
l=
vi
de
ot
ek
a

Ic
el
an
d

N
4
V
ef
TV

N
4

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up

ht
tp
://
w
w
w
.n
4.
is

Ic
el
an
d

S
jó
nv
ar
pi
ð

R
ík
is
út
va
rp
ið
R
U
V

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up

ht
tp
://
da
gs
kr
a.
ru
v.
is
/s

Ic
el
an
d

S
kj
ar
bi
o

S
im
in
n

Te
le
co
m
op
er
at
or

ca
bl
e,
IP
TV

an
d

in
te
rn
et

V
oD

an
d
ca
tc
h-
up
TV

ht
tp
://
w
w
w
.s
kj
ar
in
n.
is
/

Ic
el
an
d

V
ef
TV

36
5v
m
ed
ia

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up

ht
tp
://
ve
fm
id
la
r.v
is
ir.
is
/

Ire
la
nd

B
sk
yB

S
ky
A
ny
tim
e

B
ro
ad
ca
st
er

In
te
rn
et
/s
at
el
lit
e

re
nt
al
V
oD

an
d
ca
tc
h-
up

an
yt
im
e.
sk
y.
co
m

Ire
la
nd

C
ha
nn
el
4

4o
D

B
ro
ad
ca
st
er

In
te
rn
et

re
nt
al
V
oD

an
d
ca
tc
h-
up

ht
tp
://
w
w
w
.c
ha
nn
el
4.
co
m
/4
od
/in
de
x.
ht
m
l

Ire
la
nd

H
om
eV
is
io
n

3P
la
yP
lu
s

X
E
qu
ip
m
en
tm
an
uf
ac
tu
re
r

IP
TV

re
nt
al
V
oD

ht
tp
://
w
w
w
.3
pl
ay
pl
us
.ie
/m
ed
ia
.h
tm
l

Ire
la
nd

Lo
ve
fil
m

Lo
ve
fil
m

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

lo
ve
fil
m
.c
om

Ire
la
nd

M
ag
ne
tE
nt
er
ta
in
m
en
t

M
ag
ne
t

Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

ht
tp
://
w
w
w
.m
ag
ne
t.i
e/
ne
w
s/
20
-0
1-
06
.s
ht
m
l

Ire
la
nd

R
TE

R
TE

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up

ht
tp
://
w
w
w
.rt
e.
ie
/tv
/in
de
x.
ht
m
l

Ire
la
nd

X
bo
x
Li
ve

M
ic
ro
so
ft

X
E
qu
ip
m
en
tm
an
uf
ac
tu
re
r

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.x
bo
x.
co
m

Ita
ly

A
lic
e
H
om
e
TV

Té
lé
co
m
Ita
lia

Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

ht
tp
://
al
ic
eh
om
et
v.
al
ic
e.
it/

Ita
ly

Fa
st
w
eb

Fa
st
w
eb

Te
le
co
m
op
er
at
or

IP
TV

pa
yi
ng
/f
re
e
fo
rc
at
ch
-u
p

ht
tp
://
w
w
w
.fa
st
w
eb
.it
/li
nk
/?
l=
ht
tp
://
w
w
w
.ra
ic
lic
kt
v.
it/
ra
ic
lic

kp
c/
se
cu
re
/li
st
fo
ld
er
.s
rv
?i
d=
18
95

Ita
ly

Fi
lm
is
no
w

E
ut
el
ia

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

an
d
sa
le
s

ht
tp
://
w
w
w
.fi
lm
is
no
w
.it
/

Ita
ly

Li
be
ro
Fi
lm

Li
be
ro

Te
le
co
m
op
er
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
pr
em
iu
m
.li
be
ro
.it
/p
re
m
iu
m
/tp
/h
el
p/
he
lp
io
l0
01
tc
.jh
t

m
l?
no
m
e=
Li
be
ro
%
20
Fi
lm

Ita
ly

M
ed
ia
se
t.i
tv
id
eo

M
ed
ia
se
t

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up

ht
tp
://
w
w
w
.v
id
eo
.m
ed
ia
se
t.i
t/

Ita
ly

M
TV

O
ve
rd
riv
e

M
TV

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up
TV

ht
tp
://
nl
.e
sp
er
an
to
.m
tv
i.c
om
/p
la
ye
r.j
ht
m
l

Ita
ly

R
A
IC
lic
k

R
A
I

B
ro
ad
ca
st
er

In
te
rn
et
an
d
IP
TV

ca
tc
h-
up

ht
tp
://
w
w
w
.ra
ic
lic
kt
v.
it/
ra
ic
lic
kp
c/

Ita
ly

R
ai
.tv

R
A
I

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up
an
d
po
dc
as
ts

ht
tp
://
w
w
w
.ra
i.t
v/
m
pt
vi
nd
ex

Ita
ly

R
iv
id
eo

M
ed
ia
se
t

X
B
ro
ad
ca
st
er

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
riv
id
eo
.m
ed
ia
se
t.i
t/h
om
e/
in
de
x.
sh
tm
l

Ita
ly

R
os
so
A
lic
e

Té
lé
co
m
Ita
lia

Te
le
co
m
op
er
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
hp
.ro
ss
oa
lic
e.
al
ic
e.
it/

Ita
ly

Ti
sc
al
iT
V

Ti
sc
al
i

Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

ht
tp
://
tv
.ti
sc
al
i.i
t/v
od
.h
tm
l

Ita
ly

Ti
sc
al
i.c
in
ec
lu
b

Ti
sc
al
i

Te
le
co
m
op
er
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
ci
ne
cl
ub
.ti
sc
al
i.i
t/

Lu
xe
m
bo
ur
g

A
rc
hi
ve
s

R
TL
Lu
xe
m
bo
ur
g

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up

ht
tp
://
w
w
w
.rt
l.l
u/
te
le
/v
id
eo
ar
ch
iv
/

Lu
xe
m
bo
ur
g

M
TV

O
ve
rd
riv
e

M
TV

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up
TV

ht
tp
://
nl
.e
sp
er
an
to
.m
tv
i.c
om
/p
la
ye
r.j
ht
m
l

N
et
he
rla
nd
s

A
V
C
lu
b
Fi
lm
ka
na
al

W
in
ke
lw
ijs

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

-(
S
vo
d?
)

ht
tp
://
w
in
ke
lw
ijs
.in
te
rn
et
bi
os
.tv
/

N
et
he
rla
nd
s

C
as
em
a

C
as
em
a
E
nt
er
ta
in
m
en
t

P
or
ta
l

Te
le
co
m
op
er
at
or

In
te
rn
et

re
nt
al
V
oD
,c
at
ch
-u
p
TV

ht
tp
://
w
w
w
.e
po
rta
l.n
l/f
ilm
s/

N
et
he
rla
nd
s

D
ire
ct
M
ov
ie

D
ire
ct
M
ov
ie

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

-S
vo
d

ht
tp
://
w
w
w
.d
ire
ct
m
ov
ie
.n
l/

N
et
he
rla
nd
s

D
V
D
D
ow
nl
oa
d.
nl

C
yb
er
sa
le
s
M
ed
ia

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

w
w
w
.d
vd
do
w
nl
oa
d.
nl

N
et
he
rla
nd
s

Fi
lm
D
ire
ct

M
in
e
TV

Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

-F
od

ht
tp
://
w
w
w
.m
in
et
v.
nl
/

N
et
he
rla
nd
s

Fi
lm
H
ui
s

Fi
lm
C
lu
b

X
C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.fi
lm
hu
is
.tv
/

N
et
he
rla
nd
s

Fi
lm
C
lu
b

Fi
lm
C
lu
b

X
C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.fi
lm
cl
ub
.tv
/

N
et
he
rla
nd
s

Fi
lm
nu

Fi
lm
nu
.n
l

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.fi
lm
nu
.n
l/

N
et
he
rla
nd
s

Fr
ee
di
gi
ta
lM
ov
ie
s

Fr
ee
In
te
rn
et
S
ho
p
B
V

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

To
-o
w
n
V
oD

ht
tp
://
w
w
w
.fr
ee
di
gi
ta
l.n
l/
(o
ng
le
tm
ov
ie
s)

N
et
he
rla
nd
s

H
C
C
C
in
em
a

H
C
C

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.h
cc
ci
ne
m
a.
nl
/

N
et
he
rla
nd
s

K
an
al
en
ki
ez
er
fil
m

n.
c

X
C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

-F
re
e
or
ch
ar
ge
d

ac
ce
ss
fo
rw
eb
tv

ht
tp
://
fil
m
.k
an
al
en
ki
ez
er
.n
l/

N
et
he
rla
nd
s

K
im
.tv
's
G
lo
ba
lC
in
em
a.
nl

G
lo
ba
lc
in
em
a.
nl

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
ki
m
.in
te
rn
et
bi
os
.tv
/

N
et
he
rla
nd
s

K
P
N
/P
la
ne
tI
nt
er
ne
t

P
la
ne
tM
ov
ie
st
re
am

Te
le
co
m
op
er
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
m
ov
ie
st
re
am
.p
la
ne
t.n
l/p
la
ne
t/s
ho
w

N
et
he
rla
nd
s

Le
ez
y

Le
ez
y
B
.V

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.le
ez
y.
nl
/a
lg
em
ee
n/

N
et
he
rla
nd
s

M
ax
x-
X
S

M
ax
x-
X
S
B
.V

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
ci
ne
m
a.
m
ax
x-
xs
.n
l/

N
et
he
rla
nd
s

M
ov
ie
pl
ay
z

H
om
e
(E
ss
en
t)

Te
le
co
m
op
er
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
m
ov
ie
s.
ho
m
e.
nl

S
ou
rc
e:
N
P
A
C
on
se
il

36



C
ou
nt
ry

N
am
e
of
Vo
D
se
rv
ic
e

Su
pp
lie
ro
fV
oD

se
rv
ic
e

N
ew

in
20
07
(X
)
Ty
pe
of
pl
ay
er

D
is
tr
ib
ut
io
n

ne
tw
or
k

B
us
in
es
s
M
od
el

In
te
rn
et
ad
dr
es
s

N
et
he
rla
nd
s

M
TV

O
ve
rd
riv
e

M
TV

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up
TV

ht
tp
://
nl
.e
sp
er
an
to
.m
tv
i.c
om
/p
la
ye
r.j
ht
m
l

N
et
he
rla
nd
s

M
ul
tik
ab
el
Fi
lm
s

M
ul
tik
ab
el

X
Te
le
co
m
op
er
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
fil
m
s.
m
ul
tik
ab
el
.n
l/

N
et
he
rla
nd
s

O
ne
2w
at
ch

O
ne
2w
at
ch
.tv

X
C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.o
ne
2w
at
ch
.tv
/

N
et
he
rla
nd
s

R
TL
G
em
is
t

R
TL
N
ed
er
la
nd

B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up
TV

ht
tp
://
w
w
w
.rt
l.n
l/s
er
vi
ce
/g
em
is
t/h
om
e/

N
et
he
rla
nd
s

R
TL
V
id
eo

R
TL
N
ed
er
la
nd

B
ro
ad
ca
st
er

In
te
rn
et

To
-o
w
n
V
oD

ht
tp
://
w
w
w
.rt
l.n
l/f
ilm
s/
rtl
vi
de
o/
ho
m
e/

N
et
he
rla
nd
s

S
te
er
D
ig
ita
lB
V

S
te
rV
id
eo
th
ee
k
on
lin
e

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

or
to
-o
w
n
V
oD

ht
tp
://
w
w
w
.s
te
rv
id
eo
th
ee
ko
nl
in
e.
nl
/

N
et
he
rla
nd
s

Te
le
2
vi
de
ot
he
ek

Te
le
2

Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

ht
tp
://
w
w
w
.te
le
2.
nl
/te
le
2t
v/
vi
de
ot
he
ek
/

N
et
he
rla
nd
s

Ti
ge
rO
nl
in
e

IF
FR

vi
a
Ti
sc
al
i

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

w
w
w
.ti
ge
ro
nl
in
e.
nl

N
et
he
rla
nd
s

TV
O
P
JE
P
C

Y
el
lo
w
Le
m
on
Tr
ee

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
tv
op
je
pc
.in
te
rn
et
bi
os
.tv
/

N
et
he
rla
nd
s

Tv
Th
ui
s

Tv
Th
ui
s.
nl

X
C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
ch
er
ry
l.t
vt
hu
is
.n
l/s
ite
/

N
et
he
rla
nd
s

U
itz
en
di
ng
ge
m
is
t

N
O
S
(N
E
D
1,
N
E
D
2,
N
E
D

3)
B
ro
ad
ca
st
er

In
te
rn
et
an
d
IP
TV

ca
tc
h-
up
TV

w
w
w
.u
itz
en
di
ng
ge
m
is
t.n
l/
w
w
w
.k
pn
.tv
/

w
w
w
.te
le
2.
nl
/s
ho
p/
TV
/in
de
x.
ht
m

N
et
he
rla
nd
s

U
P
C
O
n
D
em
an
d

U
P
C
N
ed
er
la
nd

X
C
ab
le
op
er
at
or

C
ab
le

re
nt
al
V
oD
,c
at
ch
-u
p
TV

(in
cl
ud
ed
in
U
P
C

su
bs
cr
ip
tio
n)

ht
tp
://
w
w
w
.u
pc
.n
l/t
el
ev
is
ie
/fi
lm
s/

N
et
he
rla
nd
s

V
id
eo
cl
ub

Ti
sc
al
i

Te
le
co
m
op
er
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
vi
de
oc
lu
b.
tis
ca
li.
nl
/

N
et
he
rla
nd
s

Ze
el
an
dn
et
Fi
lm
O
nl
in
e

Ze
el
an
dn
et
B
.V

Te
le
co
m
op
er
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
ze
el
an
dn
et
.in
te
rn
et
bi
os
.tv
/

N
or
w
ay

C
M
or
e
on
de
m
an
d

Ly
se
Te
le

X
Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

ht
tp
://
w
w
w
.ly
se
.n
o/
ca
te
go
ry
.p
hp
?c
at
eg
or
yI
D
=5
05
4

N
or
w
ay

C
D
O
N
.C
O
M
B
re
db
an
ds
fil
m

C
D
O
N

D
is
tri
bu
to
ro
fc
ul
tu
ra
lg
oo
ds

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.c
do
n.
co
m
/m
ai
n.
ph
tm
l?
na
vr
oo
t=
90
4&
na
v=
16

13
5

N
or
w
ay

Fa
st
TV

Fa
st
Tv

X
Te
le
co
m
op
er
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.fa
st
tv
.n
o/
no
/u
nt
itl
ed
/B
io
.h
tm
l

N
or
w
ay

Fi
lm
A
rk
iv
et

N
or
sk
Fi
lm
in
st
itu
te
t

N
or
ge
fil
m

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.fi
lm
ar
ki
ve
t.n
o/
v1
/in
de
x_
po
rta
l.a
sp
x

N
or
w
ay

Fi
lm
2H
om
e

Fi
lm
2H
om
e

C
on
te
nt
ag
gr
eg
at
or

in
te
rn
et

re
nt
al
V
oD

w
w
w
.fi
lm
2h
om
e.
no

N
or
w
ay

iV
is
jo
n

iV
is
jo
n

Te
le
co
m
op
er
at
or

in
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.iv
is
jo
n.
no
/d
t_
su
bp
ag
e.
as
px
?m
=4
8

N
or
w
ay

Li
ve
N
et
w
or
ks

Li
ve
N
et
w
or
ks

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

w
w
w
.li
ve
ne
tw
or
ks
.d
k

N
or
w
ay

Li
ve
N
et
w
or
ks

Li
ve
N
et
w
or
ks

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et
an
d
IP
TV

re
nt
al
V
oD

ht
tp
://
w
w
w
.li
ve
ne
tw
or
ks
.s
e/
w
w
w
/

N
or
w
ay

N
et
tT
V

N
R
K
-t
v
pu
bl
iq
ue

X
B
ro
ad
ca
st
er

in
te
rn
et

ca
tc
h-
up
TV

fre
e

ht
tp
://
w
w
w
.n
rk
.n
o/
p3
tv
/#
ht
tp
://
w
w
w
1.
nr
k.
no
/n
et
t-t
v/
kl
ip
p

#
ht
tp
://
w
w
w
1.
nr
k.
no
/n
et
t-t
v/
di
re
kt
e
#

N
or
w
ay

O
nl
in
e
Fi
lm

Te
le
no
r

X
Te
le
co
m
op
er
at
or

IP
TV

an
d
ca
bl
e

re
nt
al
V
oD

ht
tp
://
on
lin
e.
no
/u
nd
er
ho
ld
ni
ng
/in
de
x_
ka
m
pa
nj
er
.h
tm
l?
ca

t=
fil
m
&
C
ID
=P
-O
N
-0
00
10
-D
IV
-0
1

N
or
w
ay

S
al
te
n
B
re
db
an
d
Fi
lm
Le
ie

S
al
te
n
B
re
db
an
d

Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

ht
tp
://
w
w
w
.s
al
te
nb
re
db
an
d.
no
/s
al
te
n/
pr
od
uk
t/t
v/
fil
m
le
ie

N
or
w
ay

S
fA
ny
tim
e

B
on
ni
er
G
ro
up

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

w
w
w
.s
f-a
ny
tim
e.
co
m

N
or
w
ay

tv
2v
id
eo

TV
2

X
B
ro
ad
ca
st
er

in
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
eb
tv
.tv
2.
no
/w
eb
tv
/

N
or
w
ay

V
ia
S
at
O
n
D
em
an
d

V
ia
sa
t

X
S
at
el
lit
e
op
er
at
or

in
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.v
ia
sa
t.n
o/
cm
/2
.1
0/
2.
23
58
/1
.5
75
9

P
ol
an
d

C
yf
ra
+

C
yf
ra
+
(G
ro
up
e
C
an
al
+)

X
S
at
el
lit
e
op
er
at
or

S
at
el
lit
e

re
nt
al
V
oD

ht
tp
://
w
w
w
.c
yf
ra
pl
us
.p
l/c
yf
ra
pl
us
_2
.h
tm
l

P
ol
an
d

IT
IN
eo
vi
si
on
.

"N
"V
oD

S
at
el
lit
e
op
er
at
or

S
at
el
lit
e
an
d
IP
TV

ne
ar
V
O
D
se
rv
ic
e
S
P
TI

bl
oc
kb
us
te
rm
ov
ie
s

ht
tp
://
n.
pl
/v
od
/

P
ol
an
d

iT
V
P

Te
le
w
iz
ja
In
te
ra
kt
yw
na

iT
V
P
(F
ili
al
e
de
gr
ou
pe

pu
bl
ic
TV
P
)

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

ca
tc
h-
up
TV

fre
e

ht
tp
://
w
w
w
.it
vp
.p
l/

P
ol
an
d

Te
le
w
iz
ja
cy
fro
w
a

V
ec
tra

X
Te
le
co
m
op
er
at
or

C
ab
le

V
oD

ht
tp
://
w
w
w
.p
ro
gr
am
.v
ec
tra
.p
l/i
nd
ex
.p
hp
?s
en
de
r=
96

ht
tp
://
w
w
w
.v
ec
tra
.p
l/v
ec
tra
.p
hp
?i
=1
&
j=
1&
k=
3

P
ol
an
d

Te
le
w
iz
ja
vi
de
o
on
de
m
an
de

M
ul
tim
ed
ia
P
ol
sk
a

X
Te
le
co
m
op
er
at
or

C
ab
le

V
oD

ht
tp
://
w
w
w
.m
ul
tim
ed
ia
.p
l/0
05
11
0c
76
38
fc
49
34
00
ea
8f
26
e

49
f8
85

ht
tp
://
w
w
w
.m
ul
tim
ed
ia
.p
l/9
50
bb
96
6b
1d
2d
35
bf
d3
9c
2a
39

e8
ee
52
9

S
ou
rc
e:
N
P
A
C
on
se
il

37



C
ou
nt
ry

N
am
e
of
Vo
D
se
rv
ic
e

Su
pp
lie
ro
fV
oD

se
rv
ic
e

N
ew

in
20
07
(X
)
Ty
pe
of
pl
ay
er

D
is
tr
ib
ut
io
n

ne
tw
or
k

B
us
in
es
s
M
od
el

In
te
rn
et
ad
dr
es
s

P
ol
an
d

W
id
eo
na
.y
cz
en
ie
/V
id
eo
st
ra
da

TP
S
A

(T
E
LE
K
O
M
U
N
IK
A
C
JA

P
O
LS
K
A
)

Te
le
co
m
op
er
at
or

IP
TV

an
d
in
te
rn
et

V
oD
;S
V
oD

ht
tp
://
w
w
w
.tp
.p
l/p
rt/
pl
/k
lie
nc
i_
in
d/
in
te
rn
et
/n
ow
_p
ro
m
/6
63

60
8/

P
or
tu
ga
l

C
lix
S
m
ar
TV

C
lix

Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

ht
tp
://
ac
es
so
.c
lix
.p
t/t
el
ev
is
ao
/in
de
x.
ht
m
l

P
or
tu
ga
l

M
eo
TV

P
or
tu
ga
lT
el
ec
om

X
Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

ht
tp
://
w
w
w
.m
eo
.p
t/P
ag
es
/d
ef
au
lt.
as
px

P
or
tu
ga
l

S
ap
o

P
or
tu
ga
lT
el
ec
om

X
Te
le
co
m
op
er
at
or
/C
on
te
nt

ag
gr
eg
at
or

in
te
rn
et

Fo
D
(T
V
C
ie
nc
ia
,H
i-L
ife
),

ca
tc
h-
up
of
S
IC

ht
tp
://
vi
de
os
.s
ap
o.
pt
/

P
or
tu
ga
l

S
IC
S
ap
o

S
IC

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up

ht
tp
://
si
c.
sa
po
.p
t/o
nl
in
e/
vi
de
o/
pr
og
ra
m
as
/

P
or
tu
ga
l

TV
O
nl
in
e

R
ad
io
e
Te
le
vi
sa
o
de

P
or
tu
ga
l

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up

ht
tp
://
m
ul
tim
ed
ia
.rt
p.
pt
/in
de
x.
ph
p?
au
d=
1

P
or
tu
ga
l

V
id
eo
-O
n-
D
em
an
d

Tv
C
ab
o

Te
le
co
m
op
er
at
or

ca
bl
e
/s
at
el
lit
e

re
nt
al
V
oD

ht
tp
://
w
w
w
.tv
ca
bo
.p
t/T
el
ev
is
ao
/D
es
ta
qu
es
V
O
D
.a
sp
x

S
lo
va
ki
a

JO
J

TV
JO
J

X
B
ro
ad
ca
st
er

In
te
rn
et

V
id
eo
ar
ch
iv
e/
ca
tc
h-
up
TV

fre
e

ht
tp
://
w
w
w
.jo
j.s
k/
tv
-a
rc
hi
v.
ht
m
l

S
lo
va
ki
a

M
ag
io

S
lo
va
k
Te
le
ko
m

X
Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

ht
tp
://
w
w
w
.te
le
co
m
.s
k/
D
ef
au
lt.
as
px
?C
at
ID
=1
73
8&
S
ec
tio

n=
ho
m
e

S
lo
va
ki
a

S
TV

S
TV

X
B
ro
ad
ca
st
er

In
te
rn
et

V
id
eo
ar
ch
iv
e/
ca
tc
h-
up
TV

fre
e

ht
tp
://
w
w
w
.s
tv
.s
k/
vi
de
oa
rc
hi
v/

S
lo
va
ki
a

TA
3

TA
3

X
B
ro
ad
ca
st
er

In
te
rn
et

V
id
eo
ar
ch
iv
e/
ca
tc
h-
up
TV

fre
e

ht
tp
://
w
w
w
.ta
3.
co
m
/

ht
tp
://
w
w
w
.ta
3.
co
m
/s
k/
ar
ch
iv
?r
el
ac
ie
=&
se
kc
ia
=5
&
de
n=
&

m
es
ia
c=
&
ro
k=
20
07

S
lo
va
ki
a

T-
S
ta
tio
n

S
lo
va
k
Te
le
ko
m

Te
le
co
m
op
er
at
or

In
te
rn
et

re
nt
al
V
oD

an
d
sa
le
s

ht
tp
://
m
yh
om
e.
st
at
io
n.
zo
zn
am
.s
k/
po
rta
l/d
t?
pr
ov
id
er
=I
nd

ex
A
ut
hL
es
s

S
lo
ve
ni
a

In
te
rn
et
TV

24
ur
.c
om

(C
en
tra
l

E
ur
op
ea
n
M
ed
ia

E
nt
er
pr
is
e
:C
M
E
)

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up

ht
tp
://
24
ur
.c
om
/n
as
lo
vn
ic
a/
in
de
x.
ph
p
(A
cc
ès
di
re
ct

po
pt
v.
si
)

ht
tp
://
24
ur
.c
om
/b
in
/v
id
eo

in
te
rn
et
tv
.p
hp

S
lo
ve
ni
a

R
TV

S
lo
M
M
C
(M
ul
tim
ed
iji
sk
i

C
en
te
r)

R
TV

S
lo
ve
nj
ia

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up

ht
tp
://
w
w
w
.rt
vs
lo
.s
i/

S
lo
ve
ni
a

T-
2
V
id
eo
te
ka

T-
2

X
Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

ht
tp
://
tv
.t-
2.
ne
t/

S
lo
ve
ni
a

V
id
eo
na
za
ht
ev
o

S
io
lT
V
(T
el
ek
om

S
lo
ve
ni
je
)

X
Te
le
co
m
op
er
at
or

IP
TV

n.
c
(r
en
ta
lV
oD
?)

ht
tp
://
st
or
itv
e.
si
ol
.n
et
/S
iO
L-
TV
/v
id
eo
-n
a-
za
ht
ev
o/

C
at
al
og
ue
vi
si
bl
e
su
rh
ttp
://
w
w
w
.s
io
l.t
v/
C
at
al
og
.a
sp
x

S
pa
in

3
a
la
ca
rta

TV
C
at
al
un
ya

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up

ht
tp
://
w
w
w
.tv
3.
ca
t/3
al
ac
ar
ta
/v
id
eo
.h
tm
?I
D
=1
24
75
9&
C
A
T

ID
=t
vc
at

S
pa
in

A
cc
in
e

S
D
A
E

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

an
d
sa
le
s

ht
tp
://
w
w
w
.a
cc
in
e.
co
m
/

S
pa
in

C
at
ch
up
/F
O
D

Te
rr
a
Tv

X
Te
le
co
m
op
er
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
pl
ay
er
.te
rr
a.
tv
/n
sp
.a
sp
x?
pl
ay
er
=t
er
ra
_s
pa
in

S
pa
in

C
en
tro
V
iru
al
C
er
va
nt
es

In
st
itu
to
C
er
va
nt
es

X
C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

ht
tp
://
vi
de
ot
ec
a.
cv
c.
ce
rv
an
te
s.
es

S
pa
in

C
in
e.
co
m

C
in
e.
co
m

X
C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

an
d
sa
le
s

ht
tp
://
w
w
w
.c
in
em
as
pa
in
.c
om
/v
er
/v
er
.p
hp

S
pa
in

Fi
lm
ot
ec
a

Y
a.
co
m

X
Te
le
co
m
op
er
at
or

In
te
rn
et

re
nt
al
V
oD

an
d
sa
le
s

ht
tp
://
fil
m
ot
ec
a.
ya
.c
om

S
pa
in

Fi
lm
ot
ec
h

Fi
lm
ot
ec
h

X
C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

an
d
sa
le
s

w
w
w
.fi
lm
ot
ec
h.
co
m

S
pa
in

Im
ag
en
io
V
id
eo
cl
ub

Im
ag
en
io

Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

ht
tp
://
im
ag
en
io
.te
le
fo
ni
ca
on
lin
e.
co
m
/D
IN
/re
vi
st
a-
di
gi
ta
l-

im
ag
en
io
/in
de
x.
ht
m
l?

S
pa
in

Ja
zz
te
lia

Ja
zz
Te
le
co
m

Te
le
co
m
op
er
at
or

IP
TV

an
d
in
te
rn
et

re
nt
al
V
oD

an
d
sa
le
s

ht
tp
://
w
w
w
.ja
zz
te
lia
.c
om
/v
id
eo
cl
ub

S
pa
in

M
X
P
D
ig
ita
l

M
ed
ia
X
pr
es
s

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

an
d
sa
le
s

w
w
w
.m
xp
di
gi
ta
l.c
om

S
pa
in

O
jo

O
N
O

Te
le
co
m
op
er
at
or

C
ab
le

re
nt
al
V
oD

an
d
S
V
oD

w
w
w
.o
jo
.tv

S
pa
in

P
ix
bo
x

Te
le
fo
ni
ca

X
Te
le
co
m
op
er
at
or

In
te
rn
et

re
nt
al
V
oD

an
d
sa
le
s

ht
tp
://
w
w
w
.te
rr
a.
es
/p
ix
bo
x/
po
rta
da
.h
tm

S
pa
in

Te
le
vi
si
on
a
ca
rta

TV
G
(G
al
ic
ie
)

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up

ht
tp
://
w
ap
.c
rtv
g.
es
/T
V
G
/a
ca
rta
.a
sp

S
pa
in

TV
a
la
ca
rta

C
an
al
S
ur

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up

ht
tp
://
w
w
w
.ra
di
ot
el
ev
is
io
na
nd
al
uc
ia
.e
s/

S
pa
in

V
id
eo
cl
ub

O
ra
ng
e

Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

ht
tp
://
tv
.o
ra
ng
e.
es
/

S
ou
rc
e:
N
P
A
C
on
se
il

38



C
ou
nt
ry

N
am
e
of
Vo
D
se
rv
ic
e

Su
pp
lie
ro
fV
oD

se
rv
ic
e

N
ew

in
20
07
(X
)
Ty
pe
of
pl
ay
er

D
is
tr
ib
ut
io
n

ne
tw
or
k

B
us
in
es
s
M
od
el

In
te
rn
et
ad
dr
es
s

S
w
ed
en

C
an
al
+
S
el
ec
tC
an
al
+
O
n

de
m
an
de
et
Fi
lm
2H
om
e

C
an
al
D
ig
ita
lA
B

B
ro
ad
ca
st
er

IP
TV

re
nt
al
V
oD

an
d
S
V
oD

ht
tp
://
w
w
w
.c
an
al
pl
us
.s
e/
pa
ge
.a
sp
?g
ui
d=
9C
C
5F
9E
E
-

C
90
0-
4B
62
-B
1C
D
-0
2B
9F
4E
64
FD
0

S
w
ed
en

C
D
O
N
A
B

C
D
O
N
.c
om

D
is
tri
bu
to
ro
fc
ul
tu
ra
lg
oo
ds

In
te
rn
et

ht
tp
://
w
w
w
.c
do
n.
co
m
/m
ai
n.
ph
tm
l?
na
vr
oo
t=
90
2&
na
v=
16

06
5

S
w
ed
en

C
in
em
aO
ne

C
in
em
aO
ne
A
B

C
on
te
nt
ag
gr
eg
at
or

in
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.c
in
em
ao
ne
.s
e/

S
w
ed
en

Fa
st
TV

Fa
st
TV

Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

ht
tp
://
w
w
w
.fa
st
tv
.s
e/

S
w
ed
en

Fi
lm
2H
om
e

fil
m
2H
om
e
A
B
(S
E
)

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.fi
lm
2h
om
e.
se

S
w
ed
en

H
ea
dw
eb

H
ea
dw
eb

X
C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
an
d
sa
le
s

ht
tp
://
w
w
w
.h
ea
dw
eb
.c
om
/

S
w
ed
en

H
om
eT
V

H
or
se
C
re
ek
E
nt
er
ta
in
m
en
t

A
B

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.h
om
et
v.
se
/h
ttp
://
w
w
w
.h
om
et
vn
ig
ht
cl
ub
.c
om
/

S
w
ed
en

Li
ve
E
nt
er
ta
in
m
en
t

Te
lia

X
Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

ht
tp
://
w
w
w
.li
ve
en
te
rta
in
m
en
t.s
e/
w
w
w
/

S
w
ed
en

Li
ve
N
et
w
or
ks

Li
ve
N
et
w
or
ks
In
te
rn
at
io
na
l

A
B

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.li
ve
ne
tw
or
ks
.c
om
/S
ite
/s
ta
rt.
as
px
?

S
w
ed
en

S
F
A
ny
tim
e

B
on
ni
er
E
nt
er
ta
in
m
en
tA
B

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

w
w
w
.s
f-a
ny
tim
e.
co
m

S
w
ed
en

S
vt
P
la
y

S
V
T

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up

ht
tp
://
sv
t.s
e/
pl
ay

S
w
ed
en

TV
4-
an
yt
im
e

TV
4

B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up
TV

ht
tp
://
w
w
w
.tv
4-
an
yt
im
e.
se
/c
lie
nt
s/
te
rr
ito
ry
.a
sp
x

S
w
ed
en

V
ia
S
at
O
n
D
em
an
d

V
ia
S
at
A
B

X
Te
le
co
m
op
er
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.v
ia
sa
t.s
e/
cm
/2
.1
0/
2.
80
2/
1.
17
71
2

S
w
ed
en

V
id
eo
on
D
em
an
d

Te
lia

Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

ht
tp
://
w
w
w
.te
lia
.s
e/
pr
iv
at
/p
ro
du
kt
er
_t
ja
ns
te
r/t
v/
tja
ns
te
r_
s

om
in
ga
r/v
id
eo
on
de
m
an
d/

S
w
ed
en

V
id
eo
on
D
em
an
d

B
re
db
an
ds
bo
la
ge
t

Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

ht
tp
://
w
w
w
.b
re
db
an
d.
co
m

S
w
ed
en

W
eb
b-
Tv

S
ve
ns
ka
S
pe
lA
B

X
B
ro
ad
ca
st
er

In
te
rn
et

Fo
D

ht
tp
://
sv
en
sk
as
pe
l.q
br
ic
k.
co
m

S
w
itz
er
la
nd

3s
at
(C
ha
in
e)

3s
at
(C
ha
in
e)

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up
TV

fre
e

ht
tp
://
w
w
w
.3
sa
t.d
e/
m
ed
ia
th
ek
/?
ob
j=
70
78
&
m
od
e=
pl
ay

S
w
itz
er
la
nd

di
gi
ta
lc
in
em
a

C
ab
le
co
m

X
Te
le
co
m
op
er
at
or

C
ab
le

V
oD

ht
tp
://
w
w
w
.c
ab
le
co
m
.c
h/
fr/
in
de
x/
tv
ra
di
o/
ue
be
r_
di
gi
ta
ltv
/v

id
eo

on
de
m
an
d.
ht
m

S
w
itz
er
la
nd

D
iv
x
et
M
C
&
C

C
lic
m
ov
ie
s/
di
vi
x
vi
de
o

X
C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

V
oD

sa
le
s

ht
tp
://
w
w
w
.c
lic
m
ov
ie
s.
ne
t/c
at
al
og
/in
de
x.
ph
p?
pa
ge
=h
om

e&
th
=1
9

S
w
itz
er
la
nd

D
V
D
Fl
y
V
oD

H
om
ed
ia
S
.A

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.d
vd
fly
.c
h/
vo
d.
as
p

S
w
itz
er
la
nd

In
2M
ov
ie
s

in
2M
ov
ie

G
m
bH
(W
ar
ne
r/A
rv
at
o

M
ob
ile
)

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.in
2m
ov
ie
s.
ch
/in
2m
ov
ie
sc
h/

S
w
itz
er
la
nd

P
ac
te
de
l'a
ud
io
vi
su
el

S
R
G
S
S
R

X
B
ro
ad
ca
st
er

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.s
rg
-s
sr
.c
h/
33
9.
0.
ht
m
l?
&
L=
1

S
w
itz
er
la
nd

sf
.tv
vi
de
o

S
F

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up
TV

ht
tp
://
w
w
w
.s
f.t
v/
va
r/v
id
eo
s.
ph
p

S
w
itz
er
la
nd

Te
le
cl
ub
on
de
m
an
d

S
w
is
sc
om

Fi
xn
et
S
.A

Te
le
co
m
op
er
at
or

IP
TV

re
nt
al
V
oD

ht
tp
://
w
w
w
.tv
.b
lu
ew
in
.c
h/
fr/
vo
d/

S
w
itz
er
la
nd

TS
R
vi
de
o

TS
R

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up
TV

ht
tp
://
w
w
w
.ts
r.c
h/
ts
r/i
nd
ex
.h
tm
l?
si
te
S
ec
t=
50
00
00

Tu
rk
ey

D
ig
itu
rk
W
eb
TV

D
ig
itu
rk

X
S
at
el
lit
e
op
er
at
or

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.d
ig
itu
rk
w
eb
tv
.c
om
/

U
ni
te
d
K
in
gd
om

4o
D

C
ha
nn
el
4

B
ro
ad
ca
st
er

In
te
rn
et
,c
ab
le
an
d

IP
TV

V
oD

an
d
ca
tc
h-
up

ht
tp
://
al
ly
ou
rs
.v
irg
in
m
ed
ia
.c
om
/h
tm
l/d
tv
/o
nd
em
an
d/
in
de
x

.h
tm
l

ht
tp
://
w
w
w
.c
ha
nn
el
4.
co
m
/4
od
/in
de
x.
ht
m
l

U
ni
te
d
K
in
gd
om

A
ol
Fi
lm
do
w
nl
oa
d

A
O
L

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

an
d
sa
le
s

ht
tp
://
fil
m
do
w
nl
oa
ds
.a
ol
.c
o.
uk
/v
is
ito
r/h
om
e.
ht
m
l

U
ni
te
d
K
in
gd
om

B
B
C
iP
la
ye
r

B
B
C

B
ro
ad
ca
st
er

In
te
rn
et
an
d
ca
bl
e

ca
tc
h-
up

ht
tp
://
w
w
w
.b
bc
.c
o.
uk
/ip
la
ye
r/

U
ni
te
d
K
in
gd
om

B
TV
is
io
n

Te
le
co
m
B
T

Te
le
co
m
op
er
at
or

IP
TV

an
d
in
te
rn
et

V
oD

an
d
ca
tc
h-
up

ht
tp
://
w
w
w
.b
tv
is
io
n.
bt
.c
om
/

S
ou
rc
e:
N
P
A
C
on
se
il

39



C
ou
nt
ry

N
am
e
of
Vo
D
se
rv
ic
e

Su
pp
lie
ro
fV
oD

se
rv
ic
e

N
ew

in
20
07
(X
)
Ty
pe
of
pl
ay
er

D
is
tr
ib
ut
io
n

ne
tw
or
k

B
us
in
es
s
M
od
el

In
te
rn
et
ad
dr
es
s

U
ni
te
d
K
in
gd
om

Fi
lm
Fl
ex

Fi
lm
Fl
ex
M
ov
ie
s
Lt
d
(J
oi
nt

ve
nt
ur
e
de
s
gr
ou
pe
s

on
D
em
an
d
G
ro
up
,S
on
y

P
ic
tu
re
s,
In
te
rn
at
io
na
le
t

D
is
ne
y)
,l
e
pa
rte
na
ire

ex
cl
us
if
de
V
irg
in
M
ed
ia
au

U
K

C
on
te
nt
ag
gr
eg
at
or

C
ab
le

re
nt
al
V
oD

ht
tp
://
w
w
w
.fi
lm
fle
xm
ov
ie
s.
co
.u
k/

U
ni
te
d
K
in
gd
om

Fi
ve
do
w
nl
oa
d

C
ha
nn
el
5
B
ro
ad
ca
st
in
g

B
ro
ad
ca
st
er

In
te
rn
et

V
oD

an
d
ca
tc
h-
up

ht
tp
://
do
w
nl
oa
d.
fiv
e.
tv
/

U
ni
te
d
K
in
gd
om

Lo
ve
fil
m

Lo
ve
fil
m

C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

re
nt
al
V
oD

an
d
sa
le
s

lo
ve
fil
m
.c
om

U
ni
te
d
K
in
gd
om

M
TV

O
ve
rd
riv
e

M
TV

X
B
ro
ad
ca
st
er

In
te
rn
et

ca
tc
h-
up
TV

ht
tp
://
nl
.e
sp
er
an
to
.m
tv
i.c
om
/p
la
ye
r.j
ht
m
l

U
ni
te
d
K
in
gd
om

S
cr
ee
n
G
em
s

S
on
y/
Ti
sc
al
i

Te
le
co
m
op
er
at
or

IP
TV

V
oD

U
ni
te
d
K
in
gd
om

S
ky
A
ny
tim
e

B
S
ky
B

B
ro
ad
ca
st
er

In
te
rn
et
an
d

S
at
el
lit
e

V
oD

an
d
ca
tc
h-
up

ht
tp
://
an
yt
im
e.
sk
y.
co
m
/

U
ni
te
d
K
in
gd
om

Ti
sc
al
iT
V
(e
x
H
om
eC
ho
ic
e)

V
id
eo
N
et
w
or
ks
/T
is
ca
li

Te
le
co
m
op
er
at
or

IP
TV

V
oD

an
d
ca
tc
h-
up

ht
tp
://
w
w
w
.h
om
ec
ho
ic
e.
co
.u
k/
tv
/tv
.h
tm
l

U
ni
te
d
K
in
gd
om

To
p
U
p
TV

an
yt
im
e

To
p
U
p
TV

C
on
te
nt
ag
gr
eg
at
or

TN
T

P
us
h
ca
tc
h-
up

ht
tp
://
w
w
w
.to
pu
pt
v.
co
m
/a
ny
tim
e/
in
de
x.
ht
m
l

U
ni
te
d
K
in
gd
om

TV
C
at
ch
up

TV
C
at
ch
up

X
C
on
te
nt
ag
gr
eg
at
or

In
te
rn
et

ca
tc
h-
up

U
ni
te
d
K
in
gd
om

V
irg
in
TV

on
D
em
an
d

V
irg
in
M
ed
ia

Te
le
co
m
op
er
at
or

C
ab
le

ca
tc
h-
up

ht
tp
://
w
w
w
.d
ig
ita
ls
py
.c
o.
uk
/d
ig
ita
ltv
/a
80
29
5/
vi
rg
in
-s
ig
ns
-

de
al
-fo
r-
st
ar
-tr
ek
-o
n-
de
m
an
d.
ht
m
l?

U
ni
te
d
K
in
gd
om

W
at
ch
N
ow

IT
V

B
ro
ad
ca
st
er

In
te
rn
et

V
oD

an
d
ca
tc
h-
up

ht
tp
://
w
w
w
.it
v.
co
m
/W
at
ch
no
w
/C
at
ch
U
p/
de
fa
ul
t.h
tm
l

U
ni
te
d
K
in
gd
om

X
bo
x
Li
ve

M
ic
ro
so
ft

X
E
qu
ip
m
en
tm
an
uf
ac
tu
re
r

In
te
rn
et

re
nt
al
V
oD

ht
tp
://
w
w
w
.x
bo
x.
co
m

S
ou
rc
e:
N
P
A
C
on
se
il

40




