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Foreword

Continuous learning is a well established concept to guarantee that graduation from school 
or university does not mark the end of studying the subjects related to one’s profession. 
The more an area of knowledge is apt to change the bigger the need to stay on one’s toes. 
Training on the job is certainly another way to handle the challenge but depending on the 
sophistication of the issues it may turn out to be a dead end. 

Continuous learning is also a must for staying abreast with the audiovisual services offered 
by today’s media. However, the difference between training for the job and training for 
using media is that many of us already lack basic education in how to handle the technical 
equipment, how to use interactive services and how to access the desired content. Sadly, 
an incapacity to use correctly today’s media entails risks ranging from not finding what we 
are looking for to accessing harmful content to generating unwanted bills for the services 
used. Even worse, lacking the necessary technical media skills excludes us from a significant 
part of today’s life because more and more it is the media which determine our world of 
entertainment, knowledge and daily services.

Not surprisingly, media literacy has risen to be a new star on the European policy horizon. 
But it is still a long haul for the new born favourite to win any European contest as the lead 
article of this IRIS plus nicely demonstrates. First of all, the potential disciplines where media 
literacy must be achieved are numerous and they require focusing on different societal groups, 
developing different learning methods and seconding them with the appropriate funding 
as well as possibly the institutional and legal framework. For example, we must be media 
literate in order to make informed choices about what media to use, to be critical towards 
the content displayed and to fully enjoy the potential of interactive services. “Learning to 
use media” is different for children and the elderly, for private and professional users, for 
physically disadvantaged persons. Acquiring a certain level of media literacy might be costly 
if countries run special programmes and this could be facilitated by coherent classification 
or warning systems across media and across borders. Soft laws or hard rules might be needed 
to work towards bringing different approaches together or to get media literacy even started.

The lead article of this IRIS plus provides an initial exploration of different theoretical 
approaches to media literacy and it familiarises you with different normative pillars and 
settings used by European legal instruments upon which actions to promote media literacy 
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might be built. The related reporting section presents recent national developments that are 
likely to impact issues related to media literacy or that aim at fostering media literacy related 
activities. The Zoom section goes into the details of one concrete example chosen to show 
how a programme aimed at increasing media literacy can look. 

The question remains when all or most of the European countries will have established a 
permanent basis for continuous learning schemes that ensure an adequate understanding of 
the functions, opportunities and risks of audiovisual media services. 

Strasbourg, May 2011

Susanne Nikoltchev
IRIS Coordinator

Head of the Department for Legal Information 
European Audiovisual Observatory
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LEAD ARTICLE

I. Introduction
Media literacy is very much in the ascendant in European regulatory and policy-making circles at 

the moment. For instance, the European Commission is due to formally report – for the first time – 
on media literacy levels in all European Union (EU) member states by the end of 2011. The report, 
provided for by Article 33 of the EU’s Audiovisual Media Services Directive, is being awaited with 
much anticipation.

The title of this article1 poses the central question it will address: in light of relevant recent 
regulatory and policy developments, can it now be argued that media literacy has lost its shrinking-
violet status in the regulatory framework governing the European audiovisual media sector? 

The article will commence with a brief exploration of selected theories surrounding media literacy. 
More precisely, it will canvas the main rationales for promoting media literacy, definitional issues, 
and the groups centrally implicated in media literacy initiatives – both as target groups and as other 
stakeholders. The article will then identify, contextualise and scrutinise the key reference points 
for the promotion of media literacy in the European audiovisual regulatory and policy frameworks. 
Both the EU and the Council of Europe have adopted a number of (legally-binding and policy) 
instruments that aim to improve media literacy levels across Europe. Finally, the article will consider 
the prospects for the future development of media literacy within European regulatory structures. 

II. Theoretical approaches
1. Rationales

Different rationales are advanced for the promotion of media education or literacy. According to 
some experts, a coherent rationale could be developed if governments were to prioritise “the three 
P’s of sound Public Policy”:

1)  The author is very grateful to Kevin van ‘t Klooster, research stagiaire at IViR, for his valuable research assistance and 
background summaries relied on during the preparation of this article. He is also very grateful to Freek Ingen Housz, 
Department for Media, Literature and Libraries at the Dutch Ministry of Education, Culture and Science, for sharing 
his keen insights into the organisation and activities of the Mediawijzer.net initiative. Thanks are also due to Irene 
Andriopoulou, Media Researcher and Head of the Media Literacy Department of the Hellenic Audiovisual Institute (IOM, 
website: www.iom.gr) for helpful information provided about the IOM. 

Media Literacy:
No Longer the Shrinking Violet  

of European Audiovisual  
Media Regulation?

Tarlach McGonagle 
Institute for Information Law (IViR), Faculty of Law, University of Amsterdam
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• “Provision of media education for all their citizens;
• Participation of all their citizens in social, cultural and economic activities, and
•  Protection of all citizens in need (either because of their age, their disabilities or their income).”2 

While a coherent overarching rationale might be welcome from a theoretical perspective, its 
absence should not and does not hamper the development of media literacy in practice. Indeed, the 
diversity of rationales underpinning media literacy is instructive insofar as it captures the different, 
cross-sectoral, multi-stakeholder interests involved. 

For the purposes of this article, the main rationales for promoting media literacy have been 
selected and organised as follows:

• civic participation/empowerment;3 
• bridging the digital divide; 
• risk reduction/protection from harmful content; 
• informed decision-making/consumer protection.

The relevance of these (groups of) rationales becomes more evident after having summarised 
the essence of what media literacy is and involves, i.e., a critical, civic activity with important 
technological and ethical ramifications.4 Many summaries exist, including the following one:

“Learning to analyze news and advertising, examining the social functions of music, 
distinguishing between propaganda, opinion and information, examining the representation 
of gender, race and class in entertainment and information media, understanding media 
economics and ownership, and exploring ways in which violence and sexuality are depicted 
in media messages continue to matter as important life skills. With the rise of digital media, 
there are a range of important new media literacy skills, where we must consider issues of 
personal and social identity, the complex interplay between what’s private and what’s public, 
and legal and ethical issues. The powerful conceptual framework of audiences and authors, 
messages and meanings, representations and realities can deepen students’ reflexivity, 
critical thinking, and communication skills”.5

A powerful participatory rationale underpins media literacy. Drawing on the foregoing citation, 
media literacy can be described as “a prerequisite for full participation in late modern society, 
involving as it does the critical skills of analysis and appreciation of the social dynamics and social 
centrality of media as framing the cultures of the everyday”.6 It empowers individuals and enables 
them to participate more fully in democratic society, which is increasingly reliant on media and 
information and communication technologies (ICTs).

The aim to reduce or eliminate the digital divide stems from the realisation that access to digital 
resources and the ability to use them effectively is empowering in political, economic, social and 
cultural terms. Disadvantage in terms of digital capacity can therefore create new societal divisions 
or exclusions or exacerbate existing ones.

Analytical, evaluative and technological skills are required to protect against, and minimise the 
risk of adverse consequences from, exposure to harmful media content. These skills facilitate the 

2)  Divina Frau-Meigs & Jordi Torrent, “Media Education Policy: Towards a Global Rationale”, in Divina Frau-Meigs & Jordi 
Torrent, Eds., Mapping Media Education Policies in the World: Visions, Programmes and Challenges, (New York, The United 
Nations Alliance of Civilizations in co-operation with Grupo Comunicar, 2009), pp. 14-21, at p. 20.

3)  For a rich exploration of relevant issues, see generally: Ulla Carlsson, Samy Tayie, Genevieve Jacquinot-Delaunay, José 
Manuel Pérez Tornero, Eds., Empowerment Through Media Education: An Intercultural Dialogue (Gothenburg, Sweden, 
Nordicom, 2008).

4)  Roger Silverstone, “Regulation, media literacy and media civics”, 26 Media, Culture & Society (No. 3, 2004), pp. 440-449, 
at p. 447.

5)  Renee Hobbs & Amy Jensen, “The Past, Present, and Future of Media Literacy Education”, Journal of Media Literacy 
Education 1 (2009), pp. 1-11, at p. 9

6)  Roger Silverstone, “Regulation, media literacy and media civics”, op. cit., at p. 448.
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making of “informed choices when using the Internet and other ICTs by using and referring to diverse 
media forms and content from different cultural and institutional sources; understanding how and 
why media content is produced; critically analysing the techniques, language and conventions used 
by the media and the messages they convey; and identifying media content and services that may 
be unsolicited, offensive or harmful”.7 Similarly, by facilitating informed decision-making about 
media content, these skills can also enhance awareness, alertness and consumer protection. 

The process of forging a definition of media literacy necessarily draws on the rationales and 
objectives of media literacy. The consideration of its objectives sometimes includes an itemisation of 
the competences that media literacy seeks to develop, like in the Preamble to the EU’s Audiovisual 
Media Services Directive (see further, below), or in the civil society initiative that culminated in 
the drafting of the European Charter for Media Literacy. According to this Charter, media-literate 
people “should be able to”:8

•  Use media technologies effectively to access, store, retrieve and share content to meet their 
individual and community needs and interests; 

•  Gain access to, and make informed choices about, a wide range of media forms and content 
from different cultural and institutional sources; 

• Understand how and why media content is produced; 
•  Analyse critically the techniques, languages and conventions used by the media, and the 

messages they convey; 
•  Use media creatively to express and communicate ideas, information and opinions; 
•  Identify, and avoid or challenge, media content and services that may be unsolicited, offensive 

or harmful; 
•  Make effective use of media in the exercise of their democratic rights and civic responsibilities. 

In the same vein, some experts refer to “the 6 C’s of the Competences for media education: 
Comprehension, Critical Capacity, Creativity, Consumption, Citizenship and Cross-Cultural Communi-
cation”.9

The integration of the many diverse elements discussed in this section into a definition of media 
literacy is no easy task, as will duly be explained.

2. Definitional difficulties

On the back of the foregoing general introduction, it is useful to dwell on the question of how 
media literacy is defined, because, as noted by a leading authority on the subject, Sonia Livingstone, 
that “has consequences for the framing of the debate, the research agenda and policy initiatives”.10 

The term, media literacy, has so far proved somewhat resistant to fully consensual definition.11 It 
means different things to different people and in different sectors. As Livingstone notes, “confusion” 
tends to arise when a given term is used “across diverse disciplines”.12 There is not even agreement 
on the superiority of the term to other adjacent terms, like media education or even media literacy 
education. Different terms, reflecting different priorities, rationales and emphases, have been in 
vogue during different periods of scholarship and policy-making.13 Whereas terminological choices 
usually result from considered calculation, they can also, on occasion, result from the convenience 

 7)  Council of Europe Committee of Ministers Recommendation CM/Rec(2007)16 (see further, below).
 8)  The European Charter for Media Literacy, no date, para. 2, available at: http://www.euromedialiteracy.eu/charter.php 
 9)  Divina Frau-Meigs & Jordi Torrent, “Media Education Policy: Towards a Global Rationale”, op. cit., at pp. 20-21.
10)  Sonia Livingstone, “Media Literacy and the Challenge of New Information and Communication Technologies”, 7 The 

Communication Review (No. 1, 2004), pp. 3-14, at p. 5.
11)  For a “sampling” of scholarly and civil society definitional approaches to the term, media literacy, see: W. James Potter, 

“The State of Media Literacy”, Journal of Broadcasting & Electronic Media 54(4), 2010, pp. 675-696, at pp. 676 et seq.
12)  Sonia Livingstone, “Media Literacy and the Challenge of New Information and Communication Technologies”, op. cit., 

at p. 5.
13)  For an overview, see: Renee Hobbs & Amy Jensen, “The Past, Present, and Future of Media Literacy Education”, op. cit.
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of convention. For the purposes of this article, the term media literacy will be used as consistently 
as possible because it is the term preponderantly used in key regulatory texts at the European 
level.14 

The difficulty in defining the term, media literacy, stems partly from its compound nature: 
it comprises two discrete terms, each of which is definitionally resistant in its own right. A 
recurrent question in scholarship and in policy-making circles concerns the scope of the term 
media. Increasingly, in the context of media literacy (at least), it is taken to be an inclusive term, 
covering all types of media. In light of the contemporary reality of media convergence, an inclusive 
understanding of media seems logical. An integrated approach to media literacy would therefore also 
seem logical: “With the rapid growth of ICTs and the resulting convergence of new and traditional 
media, it is necessary that media and information literacy be considered holistically and applied to 
all forms of media, regardless of their nature and the technologies used”.15 

Nevertheless, partly in recognition of the different functionalities of the plethora of media 
operating today, it is debatable whether a unified form of “literacy” can be considered appropriate. 
Distinctions are frequently made between media, digital and other types of literacy (e.g. search 
engine literacy).16 These distinctions reflect, amongst other things, the different nature and 
functionality of various media types. Following this horses-for-courses logic, it can be argued that 
different literacies are required. As will be seen below, there is a marked tendency in European-
level regulatory and policy-making circles to accentuate the need for literacy in respect of digital 
or online media, due to the newness, relative complexity and unfamiliarity of the underlying 
technologies for many people. This implies that strategies to develop literacy have to engage with 
the relationship between technology and media dynamics, uses and effects.

It is also useful to prise open the term literacy and group the main understandings of the term. 
Some approaches emphasise the primary aim of media literacy as being to increase skills, build 
knowledge, or both.17 Media literacy is also perceived of as an activity or as a “political, social, and 
cultural practice”.18 It will be recalled from the previous section, that media literacy can also be 
described as a critical activity and a civic activity with moral underpinnings.19 

Notwithstanding all of the aforementioned definitional difficulties, a definition of media literacy 
has been developed and widely endorsed, in academic, regulatory and policy-making circles. Drawing 
on the work of others, Livingstone synthesises “media literacy” as “the ability to access, analyze, 
evaluate, and create messages in a variety of forms”.20 These four components of the definition 
point to: (i) the natural affinity of media literacy with questions of technological access to media 
content; (ii) the centrality of critical, i.e., analytical and evaluative, skills needed to interpret 
and process media content, and (iii) the complementarity of first-hand experience of production 
and content-creation as a learning tool to enhance relevant critical competences.21 Livingstone 
describes this as a “nonlinear, dynamic learning process” in which each component supports the 
others: “Learning to create content helps one to analyze that produced professionally by others; 
skills in analysis and evaluation open the doors to new uses of the Internet, expanding access, 

14)  See, for example, the Audiovisual Media Services Directive (footnote 31, below).
15)  Abdul Waheed Khan, “Foreword”, in Divina Frau-Meigs & Jordi Torrent, Eds., Mapping Media Education Policies in the 

World: Visions, Programmes and Challenges, op. cit., pp. 9-10 at pp. 9-10.
16)  The inclusion of search engine literacy as a sub-set of media literacy is currently under discussion within the Council of 

Europe: Draft Recommendation on the protection of human rights with regard to search engines, Committee of Experts 
on New Media, Doc. No. MC-NM(2010)004, 11 March 2010, Section VI. Media literacy, para. 13. This draft text recently 
featured in a public consultation exercise: http://www.coe.int/t/dghl/standardsetting/media/default_en.asp.

17)  W. James Potter, “The State of Media Literacy”, op. cit., at p. 679.
18)  Ibid., p. 680.
19)  Roger Silverstone, “Regulation, media literacy and media civics”, op. cit., at p. 447.
20)  Sonia Livingstone, “Media Literacy and the Challenge of New Information and Communication Technologies”, op. cit., 

at p. 5.
21)  For a detailed exploration of the interface between media literacy and user-generated content from a broadcasting 

perspective, see: Martin Scott, Guidelines for Broadcasters on Promoting User-Generated Content and Media and 
Information Literacy (Commonwealth Broadcasting Assocation & UNESCO, 2009).
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and so forth”.22 Very significantly, the definition of media literacy relied upon by the European 
Commission closely resembles Livingstone’s synthesised definition (see further, below).

3. Key target groups and constituents

Bearing in mind the four main rationales for the promotion of media literacy, outlined above, a 
number of target groups can be identified: children/minors; adolescents; parents; the public; the 
elderly; the disabled; linguistic minorities; the socially and economically deprived; media users; 
consumers; etc.

There is a clear tendency to prioritise children/minors (and parents – by virtue of their relationship 
to children). The protection and empowerment aims underlying that prioritisation sometimes also 
include adolescents. Relevant strategies tend to focus on both formal, informal (e.g. in the home) 
and non-formal (e.g. awareness campaigns outside of school and the home) education.

When measures promoting media literacy target other groups, strategies often differ. For instance, 
when targeting general members of the public, lifelong/ongoing and non-formal educational 
measures are likely to be preferred to formal educational measures. The public is, however, a very 
diffuse term. It can therefore be useful to identify particular subsets of the public as having a 
heightened need to acquire media literacy. The elderly, the disabled and those suffering from 
socio-economic disadvantage are all recognised as having particular needs in respect of the various 
components of the definition of media literacy and based on the various rationales for promoting 
media literacy in the first place: civic participation/empowerment, reduction of (informational) 
inequalities, protection, informed decision-making. 

It is important to observe and reflect upon the extent to which the specific needs of these 
groups are meaningfully catered for by existing regulatory and institutional frameworks, processes 
and initiatives to promote media literacy at European and national levels. This question will be 
revisited, after having examined the approach taken by the European Union and the Council of 
Europe, in the section, “Outlook”, below.

Media literacy has a broad constituency that extends well beyond its most obvious target groups. 
Stakeholders typically include: regulatory authorities; policy-makers; administrative authorities; 
media organisations and professionals; educational institutions and professionals; civil society 
interest groups, etc. The involvement of stakeholders stretches from the international level to the 
most local of levels. The roles of stakeholders vary enormously, depending on the nature of a given 
measure, its aim(s) and target group(s), the context in which it is employed, etc.

An excellent illustration of the multiplicity and interconnectedness of themes, target groups 
and stakeholders, is provided by Mediawijzer.net. It has developed a Media Literacy map or so-called 
Mediawijsheidkaart (it is an adaptation of the London Underground Map, with stakeholders23 dotted 
along the main thematic lines, often intersecting: see image below).24 This map is divided into three 
main sections, each of which is divided into sub-sections (see legend below).

22)  Sonia Livingstone, “Media Literacy and the Challenge of New Information and Communication Technologies”, op. cit., 
at p. 5.

23)  The stakeholders featuring explicitly on the map are: children, youth, parents, teachers, leaders, civil society, elderly, 
media professionals, everyone/citizens, the socially disadvantaged. 

24)  The The Mediawijsheidkaart is a part of Mediawijzer.net and available at: http://www.mediawijzer.net/?q=node/2746 ; 
created by the Stichting Nederland Kennisland and Verdonck, Klooster & Associates, it is licensed under Creative Commons 
Attribution-NonCommercial-ShareAlike 3.0 licence: http://creativecommons.org/licenses/by/3.0/nl/deed.en
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The target groups, inter alia children, parents, the elderly, and the socially disadvantaged, form 
the stops. By clicking on the stops, the user is transferred to the relevant information linked to the 
specific target group and sub-category. 
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III. Normative approaches at the European level
It is important to note the particular (de-)regulatory context in which the promotion of media 

literacy has recently come to the fore in Europe. The promotion of media literacy has traditionally 
often been coupled with the aim of preventing or minimising “negative media effects”.25 This 
explains its prominence in the broader policy discourse about the protection of minors, especially 
in an online environment.26 It also explains the EU’s promotion of media literacy in respect of 
commercial communications (see below).

The emergence of the promotion of media literacy as a policy and regulatory goal has also 
coincided with strong deregulatory trends. In such a context, educational measures are presented 
as alternatives to regulation. Writing in 2004, Roger Silverstone opined that “[v]ery little critical 
attention ha[d] been given either to [media] literacy or [media] civics as an alternative to the 
blunderbuss of media regulation, or to the possibility of developing an ethical agenda which would 
inform such a project”.27 More recently, regulatory emphases on media literacy have been criticised 
by various expert commentators as being proxies for content regulation seeking to minimise the 
effects of harmful media content.28 The criticism is that the promotion of media literacy has been 
used to make the deregulatory thrust more palatable to those concerned about the protection of 
individual fundamental rights and interests. The onus for the prevention of harm is shifted, the 
argument runs, from public institutions to the private sphere. Jackie Harrison and Lorna Woods 
capture the dilemma well when they observe that: 

“reliance on information technology and the viewer not only changes the relationship 
between the viewer and the regulatory system but may result in some viewers failing to make 
active choices, instead relying on the default positions programmed in by the technology. 
Regulation has been devolved to the viewer, but in this instance, in effect, returns to an 
industry player. An industry player, however, might not have primary regard to the public 
interest (which is at least what regulators claim to do) or to the needs of citizen viewers”.29

Silverstone’s enthusiasm for media literacy as an alternative to regulation and scepticism about 
the manner in which media literacy is currently being promoted in regulatory frameworks are 
not necessarily mutually exclusive. What Silverstone had in mind was a well thought-out, multi-
stranded approach, to be developed progressively. The criticism of the current regulatory approach 
that media literacy has been devised as a quick fix in an accelerated deregulatory process does not 
rule out the suitability of a well-calibrated approach promoting media literacy. That goal is a real and 
legitimate challenge for the future development of the media literacy agenda, as will be discussed 
below. Meeting that challenge head-on requires an appreciation of the potential and limitations of 
media literacy. It has been noted, for instance, that “moves to foster critical media literacy will not, 
of themselves, be enough to eliminate the various detrimental aspects of content provision, such 
as gratuitous violence in the media, the breach of consumer rights by media services, the lack of 
authenticity and validity, and manipulation”.30

25)  W. James Potter, “The State of Media Literacy”, , op. cit., p. 690.
26)  Note, for example, the centrality of the goal of promoting media literacy in the European Commission’s Safer Internet 

Programme (see: http://ec.europa.eu/information_society/activities/sip/index_en.htm) and in the work of the 
thematic network funded by that Programme, EU Kids Online II (see: http://www.eukidsonline.net) as well as in the 
Recommendation of the European Parliament and the Council of 20 December 2006 on the protection of minors and 
human dignity and on the right of reply in relation to the competitiveness of the European audiovisual and on-line 
information services industry (2006/952/EC), OJ L 378/72 of 27 December 2006. Annex II to the Recommendation also 
sets out practice-oriented “Examples of possible actions concerning media literacy” (IRIS 2006-3/7). 

27)  Roger Silverstone, “Regulation, media literacy and media civics”, op. cit., p. 447.
28)  Divina Frau-Meigs, “L’éducation aux medias est-elle nécessaire? A quelles conditions?”, Les e-Dossiers de l’audiovisuel, Divina Frau-Meigs, “L’éducation aux medias est-elle nécessaire? A quelles conditions?”, Les e-Dossiers de l’audiovisuel, A quelles conditions?”, Les e-Dossiers de l’audiovisuel, 

INA Sup, January 2011, available at: http://www.ina-sup.com/node/1591 ; Brian O’Neill, “Current policy developments 
in European media literacy”, 6 International Journal of Media and Cultural Politics (No. 2, 2010), pp. 235-241, at p. 237.

29)  Jackie Harrison & Lorna Woods, European Broadcasting Law and Policy (Cambridge, Cambridge University Press, 2007), 
p. 241.

30)  Opinion of the Committee of the Regions on regional perspectives in developing media literacy and media education in 
EU educational policy, OJ C 141/16, 29 May 2010, para. 18.
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1. European Union

Audiovisual Media Services Directive

In the Introduction to this article, it was hinted that recent regulatory developments have been 
decisive in altering the perceived status of media literacy in the European regulatory framework. 
A major regulatory development was the explicit inclusion of media literacy in the Audiovisual 
Media Services Directive (AVMSD).31 Alongside the AVMSD, media literacy has been steadily growing 
in prominence on the EU agenda in recent years, and in particular the agendas of the European 
Commission, European Parliament, Council of the European Union and Committee of the Regions.

The term, “media literacy”, is introduced and partially explained in Recital 47 of the Preamble 
to the AVMSD: 

“‘Media literacy’ refers to skills, knowledge and understanding that allow consumers to use media 
effectively and safely. Media-literate people are able to exercise informed choices, understand the 
nature of content and services and take advantage of the full range of opportunities offered by 
new communications technologies. They are better able to protect themselves and their families 
from harmful or offensive material. Therefore the development of media literacy in all sections 
of society should be promoted and its progress followed closely. The Recommendation of the 
European Parliament and of the Council of 20 December 2006 on the protection of minors and 
human dignity and on the right of reply in relation to the competitiveness of the European 
audiovisual and on-line information services industry [footnote omitted] already contains a series 
of possible measures for promoting media literacy such as, for example, continuing education of 
teachers and trainers, specific Internet training aimed at children from a very early age, including 
sessions open to parents, or organisation of national campaigns aimed at citizens, involving all 
communications media, to provide information on using the Internet responsibly.”

The introduction and explanation are heavily coloured by relevant EU priorities. The Recital 
underscores the potential of media literacy to “allow consumers to use media effectively and safely”, 
enable “people” to “exercise informed choices”, and better enable them to “protect themselves and 
their families from harmful or offensive material”. These examples of the value of media literacy 
together prompt a call for its development to be promoted in “all sections of society”.

Recital 47 also calls for progress in the development of media literacy to be “followed closely” and 
thereby sets up a new reporting obligation for the European Commission. The obligation is provided 
for in the first sentence of Article 33 of the Directive, as follows:

“Not later than 19 December 2011, and every 3 years thereafter, the Commission shall 
submit to the European Parliament, to the Council and to the European Economic and Social 
Committee a report on the application of this Directive and, if necessary, make further 
proposals to adapt it to developments in the field of audiovisual media services, in particular 
in the light of recent technological developments, the competitiveness of the sector and 
levels of media literacy in all member states.”

The cyclical nature of the envisaged reporting should facilitate a close following of progress in 
the development of media literacy across member states, but scant – if any – information is publicly 
available about the details of the reporting process. It can perhaps be assumed that the Study 
on Assessment Criteria for Media Literacy Levels, a major study commissioned by the European 
Commission, will inform the reporting process.32 

31)  Directive 2010/13/EU of the European Parliament and of the Council of 10 March 2010 on the coordination of certain 
provisions laid down by law, regulation or administrative action in member states concerning the provision of audiovisual 
media services (codified version), OJ L 95/1 of 15 April 2010.

32)  Study on Assessment Criteria for Media Literacy Levels: a comprehensive view of the concept of media literacy and an 
understanding of how media literacy levels in Europe should be assessed, Final Report, Coordinators: Paolo Celot/EAVI et 
al., October 2009. For details, see: http://ec.europa.eu/culture/media/literacy/studies/index_en.htm 
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Commission Communication

The European Commission adopted its Communication, “A European approach to media literacy 
in the digital environment”, in December 2007.33 The European Parliament had earlier called on the 
Commission to adopt a Communication on education in media.34 The adoption of the Communication 
also followed the establishment of an Expert Group on Media Literacy and a public consultation on 
media literacy in 2006.35

The Communication states that media literacy is “generally defined as the ability to access 
the media, to understand and to critically evaluate different aspects of the media and media 
contents and to create communications in a variety of contexts”.36 As already mentioned, above, 
this definition resonates with the definition synthesised by Sonia Livingstone, thereby making 
for a measure of consistency across academic and policy approaches at the European level. The 
Communication states that a “European approach to media literacy should relate to all media” and 
identifies various levels of media literacy: “feeling comfortable with all existing media”; “actively 
using media”; “having a critical approach to media”; “using media creatively”; “understanding the 
economy of media and the difference between pluralism and media ownership”, and “being aware 
of copyright issues which are essential for ‘a culture of legality’”.37 

An important section of the Communication, entitled “Media literacy in the digital environment 
– good practices”, concentrates on three focus areas: commercial communication, audiovisual works 
and online. The three focus areas are designed to organise and group relevant priorities. 

The Communication concludes by calling on member states to:38 

•  encourage greater involvement by the authorities in charge of audiovisual and electronic 
communication regulation in the improvement of the various identified levels of media literacy;

•  “promote systematic research into and regular observation of and reporting on the different 
aspects and dimensions of media literacy”;

•  “develop and implement codes of conduct and, as appropriate, co-regulatory frameworks in 
conjunction with all interested parties at national level, and promote self-regulatory initiatives”.

The Communication was welcomed by the Council of the European Union as “a further building 
block to European audiovisual policy”.39 The Council endorsed the Commission’s linking of media 
literacy to “active citizenship in today’s information society”.40 It recognised the diversity of efforts 
undertaken in member states to promote media literacy and the importance of identifying and 
promoting relevant best practices, partly against the absence of “common criteria and indicators 
for measuring media literacy”.41 The importance of education, training and teacher-training are also 
recognised. Finally, the Council invited member states to take further action, echoing the three 
conclusions of the Communication, and additionally emphasising the need for a multi-stakeholder 
approach, the usefulness of awareness-raising strategies and the desirability of integrating media 
literacy into lifelong learning strategies.42

33)  A European approach to media literacy in the digital environment, Communication from the Commission to the European 
Parliament, the Council, the European Economic and Social Committee and the Committee of the Regions, COM(2007) 
833 final, 20 December 2007.

34)  Report on the transition from analogue to digital broadcasting: an opportunity for European audiovisual policy and 
cultural diversity (2005/2212 (INI)), European Parliament Committee on Culture and Education (Rapporteur: Henri 
Weber), Doc. No. A6-0075/2006, 23 March 2006, para. 9.

35)  For details, see: http://ec.europa.eu/culture/media/literacy/act_prog/consultation/index_en.htm 
36)  A European approach to media literacy in the digital environment, op. cit., p. 3.
37)  Ibid., p. 4.
38)  Ibid., pp. 8-9.
39)  Council conclusions on a European approach to media literacy in the digital environment, OJ 2008/C 140/08, 22 May 

2008, para. 1.
40)  Ibid., para. 2.
41)  Ibid., para. 3. 
42)  Ibid., para. 7.
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Commission Recommendation

The Commission’s Recommendation on media literacy in the digital environment for a more 
competitive audiovisual and content industry and an inclusive knowledge society, adopted 
in 2009,43 follows the same definition of media literacy as the Communication.44 The essence 
of the Recommendation is directly addressed to member states and the media industry – and 
surprisingly, perhaps, not the educational sector, as such. The recommendations for member states 
are envisaged as being “in cooperation with the authorities in charge of audiovisual and electronic 
communication regulation and in collaboration with supervisory data protection authorities where 
appropriate”. The recommendations focus on co- and self-regulatory initiatives, continued research, 
educational measures (including lifelong learning) and awareness-raising activities. For their part, 
the recommendations for the media industry focus on information-provision and awareness-raising 
strategies.

Like the Commission’s Communication, the Recommendation elicited a number of responses from 
other EU bodies. The Conclusions of the Council of the European Union on media literacy in the 
digital environment45 welcomed the Recommendation and stressed as additional considerations, 
inter alia: the multi-dimensional nature of efforts to promote media literacy (including self- or 
co-regulatory initiatives); the relevance of different levels of access to, and understanding of, 
media and new communicative technologies and the relevance of different educational models for 
promoting media literacy. 

It also recognised one of the key ambiguities about the development of media literacy: while it 
is clear that it “is a dynamic and evolving concept and that common understanding of the concept 
is affected by cultural, technological, industrial and generational differences, it is also clear that, 
with the development of a global internet as a key part of the communications infrastructure, 
the citizens of Europe and of the rest of the world are increasingly facing and living in a media 
landscape with similar features”.46 As such, the progressive development of criteria to assess levels 
of media literacy in member states should also reflect differentiated approaches at state-level.

European Parliament

The European Parliament provided a very structured and detailed examination of media literacy 
issues in its 2008 Resolution on media literacy in a digital world.47 It first inventorised key European 
and international (e.g. UNESCO) regulatory and policy reference points for media education and 
literacy. It then placed media literacy and its importance in current-day societal and communicative 
contexts, before setting out key principles for the promotion of media literacy. Among the key 
principles, there is attention for the role of regulatory authorities for audiovisual and electronic 
communications to cooperate at various levels to improve media literacy (levels) as part of a broader 
multi-stakeholder approach involving the development of codes of conduct and common regulatory 
initiatives.48 A wide range of stakeholders are identified: journalists, broadcasters and media 
organisations, as well as, importantly, “libraries, adult education centres, citizens’ cultural and 
media centres, further education and training establishments and citizens’ media (e.g. community 
media)”.49 A call is made on the Commission, in the context of Article 33, AVMSD, to devise media 
literacy indicators “with a view to fostering media literacy in the EU in the long term”.50 The critical, 

43)  C(2009) 6464 final, 20 August 2009. See http://ec.europa.eu/culture/media/literacy/docs/recom/c_2009_6464_en.pdf
44)  See, See, ibid., para. 11.
45)  27 November 2009. http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=OJ:C:2009:301:0012:0012:en:PDFhttp://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=OJ:C:2009:301:0012:0012:en:PDF
46)  Ibid., p. 3.
47)  European Parliament resolution of 16 December 2008 on media literacy in a digital world (2008/2129(INI)).  

http://www.europarl.europa.eu/sides/getDoc.do?pubRef=-//EP//TEXT+TA+P6-TA-2008-0598+0+DOC+XML+V0//EN
48)  Ibid., para. 4.
49)  Ibid., para. 6.
50)  Ibid., para. 7. Note: in the original text, reference is made to Article 26, AVMSD – the operative provision prior to the 

publication of the official consolidated text of the Directive.
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communicative and creative skills inherent in media literacy are dwelt upon,51 before its importance 
for intellectual property rights, consumer information, democratic participation and the promotion 
of intercultural dialogue is noted.52

A focus on aims and target groups followed, and then an exploration of access questions and 
educational angles, e.g. in schools, as part of teacher-training and for the elderly. One of the 
specific listed aims of media education is to “shed light on copyright aspects of media use and on 
the importance of respecting intellectual property rights, in particular regarding the Internet, as 
well as on data and privacy security and the right of informational self-determination”.53 

The Committee of the Regions

The Committee of the Regions, one of the EU bodies to whom the Commission’s Communication 
was formally addressed, has also responded to the Communication and engaged in other ways with 
issues surrounding media literacy. 

In its Opinion on “Media Literacy” and “Creative Content Online”,54 the Committee stressed that 
the reporting exercise envisaged under Article 33, AVMSD,55 and other related activities “must allow 
for the differences and progress made in media literacy at regional level in Europe and provide 
examples of good practice by local and regional authorities and other stakeholders”. It underscored 
the vital role that can be played by local and regional authorities in developing educational and 
other collaborative projects on media literacy, targeting a variety of groups, “especially children and 
young people, the disabled and social groups that are at risk of exclusion”.

In its Opinion on regional perspectives in developing media literacy and media education in 
EU educational policy,56 the Committee reaffirmed the role of local and regional authorities in 
respect of media literacy. It also stressed the importance of media literacy from a consumer-rights 
perspective. It also tapped into one aspect of the debate outlined in Definitional Difficulties, 
above, by highlighting that “a clear and substantive distinction must be made between the main 
components of media literacy, because the development of each component requires its own strategy, 
players and resources”. 

Miscellaneous developments

Finally, three recent developments which are likely to influence the future promotion of media 
literacy within the European Commission also deserve mention: (i) the conclusion of the activities 
of the Media Literacy Expert Group; (ii) the transfer of responsibility for the development of 
media literacy from the Commission’s Directorate-General for Information Society and Media to its 
Directorate-General for Education and Culture, and (iii) the explicit inclusion of “Enhancing digital 
literacy, skills and inclusion” as a key prong of the Commission’s Digital Agenda for Europe.57 

(i) Following requests by the European Parliament,58 industry players and a number of member 
states, the European Commission established the Media Literacy Expert Group: 59 

51)  Ibid., para. 8.
52) Ibid., para. 9.
53)  Ibid., para. 14.
54)  8-9 October 2008, CdR 94/2008 fin.
55)  Again, in the original text, reference is made to Article 26, AVMSD, which was previously the operative provision. Again, in the original text, reference is made to Article 26, AVMSD, which was previously the operative provision. 
56)  OJ C 141/16, 29 May 2010.
57)  See further: http://ec.europa.eu/information_society/digital-agenda/index_en.htm 
58)  For example, in: Report on the transition from analogue to digital broadcasting: an opportunity for European audiovisual 

policy and cultural diversity (2005/2212 (INI)), European Parliament Committee on Culture and Education, op. cit.
59)  This text is taken from the (former) Expert Group’s webpage:  

http://ec.europa.eu/culture/media/literacy/act_prog/expert_group/index_en.htm
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“to analyse and define media literacy objectives and trends, to highlight and promote good 
practices at European level and propose actions in the field. In particular, certain issues 
should be highlighted such as the importance of promoting the protection of children, young 
people and human dignity in the media and support the creation of a media environment 
appropriate for citizens’ social, educational and cultural needs. Also, working on the 
development of reliable means of evaluation is fundamental.”

The Expert Group, which comprised European media literacy experts from a variety of backgrounds, 
held its first meeting in March 2006 and its tenth and final meeting in December 2010.60 Having 
been involved in the preparation of the Commission’s Communication and Recommendation on 
media literacy, the Expert Group was adjudged by the Commission to have fulfilled its objectives 
and completed its work, which led to the decision to discontinue its activitites. The Expert Group 
provided a valuable forum in which various aspects of media literacy could be discussed; its access 
to the Commission also facilitated the political development of the media literacy agenda. It is 
too early yet to speculate on how the absence of such an expert forum will impact on the further 
development of media literacy at the European level. There had been earlier calls for the Audiovisual 
Media Services Directive’s Contact Committee to do more work on media literacy.61

(ii) As with the previous development, it is still too soon to predict what the likely consequences 
of the “re-location” of media literacy under DG Education and Culture will be. Whereas this could 
suggest the intention to embed media literacy more firmly in an educational approach, it does not 
necessarily imply that the topic will be sidelined from media regulatory policy. This also houses it 
alongside the EU’s MEDIA Programmes,62 which is interesting in light of earlier calls for a “specific 
strand on media literacy” to be included in future MEDIA Programmes.63 

(iii) The Commission’s Communication, “A Digital Agenda for Europe”, states that the “digital 
era should be about empowerment and emancipation; background or skills should not be a barrier 
to accessing this potential”.64 As noted in Definitional Difficulties, above, digital literacy is not 
identical to media literacy, but the terms do interface in some important ways. The shared objective 
of avoiding or reducing social and other forms of exclusion is relevant in this connection. The 
inclusion of the item, “Enhancing digital literacy, skills and inclusion”, in the Communication 
prepares the ground for further EU-level cross-institutional action in the field.65

2. Council of Europe

It was noted in the Introduction that there is considerable terminological variety in discussions 
of media literacy. This observation is borne out by Council of Europe standard-setting texts with 
focuses on media literacy. An astonishing array of different terms is used across those texts, 
including: visual literacy, audiovisual literacy, mass-media education, media education, media 
literacy, information literacy, media (and information) literacy, digital literacy, etc. Notwithstanding 
this high incidence of terminological variation, there is a broad overall congruence to the texts in 
question, as relevant provisions for the promotion of media literacy are based on a few distinct 
rationales (see further, below).

60)  For a brief overview of the Group’s activities and achievements, see The EU Media Literacy Expert Group 2006-2010, 
available at: http://www.nordicom.gu.se/cl/publ/letter.php?id=138#The%20EU%20Media%20Literacy%20Expert%20
Group%202006%20-%202010 

61)  Council conclusions on a European approach to media literacy in the digital environment, op. cit., para. 6.
62)  For an overview of the MEDIA Programmes, see: http://ec.europa.eu/culture/media/index_en.htm 
63)  Opinion of the Committee of the Regions on “Media literacy” and “Creative content online”, op. cit., p. 1; European 

Parliament Resolution on media literacy in a digital world, op. cit., para. 27.
64)  A Digital Agenda for Europe, Communication from the Commission to the European Parliament, the Council, the European 

Economic and Social Committee and the Committee of the Regions, COM(2010) 245, 19 May 2010, p. 24; see further: 
IRIS 2010-7/4.

65)  See further, ibid., pp. 26-27.
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European Ministerial Conferences on Mass/New Media Policy

European Ministerial Conferences on Mass Media Policy have been held periodically since the 
mid-1980s. Those conferences involved the participation of ministers (or their delegates) with 
relevant portfolios at national level. As such, the Ministerial Conferences can be distinguished from 
the day-to-day activities of the Council of Europe. Their relevance stems from their purpose to map 
out future European media policy, supplemented by action plans for its implementation.

The promotion of media education or literacy has been an intermittently recurrent agenda item 
at these European Ministerial Conferences. Resolutions adopted at the first two conferences called 
briefly for the development of media education (and “a critical awareness”) as an integral part of 
the tasks of general education66 and among viewers,67 without further elaboration. Resolutions 
adopted at the third and fifth conferences focused on media education targeting the public at large 
and in respect of new communications technologies and information services, again without any 
real elaboration.68 For its part, the sixth conference identified “media education and media literacy 
in new services” as instrumental for “developing a critical and discerning attitude towards media 
content, as well as ensuring greater awareness by individuals concerning the opportunities offered 
and challenges posed by these services and thus contributing to greater social cohesion”.69

It was only at the seventh ministerial conference, “Integration and diversity: the new frontiers of 
European media and communications policy”, held in Kyiv (Ukraine) in 2005,70 that media literacy 
was explored in slightly more detail. In the context of the aim of enhancing protection of minors, 
media literacy is put forward as a way of helping children to “benefit from the positive aspects of 
the new communication services and avoid exposure to harmful content”.71 The Action Plan adopted 
at the conference advocates the promotion of media literacy in respect of all media and at all stages 
of education and ongoing learning.72

At the first Conference of Ministers responsible for Media and New Communication Services (in 
2009, the ministerial conference was titled and calibrated differently in order to reflect changing 
notions of the media73), media literacy featured in the Resolution entitled, “Towards a new notion 
of media”, and in its corresponding Action Plan.74 The Resolution identifies media literacy as 
“essential” in the context of a people-centred, participatory, multi-stakeholder approach to the 
new media environment.75 The Resolution calls for the recognition of media literacy “as part of the 

66)  First European Ministerial Conference on Mass Media Policy, The future of television in Europe, Vienna, 1986, Resolution 
No. 1, The promotion of European audio-visual works: production, scheduling, distribution and transmission across 
frontiers, Section I – Policies to promote audiovisual production in Europe, para. 7. The texts concerning mass 
communications policy adopted at the European Ministerial Conferences are available at
http://www.coe.int/t/dghl/standardsetting/media/doc/DH-MM(2006)004_en.pdf

67)  Second European Ministerial Conference on Mass Media Policy, European Mass Media Policy in an international context, 
Stockholm, 1988, Resolution No. 1 [untitled], Section I – Policy objectives, para. (f).

68)  Third European Ministerial Conference on Mass Media Policy, Which way forward for Europe’s media in the 1990s?, 
Nicosia, 1991, Resolution No. 2, New Channels and Means of Mass Communication in Europe, Section I, para. 7; Fifth 
European Ministerial Conference on Mass Media Policy, The Information Society: a challenge for Europe, Thessaloniki, 
1997, Resolution No. 1, The impact of new communications technologies on human rights and democratic values, 
para. 11(iii).

69)  Sixth European Ministerial Conference on Mass Media Policy, A media policy for tomorrow, Cracow, 2000, Programme of 
Action, Section III – Activities relating to social cohesion.

70)  For an overview, see IRIS 2005-7/1.
71)  Resolution No. 3, Human rights and regulation of the media and new communication services in the Information Society, Resolution No. 3, Human rights and regulation of the media and new communication services in the Information Society, 

paras. 16 & 17.
72)  Action Plan - Sub-theme 3 (Human rights and regulation of the media and new communication services in the Information Sub-theme 3 (Human rights and regulation of the media and new communication services in the Information 

Society), para. 4.
73)  28-29 May 2009, Reykjavik, Iceland. See: Adopted Texts, Doc. No. MCM(2009)011, available at: 

http://www.coe.int/t/dghl/standardsetting/media/MCM(2009)011_en_final_web.pdf . For an overview, see IRIS 2009-
8/2. For analysis, see: Tarlach McGonagle & Kim de Beer, “A brave new media world? Een kritische blik op het nieuwe 
mediabeleid van de Raad van Europa”, 22 Mediaforum 2010-5, pp. 146-156, available at: 
http://www.ivir.nl/publicaties/mcgonagle/Mediaforum_2010_5.pdf 

74)  Resolution, Towards a new notion of media & Action Plan, 28-29 May 2009, available in Adopted Texts, Doc. No. 
MCM(2009)011, op. cit. 

75)  Resolution, Towards a new notion of media, op. cit., paras. 7 & 8.
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education for democratic citizenship” and describes it as “a particularly important tool in optimising 
children’s and young people’s comprehension, critical thinking, citizenship, creativity and critical 
awareness of the media”.76 It sees media literacy as a way to make people “critical, competent and 
responsible” in their use of media and media-like services.77 The Action Plan seeks to pursue work on 
media literacy in consultation with a range of stakeholders, including education specialists, “with 
the aim of making users, creators and distributors of content (in particular children and young 
people) responsible, informed and critical participants in the information society”.78 Non-formal 
education and the role of the media are mentioned as meriting attention in relevant strategies.

The above overview of relevant provisions in policy texts adopted at periodic ministerial 
conferences on mass/new media suggests that there has only been limited engagement with media 
literacy to date. Relevant provisions prioritise children as a target group. They favour formalising 
media education within broad educational settings, but also acknowledge the relevance of non-
formal and lifelong/ongoing education. They underscore the importance of multi-stakeholder 
approaches. These summary priorities and observations are unpacked in various texts adopted by 
the Committee of Ministers and the Parliamentary Assembly.

Committee of Ministers

The objective of promoting media literacy is adverted to – with varying levels of emphasis – in 
several of the standard-setting texts adopted by the Committee of Ministers. The following table 
provides an overview of selected Committee of Ministers texts containing focuses on media literacy:

Year Title Focus Para.

1985 Recommendation No. R (85) 8 on 
the conservation of the European 
film heritage

Relevance of film heritage for 
“mass-media education” and 
“studies in universities and 
research institutes”

Preamble

1997 Recommendation No. R (97) 19 on 
the portrayal of violence in the 
electronic media

Responsibilities of different 
sectors of society for promoting 
and providing media education; 
responsibility of parents and 
teachers for stimulating children 
and adolescents to develop a 
critical attitude, e.g. through 
media education within the 
family and in schools; shared 
responsibility for media education 
(states, those responsible for 
content, various sectors of 
society)

Guidelines  
Nos. 2, 4.

2003 Recommendation Rec(2003)9 
on measures to promote the 
democratic and social contribution 
of digital broadcasting

Media literacy as a key factor  
in reducing risk of digital divide; 
special mention of the elderly  
and the less advantaged sectors  
of the population

8

76)  Ibid., para. 8.
77)  Ibid., para. 12.
78)  Action Plan for Resolution, op. cit., para. 11.
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Year Title Focus Para.

2006 Recommendation Rec(2006)12 on 
empowering children in the new 
information and communications 
environment

Structured educational approach 
from an early age; identification  
of specific harms, disaggregation  
of multi-stakeholder approach

Numerous 
preambular 
and 
substantive 
paras.

2007 Recommendation CM/Rec(2007)2 
on media pluralism and diversity  
of media content

Promotion of digital media 
literacy to bridge the digital 
divide

2.2

2007 Recommendation CM/Rec(2007)3 
on the remit of public service 
media in the information society

Public service media’s central role 
in education, media literacy and 
lifelong learning

21

2007 Recommendation CM/Rec(2007)11 
on promoting freedom of 
expression and information 
in the new information and 
communications environment

Particular importance of media 
education in empowering 
individual users in the new 
information and communications 
environment

Section I of 
Guidelines

2007 Recommendation CM/Rec(2007)16 
on measures to promote the 
public service value of the 
Internet

Policies to protect/enhance 
the right to education, incl. 
media and information literacy; 
promotion of media and 
information literacy in formal 
and non-formal education sectors 
for children and adults (to 
empower them in their use of 
media technologies; encourage 
exercise of democratic rights and 
civic responsibilities; encourage 
informed choice-making online)

Appendix, 
I – Human 
Rights and 
Democracy;  
II – Access

2008 Recommendation CM/Rec(2008)6 
on measures to promote the 
respect for freedom of expression 
and information with regard to 
Internet filters

Inform children and young people 
about the benefits and dangers of 
Internet content and its filtering 
as part of media education 
strategies in formal and non-
formal education

Preamble, 
Guideline II 
(iv)

2009 Declaration on the role of 
community media in promoting 
social cohesion and intercultural 
dialogue

Multi-stakeholder approach,  
direct involvement of citizens  
and as part of lifelong learning

Preamble & 
para. (iv)(c)

2009 Recommendation CM/Rec(2009)5 
on measures to protect children 
against harmful content and 
behaviour and to promote their 
active participation in the new 
information and communications 
environment

Inter alia, multi-stakeholder 
approach; development of Internet 
skills and literacy in tandem with 
promotion of safe and secure 
spaces on Internet and labelling of 
online content; awareness-raising; 
school curricula; countering 
sexism in online content, etc.

1, 6, 8, 9, 14, 
15, 16
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The rationales advanced for the promotion of media literacy in the above texts (sometimes 
separately and sometimes in parallel) can be grouped as follows: 

• the civic empowerment of individuals; 
• the reduction/elimination of the digital divide; 
•  the facilitation of informed decision-making, especially in respect of harmful and illegal online 

content. 

On occasion, texts prise open the nature and objectives of media literacy, e.g. by deepening levels 
of understanding of how the media work and by sharpening critical attitudes towards the media. A 
sense of shared responsibility for media education79 has steadily grown into an explicit insistence 
on the importance of a multi-stakeholder approach to the promotion of media literacy. This is 
clearly a reflection of the increasingly complex constellation of involved parties. The enumeration 
of relevant stakeholders facilitates the identification of specific roles for each, e.g. public service 
media’s educational role80 and the roles expected of private-sector and civil-society actors.81

Finally, it is useful to draw attention to an attempt by the Committee of Ministers to identify the 
different types of content that can prove harmful for children. Very often, reference is made in policy 
documents to harmful content as an expansive and undifferentiated term. In its Recommendation 
Rec(2006)12 on empowering children in the new information and communications environment, 
the Committee of Ministers identifies selected types of harm, which facilitates the follow-on task of 
devising appropriate, tailored strategies for countering them. It recommends that Council of Europe 
member states should: 

“ensure that such skills enable children to better understand and deal with content (for 
example violence and self-harm, pornography, discrimination and racism) and behaviours 
(such as grooming, bullying, harassment or stalking) carrying a risk of harm, thereby 
promoting a greater sense of confidence, well-being and respect for others in the new 
information and communications environment.”82

Parliamentary Assembly

The following table provides an overview of selected Parliamentary Assembly of the Council of 
Europe (PACE) texts containing focuses on media education or literacy:

Year Title Focus Para.

1987 Recommendation 1067 (1987) on 
the cultural dimension  
of broadcasting in Europe

(i) school courses;
(ii) adults and not only parents

20(h)

1989 Recommendation 1098 (1989) on 
East-West audiovisual co-operation

Audiovisual literacy, research, 
teacher training and exchanges

15

1993 Recommendation 1215 (1993)  
on the ethics of journalism

Foster the setting up of citizens’ 
media associations; encourage 
schools to provide media education

5(iii)

79)  Recommendation No. R (97) 19 on the portrayal of violence in the electronic media, Recommendation No. R (97) 19 on the portrayal of violence in the electronic media, Available at : 
http://www.coe.int/t/dghl/standardsetting/media/doc/CM/Rec%281997%29019&ExpMem_en.asp

80)  Recommendation CM/Rec(2007)3 on the remit of public service media in the information society, Recommendation CM/Rec(2007)3 on the remit of public service media in the information society, op. cit., para. 21.
81)  Recommendation Rec(2006)12 on empowering children in the new information and communications environment, Recommendation Rec(2006)12 on empowering children in the new information and communications environment, 

available at: https://wcd.coe.int/wcd/ViewDoc.jsp?Ref=Rec%282006%2912&Language=lanEnglish&Ver=original&Site=C
OE&BackColorInternet=DBDCF2&BackColorIntranet=FDC864&BackColorLogged=FDC864

82)  Ibid., para. (iii).
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Year Title Focus Para.

1995 Recommendation 1276 (1995)  
on the power of the visual image

Visual images – part of literacy, 
promotion

7, 11(ii)

1998 Resolution 1165 (1998),  
Right to privacy

Governments – media education 
wider scale – education on human 
rights and responsibilities, privacy

16(iii)

1999 Recommendation 1407 (1999), 
Media and democratic culture

curricula 9(viii)

2000 Recommendation 1466 (2000), 
Media education

See below, for detailed analysis Numerous 
provisions

2002 Recommendation 1586 (2002),  
The digital divide and education

Quality appreciation of digital 
information

g

2005 Recommendation 1706 (2005), 
Media and terrorism

Curricula - terrorism 10(iv)

2007 Recommendation 1789 (2007), 
Professional education and training 
of journalists

Globalisation of media, differences 
in cultural and media practices

7

2008 Recommendation 1836 (2008), 
Realising the full potential  
of e-learning for education  
and training

Digital literacy for all as strategy 
against digital divide

10

2009 Recommendation 1855 (2009),  
The regulation of audio-visual  
media services

Develop policy guidelines  
for new means of content control, 
incl. media literacy of users

12.4

2009 Recommendation 1882 (2009),  
The promotion of Internet and 
online media services appropriate 
for minors

Media literacy & harmful content, 
children, adolescents, parents, 
teachers, Internet and online media 
services, opportunities and risks

1, 18

A tentative pattern emerges from the above overview: the PACE tends to focus more on the need 
to embed media education in formal and non-formal educational structures than on theoretical 
justifications for the promotion of media education or literacy. It is only in its most recent relevant texts 
that the PACE has begun to meaningfully engage with the specificities of media literacy’s relevance in 
an online environment. Different target groups and stakeholders are identified, but in a more limited 
fashion than in comparable texts adopted by the Committee of Ministers. Recommendation 1882 (2009) 
is the text which sets out the potential roles for a diversity of stakeholders in the most detailed way.

The PACE’s most sustained engagement with media education/literacy in a single text can be 
found in its Recommendation 1466 (2000), entitled “Media education”.83 This is where the PACE sets 
out the essence of its vision and ambitions in respect of media education/literacy.

The Recommendation defines the media education of citizens as “teaching practices which aim 
to develop media competence, understood as a critical and discerning attitude towards the media in 
order to form well-balanced citizens, capable of making their own judgements on the basis of the 
available information”. 84

83)  Adopted on 27 June 2000.
84)  These paragraphs include reworked excerpts from Emre Yildrim, “Parliamentary Assembly: Recommendation on Media 

Education”, IRIS 2000-7/100.
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The PACE documents some examples of media effects, on the basis of which, it identifies an 
urgent need to develop media education in order to promote “active, critical and discerning use of 
the media”. Media education teaches individuals to interpret and produce messages, to select the 
most appropriate media for communicating and, eventually, to have a greater say in the media 
offer and output. It enables them to exercise their right to freedom of expression and right to 
information and is beneficial for their personal development. Furthermore, it stimulates active 
democratic citizenship and political awareness.

The PACE recommends that the Committee of Ministers: (i) call on Council of Europe member 
states to encourage the elaboration and the development of media literacy programmes for children, 
adolescents and adults, and (ii) teacher-training programmes in the field of media education. It also 
calls for a (quantitatively and qualitatively) satisfactory offer of educational programmes (including 
media education) to be provided by the different media.

3. Comparison of EU and Council of Europe approaches

There is much commonality between the approaches to the promotion of media literacy adopted 
by the EU and the Council of Europe, in terms of their objectives, thematic and programmatic 
emphases and key target groups and stakeholders. The EU’s approach has more formal circularity 
than that of the Council of Europe. This can be explained partly by shared textual reference points 
and the formal exchanges between relevant actors within the EU institutions which they engender. 
The existence of focal texts facilitates the incorporation of different intra-institutional perspectives 
in policy-making. It also makes for coordinated action across different platforms at EU-level. The 
ability to embed media literacy simultaneously in different programmes facilitates a diversified 
approach, financial underwriting and multi-annual planning, three essential requirements for the 
progressive development of media literacy. 

On the other hand, the less systematic and less formalised cross-referencing that is evident in 
Council of Europe texts also has advantages, e.g. the ability to explore specific emergent themes in 
a very detailed and contextualised way. Such an approach could usefully lend itself to, for example, 
developing a multi-dimensional approach to media literacy for the elderly or the disabled (see 
further, below). It is also important to note that the Council of Europe has steadily developed a very 
practical approach to the promotion of media literacy through its Internet Literacy Handbook.85 

IV.  Outlook and challenges of consolidation  
and further development

The previous section reveals that the main European-level regulatory focuses on media literacy are 
based on the rationales of participation, protection and social inclusion and that they primarily target 
children/minors and the public at large. It is useful at this juncture to try to explain why other key 
target groups identified above are not more centrally positioned in regulatory provisions (and their 
implementation). The elderly and the disabled will be taken as sample key target groups for present 
purposes, which will again implicate the rationales of participation, protection and social inclusion.

1. The elderly

The participatory capacities of the elderly are often largely shaped by the nature and levels 
of assistance and stimulation they receive to engage with new predominantly digital media or 
e-democracy. The relevance of participation of the elderly members of society has been underscored 
at EU level.86 

85)  Available at: http://www.coe.int/t/dghl/StandardSetting/InternetLiteracy/hbknew_en.asp
86)  European Parliament Resolution on media literacy in a digital world, op. cit., paras. 11; 28-30 (Section entitled “Media 

education for older people”); Study on Assessment Criteria for Media Literacy Levels, Final Report, op. cit., at pp. 14 and 87.
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There are good examples of structural and programmatic initiatives promoting media literacy for the 
elderly at the national level. For instance, Ofcom UK has had a special Advisory Committee on Older 
and Disabled People (ACOD) since 2004. It advises Ofcom about the interests and opinions of older and 
disabled persons living in the UK.87 In its Annual Report for 2009/10, ACOD called on Ofcom to “ensure 
that older and disabled people are equal players and full participants across current and emerging 
convergent telecommunications and broadcasting technologies, new media platforms and digital and 
traditional broadcast media”.88 Ofcom’s audit of media literacy across the UK contained a special focus on 
older people89 and over the past few years, ACOD has published numerous research reports on different 
aspects of media literacy for older people, e.g. digital switchover issues and how manufacturers, suppliers 
and retailers can address the needs of the elderly and disabled.90 The most recent research study, Next 
Generation Services for Older and Disabled People,91 set out to identify and report:

(i) details of new and near-future Next Generation Services (NGS)92 that have the potential 
to benefit older and disabled people’s lives; 
(ii) the potential benefits from such services, and 
(iii) the risks and challenges to the realisation of the potential benefits to older and disabled 
people.93

In the Netherlands, the aforementioned Mediawijzer.net dedicates a dossier to assisting the 
elderly in the digital environment.94 The goal of the dossier is to assist the elderly to find their 
way along the digital freeway. One of the partners of Mediawijzer.net is SeniorWeb. In a joint 
collaborative initiative with public libraries, SeniorWeb has created 370 education centres in which 
it offers courses on media literacy for elderly members of society.95 

Another initiative at member-state level comes from Eirí Corca Baiscinn, a community organisation 
in Ireland. The organisation’s activities include providing training courses for adults who want to 
develop skills to improve their employment prospects, basic literacy and personal development. In 
addition to these courses, Radio Corca Baiscinn (a community radio station) organises skills training 
for elderly as well as disabled members of society.96

2. The disabled

The importance of the disabled as a specific target group for media literacy goals has been 
recognised explicitly inter alia by various EU bodies.97 Nevertheless, the recent studies commissioned 
by the European Commission pay little or no attention to the group or its specific needs and 
interests. In the 2009 Study on Assessment Criteria for Media Literacy Levels, the disabled are not 
even mentioned in its recommendations.

87)  See further:  
http://www.ofcom.org.uk/about/how-ofcom-is-run/committees/older-and-disabled-people/functions-and-role/

88)  ACOD Annual Report 2009/10, ACOD Annual Report 2009/10,  
http://www.ofcom.org.uk/about/how-ofcom-is-run/committees/older-and-disabled-people/annual-reports/2009-10/

89)  Ofcom Media Literacy Audit: Report on media literacy among older people, April 2006:  
http://www.ofcom.org.uk/advice/media_literacy/medlitpub/medlitpubrss/older/

90)  For details, see: http://www.ofcom.org.uk/about/how-ofcom-is-run/committees/older-and-disabled-people/research/
91)  i2 mediaresearch for ACOD, Next Generation Services for Older and Disabled People, 13 September 2010, available at: 

http://www.ofcom.org.uk/files/2010/09/ACOD-NGS.pdf
92)  Next generation services (NGS) are new and improved telecommunications services that make use of the speed and 

capacity of next generation networks and are delivered to end users via next generation access.
93)  Ibid., p. 1 (paraphrasal).
94)  Mediawijzer.net, dossier “Senioren op het web”, http://www.mediawijzer.net/?q=dossiers/publiek/senioren-op-het-webMediawijzer.net, dossier “Senioren op het web”, http://www.mediawijzer.net/?q=dossiers/publiek/senioren-op-het-web
95)  SeniorWeb: www.seniorweb.nl/handigmetinternet
96)  Study on the Current Trends and Approaches to Media Literacy in Europe (2007), Country Profile Ireland V4.0, p. 8. Full , Country Profile Ireland V4.0, p. 8. Full 

details of this Study, including Country Profiles, are available at: 
http://ec.europa.eu/culture/media/literacy/studies/index_en.htm

97)  A European approach to media literacy in the digital environment, European Commission Communication, op. cit., p. 5; 
A Digital Agenda for Europe, European Commission Communication, op. cit., pp. 24-27; European Parliament Resolution 
on media literacy in a digital world, op. cit., paras. 11 and 24; Committee of the Regions, Opinion on “Media Literacy” 
and “Creative Content Online”, op. cit.
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However, this does not mean that European states do not pay attention to this group. For 
instance, as already mentioned, the ACOD is a special Advisory Committee to Ofcom that addresses 
the importance of older and disabled people in society.

In the Netherlands, Mediawijzer.net also has a separate dossier devoted to media literacy for 
disabled people.98 The dossier contains background information, tips and a list of partner websites for 
disabled people. One of the partners is Eddy: Electronic Distance-learning for Disabled Youngsters.99 
This is a digital educational platform that assists high school students with disabilities who are not 
able to attend classes due to their disabilities.

Aside from the obvious arguments of principle for directing media literacy at persons with 
disabilities, there are also clear legal arguments to do so. The EU’s recent ratification100 of the 
United Nations Convention on the Rights of Persons with Disabilities101 means that the Convention’s 
very detailed, technology-attuned and forward-looking provisions on access to information and 
content will have to be implemented at national level. For instance, Article 9 (“Accessibility”) of 
the Convention includes the obligations for States Parties to:

“(f) Promote other appropriate forms of assistance and support to persons with disabilities 
to ensure their access to information; 
(g) Promote access for persons with disabilities to new information and communications 
technologies and systems, including the Internet; 
(h) Promote the design, development, production and distribution of accessible information 
and communications technologies and systems at an early stage, so that these technologies 
and systems become accessible at minimum cost.” 

These obligations are supplemented by those set out in Article 21 (“Freedom of expression and 
opinion, and access to information”), including:

“(c) Urging private entities that provide services to the general public, including through 
the Internet, to provide information and services in accessible and usable formats for persons 
with disabilities; 
(d) Encouraging the mass media, including providers of information through the Internet, to 
make their services accessible to persons with disabilities”. 

Here, the “access” component to the definition of media literacy is of paramount importance. 

V. Conclusion
The best answer to the question posed in the title of this article is probably a qualified “yes”, but 

challenges remain for the consolidation of media literacy’s new-found status within the European 
audiovisual regulatory framework. Challenges also exist at the national level.102

The refinement that is likely to result from new reporting obligations and processes under 
the AVMSD should facilitate the distillation of best practices and the development of bench-
marking activities. However, it has been noted that media literacy education in Europe is a 
“highly contextualized activity that takes many forms in many different cultural and learning 

 98)  Mediawijzer.net dossier “Mediawijzer.net dossier “Mediawijs met een beperking”, 
http://www.mediawijzer.net/?q=dossiers/professionals/mediawijs-met-een-beperking.

 99)  EDDY: Electronic Distance-learning for Disabled Youngsters, www.eddycollege.nl
100)  23 December 2010.
101)  Adopted by United Nations General Assembly Resolution A/RES/61/106 on 13 December 2006; entry into force: 3 May 

2008.
102)  For a comprehensive overview of regulatory issues at the national level, see: Emmanuelle Machet, “Media Literacy – 

what role for the regulators?”, Background paper EPRA 2008/02, 27th EPRA Meeting, Riga, 14-16 May 2008, available 
at: http://www.epra.org/content/english/press/papers/literacy_final.pdf
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environments”.103 The search for increased consistency across national and cultural situations for 
reporting and evaluation purposes must leave sufficient space for the recognition and appreciation 
of variation in strategies and progress at the national and sub-national levels. 

In light of these challenges, there remains a need to continue to reflect on the position and 
role of media literacy in European (and national) regulatory frameworks. It must not be (perceived 
as) merely a sweetener for deregulation. Genuine commitment to the development of a multi-
stakeholder approach to media literacy is essential in this respect.104 

So far, the promotion of media literacy by the EU and the Council of Europe has resulted in 
detailed engagement with the specificities of children as a target group and also, to a lesser extent, 
those of adults/the public at large. Such detailed engagement could usefully be replicated in 
respect of other target groups, e.g. the elderly, the disabled, linguistic minorities, the socially/
economically disadvantaged. The same rationales for the promotion of media literacy for children 
apply mutatis mutandis to these groups. Detailed engagement with the specificities of these target 
groups must begin with an understanding of their particular needs and requirements – an ongoing 
process facilitated by relevant multi-stakeholder involvement. 

It has been claimed that “The promise of media literacy, surely, is that it can form part of a 
strategy to reposition the media user – from passive to active, from recipient to participant, from 
consumer to citizen”.105 How long it will take to deliver fully on that promise remains to be seen.

103)  Renee Hobbs & Amy Jensen, “The Past, Present, and Future of Media Literacy Education”, op. cit., at p. 2.
104)  See further, Brian O’Neill, “Current policy developments in European media literacy”, Brian O’Neill, “Current policy developments in European media literacy”, op. cit., at p. 240.
105)  Sonia Livingstone, “What is media literacy?”, (2004) Intermedia 32(3), pp. 18-20, at p. 20.
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RELATED REPORTING

Various Gates of (more)  
Media Literacy

As the lead article rightfully underlines, media literacy is a complex concept with a significant 
need for further defining and detailing. Looking at the reporting in our IRIS newsletter over the 
past few months, there are very different contributions that might have a effect on improving 
media literacy and most of them even don’t make media literacy their focus. 

For example, as a result of the ongoing transposition of the Audiovisual Media Services Directive, 
various national regulatory authorities find their competence extended to on-demand services and 
in the same vein receive more responsibilities in fostering media education/literacy. The Directive 
also introduces information and reporting obligations that might be considered part of the effort to  
educate and empower media users. Likewise, applications with a significant impact on the ability of 
users to master the services offered by audiovisual media – such as electronic programme guides – 
get more regulatory attention.

One area extremely interwoven with media literacy is the protection of minors. Content 
classification has always been an important means to signal to parents what content they might not 
wish their children to consume. The need for classification systems including technical warnings 
has increased in parallel to the growing consumption of on-demand services. 

Finally, we also notice targeted actions on media literacy, often related to the use of the 
Internet. Another practical example for educating media consumers is the campaigns aimed at 
explaining the advantages (and modalities) of digital broadcasting services. 
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I. Audiovisual Media Services Directive

Cyprus

Harmonisation with European Union AVMS Directive

Christophoros Christophorou
Expert in Media and Elections

Cyprus amended its Law on Radio and Television Stations (L. 7(I)/1998) and the Cyprus 
Broadcasting Corporation Law (Ch. 300A) and harmonised the Republic’s legislation with the 
European Directive 2010/13/EU on Audiovisual Media Services - codified version. The amending 
laws were published in the Official Gazette on 10 December 2010.

Extensive amendments to various sections of the Law on Radio and Television Stations aimed at 
updating it in order to cover the broadcasting and audiovisual landscape, regulating not only the 
broadcasting sector but also Video-on-Demand (VOD) services.

The terminology section was amended with some terms changed and new ones added, most 
notable being the change of “station” (broadcaster) into “radio/television organisation” and the 
addition of “provider of audiovisual services” and other terms relating to the latter’s activities. 
Several provisions rule on the activities and the obligations of providers of audiovisual services, 
while special rules for providers of VOD-services introduce an obligation on them to install special 
filters and mechanisms aiming at the protection of children.

Different licences will be granted according to the category of the broadcaster (general - 
thematic), the dissemination of its programme (encoded) and other criteria.

The functions and powers of the Radio Television Authority, the media regulator, were also 
amended to cover a broader spectrum of media services; its power to grant licences and its monitoring 
of the operation and content of services extend beyond broadcasting, while the Authority will also 
assume the responsibility to plan and organise media education. Providers of audiovisual services 
will have to participate in specific aspects of that activity, in particular the dissemination of 
information relevant to media education campaigns and the creative use of new media.

Product placement, while generally ruled as prohibited, is allowed under special conditions in 
movies, series and light entertainment programmes, in productions that date after the entry into 
force of the amending law.

The amendment proposals were made after the Radio Television Authority conducted a public 
consultation with various groups and organisations, in early 2009. No report of the consultation 
was made public.

The Law on the public service Cyprus Broadcasting Corporation underwent amendments as well, 
albeit of a limited scope, in order for it to comply with the new EU Directive.

•  Ο Περί Ραδιοφωνικών και Τηλεοπτικών Σταθμών (Τροποποιητικός) Νόμος του 2010 
- Νόμος Ν.118(Ι)/2010 (Law amending the Radio and Television Stations Law, L. 118(I)2010. 
Official Gazette, 10 December 2010)

•  Ο Περί Ραδιοφωνικού Ιδρύματος Κύπρου (Τροποποιητικός) Νόμος του 2010 - Νόμος 
Ν. 117(Ι)/2010 (Law amending the Cyprus Broadcasting Corporation Law, L. 117(I)/2010. Official 
Gazette, 10 December 2010 )

IRIS 2011-2/13
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Lithuania

The Audiovisual Media Service Directive  
Transposed in Lithuania

Jurgita Iešmantaitė
Radio and Television Commission of Lithuania

On 18 October 2010 the amendments of the Law on the Provision of Information to the Public 
came into force. These are mainly related to the transposition and implementation of the Audiovisual 
Media Service Directive.

The adopted amendments stipulate some changes in the scope of the activities of the Radio and 
Television Commission of Lithuania. […]

On the other hand the scope of the Commission’s activities was expanded by adding the functions 
for it to register video-on-demand (VOD) service providers, to control their activities and to consider 
complaints regarding their activities in case such should occur, in conformity with the Law to 
suspend the broadcasting of foreign programmes targeted at the territory of Lithuania, to prepare 
the list of events of major importance and to submit it to the Ministry of Culture for further 
approval by the Government.

In compliance with the AVMSD the amended Law envisages different regulation for linear and 
non-linear audiovisual services. Before the transposition of the AVMSD VOD-services were not 
subject to regulation in Lithuania. From now on, VOD-service providers shall be obliged to register 
their services at the Commission prior to the start of their activities in accordance with the Rules 
set by the Radio and Television Commission. Such registration does not in any way mean getting 
the permit for the activities, but rather declaring the activities and providing a short amount of 
information about the service provider, i.e., name, address, contacts, etc.

The amended Law obliges the VOD-service providers to ensure that not less than half of their 
programme catalogue should consist of European productions. Furthermore, they have to ensure 
that programmes that might impair the physical, mental or moral development of minors shall be 
provided in a way that these could be listened or viewed only under the control of persons who 
are responsible for the supervision and upbringing of minors. The amended Law does not envisage 
specific technical means to ensure this requirement; this shall be done at the service provider’s 
choice.

Having regard to the provisions of the AVMSD, the requirements for advertising on television were 
revised. A new notion “audiovisual commercial communication” was introduced. It encompasses TV 
advertising, sponsoring, teleshopping and product placement. The amended Law provides for the 
identical rules on product placement as the Directive, with the exception that it shall be forbidden 
not only in children’s programmes, but in news programmes also.

The amended Law for the first time obliges audiovisual service providers to ensure the possibility 
for their users to obtain information on the provider’s name, address of establishment, e-mail and 
internet address as well as the name, address and telephone number of their Regulatory Authority 
in a very simple, direct and constant manner. The way of providing this information shall be 
determined by the Radio and Television Commission of Lithuania.

Besides that, the amended Law provides for a new provision, according to which the audiovisual 
service providers shall prepare Codes of Conduct regarding inappropriate audiovisual commercial 
communication insertions in children’s programmes.

•  Lietuvos Respublikos viusomenės informavimo įstatymo 2, 5, 19, 22, 25, 26, 28, 31, 32, 33, 34, 35, 
37, 38, 39, 40, 41, 42, 44, 47, 48, 49, 50, 52, 54 straipsnių ir priedo pakeitimo, įstatymo papildymo 
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341, 342, 401 straipsniais ir nauju trečiuoju skirsniu įstatymas (Law on the Amendment of the Law 
on the Provision of Information to the Public) 
http://merlin.obs.coe.int/redirect.php?id=12858

IRIS 2011-1/39

Portugal

New Rules for Portuguese Electronic Program Guides

Mariana Lameiras & Helena Sousa
Communication and Society Research Centre, University of Minho

On 17 January 2011 the rules for the establishment of electronic programme guides (EPGs) were 
published in the official Portuguese news bulletin, Diário da República. EPGs consist of TV screen 
software applications which allow users to search for present and future programmes and all other 
TV services offered by operators (e.g., video on demand, pay-per-view, parental control systems).

This initiative is the result of powers attributed to the State media regulatory entity (Entidade 
Reguladora para a Comunicação Social - ERC). According to its Statutes (Article 24, no. 3, paragraph r), 
approved by Law 53/2005, of 8 November, the regulatory entity shall “define the parameters for 
the access and ordering of electronic programme guides for radio and television”. These rules, now 
published officially, establish the criteria for the conception, organisation and offering of EPGs for 
radio and television and follow a previous stage of public consultation, as determined by Article 62 
of the ERC’s Statutes. It is worth noting that, according to these rules, television operators must 
provide EPG suppliers with their programmes’ grids seven days before broadcasting. Moreover, they 
must state the programmes’ classification (in order to protect vulnerable members of the public), as 
well as identify any mechanisms for the benefit of people with special needs (Article 6).

•  Regulamento nº 36/2011 “Sobre o acesso e ordenação dos guias electrónicos de programas de rádio 
ou de televisão”, publicado no “Diário da República” - 2.ª Série, N.º 11, de 17 de Janeiro de 2011, 
página 3368 (Set of rules on EPG access and order, Portuguese Official Journal, 2nd Series, no. 11, 
17 January 2011, page 3368) 
http://merlin.obs.coe.int/redirect.php?id=13003

IRIS 2011-3/28
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II. Protection of minors

France

CSA Deliberates on Protection of Young People  
on On-demand AVMSs

Amélie Blocman
Légipresse

Following on from the Decree of 12 November 2010 (see IRIS 2011-1/26), the Conseil Supérieur 
de l’Audiovisuel (audiovisual regulatory body - CSA) has adopted a deliberation on the protection 
of young people, ethical rules, and the accessibility of programmes on on-demand audiovisual 
media services established in France. Article 15 of the Act of 30 September 1986 gives the CSA 
responsibility for protecting young people, and requires it to ensure the implementation of all 
possible means adapted to the nature of on-demand audiovisual media services. The development 
of a method of consumption that gives viewers a wide freedom of choice increases the potential 
for young people to be exposed to content that might be damaging for them. This has led the 
CSA to lay down specific rules for on-demand audiovisual media services. Its recommendation 
establishes a classification of programmes according to five levels of acceptability in relation to 
the need to protect young children and teenagers: for the general public; including scenes likely 
to be harmful for children under 10 years of age; cinematographic works and programmes not 
to be shown to anyone under 12 years of age; those not to be shown to anyone under 16 years 
of age; those not to be shown to anyone under 18 years of age. Signing is associated with each 
of these categories, in the form of round white pictograms showing the age limit in black, and 
the editor is required to show this. The deliberation requires the service editors to promote a 
“general public” area and limit the availability of programmes not advised for anyone under the 
age of 16 years free of charge, during the day. Furthermore, “Category V” programmes (not to 
be shown to anyone under the age of 18 years) are only to be marketed as part of an offer for 
which a charge is made, either by subscription or as pay-per-view, and are to be isolated in a 
reserved space, together with the images, descriptions, extracts, trailers and advertisements for 
the programmes. The deliberation also requires the setting up of technical blocks for the areas 
reserved for programmes in this category, which may only be made available to the subscribing 
public between 10.30 p.m. and 5 a.m., although this may be waived if the majority of subscribers 
have been checked. More generally, the editor of an on-demand AVMS will be required to ensure 
observance of the code of ethics for programmes (human dignity, combating different forms 
of discrimination, honesty of information, respect of personal rights, etc). The deliberation, 
applicable from 1 January 2011, nevertheless allows a period of grace until 1 September 2011 for 
setting up the filters for programmes not to be shown to anyone under the age of 18 years and 
until 1 January 2012 for signing.

•  Délibération du CSA du 14 décembre 2010 concernant la protection du jeune public, la déontologie 
et l’accessibilité des programmes sur les services de médias audiovisuels à la demande (CSA 
Deliberation of 14 December 2010 on the protection of young people, ethical rules, and the 
accessibility of programmes on on-demand audiovisual media services) 
http://merlin.obs.coe.int/redirect.php?id=12895

IRIS 2011-2/27
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United Kingdom

New Classification System for Downloaded Content

Tony Prosser
School of Law, University of Bristol

The British Board of Film Classification (BBFC) is the body that classifies films and videos/
DVDs. Originally established as a self-regulatory body by the film industry, it acquired statutory 
responsibility for videos and DVDs under the Video Recordings Act 1984. It is financed by fees 
charged for classification, according to a tariff approved by the Department for Culture, Media and 
Sport. Classification is carried out through ratings setting out the audience for whom viewing is 
appropriate (U, PG, 12A, 15, 18, R18).

Since 2008 the BBFC has been working with the video industry to provide a content labelling 
system for film, video and TV content supplied by internet, wireless or mobile signal and has 
classified over 200,000 titles available through video-on-demand, digital rental and sale, streaming, 
mobile platforms and connected TV. Over 200,000 certificates have now been issued for this “back 
catalogue” of material. All new content classified by the BBFC is given an ‘online’ certificate for 
digital distribution.

The BBFC has now developed a new classification services, known as “Watch and Rate”, for 
material issued straight to online. This enables the Board to issue a quick and cheap certificate using 
the same categories as for film and video/DVD without the need for the release of an equivalent 
physical version. Certificates will be issued within a maximum of seven days of electronic receipt of 
the material by the BBFC and an express service is available at extra cost guaranteeing a decision 
on the day of receipt or the following day. Fees are based on a submission fee and a per minute fee, 
so that, for example, the fee for a 90 minute clip would be GBP 245.

The creative industries minister has welcomed the new scheme.

•  “Ed Vaizey welcomes new BBFC classification for downloaded content”, Department for Culture, 
Media and Sport, 10 February 2011 
http://merlin.obs.coe.int/redirect.php?id=13111

IRIS 2011-5/24

Lithuania

New Rules for the Protection of Minors

Jurgita Iešmantaitė
Radio and Television Commission of Lithuania

Recently the Lithuanian Government adopted a Resolution on new Rules for the categorisation 
and dissemination of information, which might have a negative effect on minors. The new Rules 
were prepared to facilitate the implementation of the Law on the Protection of Minors against the 
Detrimental Effect of Public Information (“Law on Minors”) and came into force on 1 November 2010.

According to the new Rules broadcasters themselves are obliged to assess and determine if the 
to-be-published information might have a negative effect on minors. In doing so they have to 
follow the criteria provided for in the Law on Minors and to consider the content, the aim of 
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its publishing and its possible effect. The effect of the published information depends on the 
particularity, duration, frequency and suggestibility of the images. In case broadcasters should 
doubt if they can do this themselves, they can apply to the Inspector of Journalists Ethics in order 
to assess and index the to-be-published information.

The Rules provide three TV programme categories, i.e., programmes for viewers under 7 (N-7), 
under 14 (N-14) and under 18 (S) years old. The age classification of the programme is to be shown 
on screen during the whole broadcasting time and the programmes are to be categorised in the 
Electronic Programme Guide and TV programme grid as well.

Accordingly, broadcasters are obliged to categorise announcements, too. Any announcement 
must carry a note saying “appropriate for N-7”, “appropriate for N-14” or “appropriate for S”. The 
latter could only be published from 11 p.m. to 6 a.m. Previously, such requirements did not exist.

The Rules set one more new requirement: to visually or orally warn the viewers with a note that 
the “Information might have a negative effect on minors” prior to the beginning of the programme 
in case the respective programme might contain such information, but is allowed to be published 
by law.

The Radio and Television Commission of Lithuania is obliged to control the implementation of the 
above-mentioned Rules. According to the LR Code of Administrative Offences, violation of the Rules 
incurs penalties from LTL 1,000 (approx. EUR 286) to LTL 10,000 (approx. EUR 2,860).

•  Neigiamą poveikį nepilnamečių vystymuisi darančios viešosios informacijos žymėjimo ir skleidimo 
tvarka (Rules for the categorisation and dissemination of information, which might have a 
negative effect on minors) 
http://merlin.obs.coe.int/redirect.php?id=12859

IRIS 2011-1/40

Russian Federation

Law on the Protection of Minors against Information Detrimental 
to their Health and Development Adopted

Andrei Richter
Moscow Media Law and Policy Centre

On 21 December 2010 the State Duma (parliament) adopted at the third and last reading the 
bill “О защите детей от информации, причиняющей вред их здоровью и развитию” (On 
the Protection of Minors against Information Detrimental to their Health and Development) (see 
IRIS 2009-8/29), which was signed into law by the President on 29 December 2010. It comes into 
force on 1 September 2012.

The new federal statute shall regulate “products of the mass media, printed materials, audiovisual 
materials on any material object, computer programmes and databases, as well as information 
disseminated by means of public performance and on the information telecommunication networks 
of general access (including Internet and mobile telephony)” (Art. 2). It shall not regulate 
advertising, or information of “historical, artistic or any other cultural value to society” (Art. 1).

The Statute defines seven categories of information banned for dissemination among minors 
(persons of below 18 years of age). They range from pornography (also defined in the Statute) to 
information that contains “bad language” and “negation of family values” (Art. 5 para. 2).
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The ratings of the “informational products” related to the age of their consumers shall be 
as follows: below 6 (years old), 6+, 12+, 16+ and 18+ (Art. 6 para. 3). The Statute introduces 
mandatory specific labeling of the products including TV programmes (other than live broadcasts) 
in accordance with their age rating (Arts. 11-12). Airing of products labeled 16+ shall be allowed on 
TV only from 9 p.m. to 7 a.m., and those labeled 18+ from 11 p.m. to 4 a.m. (Art. 13).

Producers and distributors shall be responsible for marking their products in accordance with 
the directives of the new law. In particular it encourages them to solicit an expert opinion (that 
is an opinion of experts as to what category the product belongs) from organizations and experts 
accredited by the government, specific rules and legal consequences of which are also regulated in 
the bill. The expert opinion as to computer and other games is mandatory.

•  О защите детей от информации, причиняющей вред их здоровью и развитию (Federal 
Statute On the Protection of Minors against Information Detrimental to their Health and 
Development, Rossiyskaya gazeta governmental daily No. 297 of 31 December 2010) 
http://merlin.obs.coe.int/redirect.php?id=13041

IRIS 2011-4/34

III. Targeted actions

Bosnia-Herzegovina

Recent Initiatives in Promoting Internet  
Safety and Media Literacy

Maida Ćulahović
Communications Regulatory Agency

Several initiatives have been launched recently in Bosnia and Herzegovina (BiH) in order to 
promote awareness of responsible and safe use of the Internet, with a special focus on the protection 
of minors and the risks that young people may be taking in the online environment.

In December 2010, as a part of the wider media literacy campaign, the Regulatorna agencija za 
komunikacije (Communications Regulatory Agency - RAK) launched the TV spot “Where is Klaus” 
adapted for broadcasting in BiH, as well as a newly-produced radio version. The TV spot has been 
made available by the EU-supported initiative for Internet safety Klicksafe from Germany, and it aims 
at raising parental awareness of the importance of safe Internet use for children and adolescents. 
The spot makes reference to the website www.sigurnodijete.ba, which has been designed as a 
national information hub on different aspects of Internet safety, serving parents and children alike 
and fostering ongoing Internet safety awareness and education. The site was launched in March 
2010 by the Ministarstvo sigurnosti BiH (Ministry of Security of BiH) along with partner-NGOs: the 
International Solidarity Forum EMMAUS, the OAK Foundation and Save the Children Norway. It was 
created as a part of the Sigurno dijete (Safe Child) Project in relation to the National Action Plan on 
preventing child pornography and sexual abuse of children through the use of ICTs for 2010-2012. 
One of the most important activities in connection to this Project is the establishment of a hotline 
for receiving reports about allegedly illegal content and use of the Internet, which became a part 
of the International Association of Internet Hotlines - INHOPE-network.
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The launch of TV and radio spots by the RAK represents a follow-up activity within the wider 
campaign on the promotion of media literacy and public awareness of media influence on children 
initiated in late 2009. The first step was a conference on the protection of children from unsuitable 
television content held in November 2009, backed by a short study covering aspects such as 
children’s ability to interpret audiovisual content, their susceptibility to manipulation and the 
impact of violence and explicit sexuality and pornography.

An important part of these activities is the discussion on audiovisual content classification 
and rating. The Kodeks o emitovanju radiotelevizijskog programa (Broadcasting Code of Practice) 
stipulates the obligation of broadcasters to appropriately warn viewers of a particular content, and 
although most broadcasters use certain ratings, a uniform rating system does not exist. Under the 
auspices of UNICEF BiH and the RAK, a set of written guidelines for the classification of potentially 
harmful audiovisual content is currently being developed, which will hopefully help to define a 
common rating standard.

The above activities in promoting Internet safety and media literacy are a work in progress; 
however, they are calling for the involvement of the broader community - educational institutions 
and parents in particular.

•  Sigurno dijete (Safe Child Project) 
http://merlin.obs.coe.int/redirect.php?id=12800

•  Media Literacy and Protection of Children and Minors in BiH  
http://merlin.obs.coe.int/redirect.php?id=12801

IRIS 2011-1/7

Cyprus

Information Action Plan on Digital Television

Christophoros Christophorou
Expert in Media and Elections

The creation of a website on digital television and of a “digital television theatre” are two 
of the main actions for informing the public about the benefits of digital television and the 
digital switch-over. These are part of an information action plan announced by the Office of the 
Commissioner for Electronic Communications and Postal Regulation (CECPR), which is coordinating 
the campaign.

The campaign targets all of the groups involved in the plan, such as professionals who import, 
distribute or install digital television equipment, consumer associations, local authorities and the 
public. Actions include meetings and consultations, the publication of articles and information 
material and an advertising campaign on radio and television.

Through the website on digital television (www.dtv.org.cy) users can access information about 
the regulatory bodies and their functions and competence; they can also find details about the 
plans for the digital switch-over due in July 2011, technical specifications of digital equipment, 
transmissions and other information, and actions users need to undertake in order to meet the 
requirements for digital reception.

The “digital television theatre”, which will be set up at the offices of the Commissioner, will be 
a specially arranged space where the visitor can have free access to the various digital platforms 
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and services provided in Cyprus, both free to air and paid ones. Visitors will get acquainted with 
the services available, they will be provided with information on connectivity and other technical 
issues and will have the opportunity to better assess the advantages of digital television.

•  Η ΕΨΤ και ο τερματισμός των αναλογικών μεταδόσεων - Παρουσίαση ΓΕΡΗΕΤ 
(Information action plan on Digital Television) 
http://merlin.obs.coe.int/redirect.php?id=12641

IRIS 2010-8/20
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Dutch Policy on Media Literacy 
and Digital Skills

by F. J. (Freek) Ingen Housz, Ministry of Education,  
Culture and Science, the Netherlands1 

I. Introduction

Awareness in Dutch society, sciences and politics about the transformation from classic media 
(television, radio and newspapers) to a multimedia society has been ongoing over the past decades. 
This has often led to activities and programmes of the government to support this transition. 
In the 1990s the approach was characterised by small projects which had a limited focus (e.g. 
young persons and the media or persons interested in learning how to work with a computer). 
The government, however, gradually widened the scope of its approach to include all (new) media 
in modern society. In recent years this wider scope has led to several programmes dealing with 
digital media developments. Most prominent among them is the media literacy (mediawijzer.net) 
programme, mainly dealing with the social aspects of new media. This paper gives an introduction 
to the general lines of the Dutch media literacy programme. 

In order to understand the context in which mediawijzer.net operates, the reader must be aware 
of other programmes running in parallel to it. An important programme is the currently conducted 
digital skills programme (Digivaardig- Digibewust, see www.mijndigitalewereld.nl), dealing with 
the use of ICT in society. The Digivaardig- Digibewust programme matches the Dutch ambition as 
formulated in the Dutch ICT Agenda 2008-2011: 

“Dutch citizens must know how to (technically) use ICT and other digital means and take 
advantage of the opportunities offered by ICT in a safe way so that they can play a full part 
in the information society. This includes end-users in various capacities, such as citizens, 
enterprises, consumers, business people, employees, employers and parents.” 

Apart from this programme, some other parental control oriented programmes are available 
in the Netherlands. Since 2001 an elaborate system of parental guidance for television, websites 
and films has been developed. This programme, called Kijkwijzer (www.kijkwijzer.nl, the website 
is also in English), informs parents with the help of pictograms about what films or television 
programmes can be harmful for their children and for which age groups. It is a self-regulatory 
mechanism supported by broadcasters, the film sector and producers. For gaming the Netherlands 
participates in PEGI, the Pan European Game Information rating system (http://www.pegi.info). 
Since 2010 the Netherlands has a guidance programme on the suitability of television programmes 
for children, named mediasmarties (www.mediasmarties.nl). This article will not deal with those 
aspects of media use. 

1)  f.j.ingenhousz@minocw.nl
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II. Background
In 2006, the government renewed its attention for media literacy as an important subject in 

society after consultation with the Council for Culture (www.cultuur.nl), the advisory body of the 
Dutch Ministry of Education, Culture and Science. This Council redefined media literacy as “the 
knowledge, skills and mentality with which citizens consciously, critically and actively engage in a 
complex, changing and fundamentally mediatised world.” They introduced the word mediawijsheid 
(media wisdom) which has a broader meaning than “media literacy” or “media education”, because 
it also comprises media creation and active participation in civil society. For practical reasons the 
translation “media literacy” is used in this article. 

The idea pursued by the government is that media literacy will become a part of a lifelong learning 
process. The state-funded media literacy expertise centre Mediawijzer.net offers knowledge about 
participation in the information society with the aim to help citizens develop a more conscious, 
critical and active attitude towards the use of the media and the Internet. This definition implies 
that both civic institutions and the media (ranging from traditional television channels, to print 
publishers to digital media) are held responsible for the content they create and the ways in 
which they distribute it; citizens themselves are equally responsible for the choices they make in 
consuming and (re)producing information.

In the Netherlands, audiovisual media and access to the Internet are widely available. Use of 
digital media is commonplace. 

• Eight out of ten of the Dutch have broadband access.
• About 14.5 million (90%) of the population use Internet.
•  About 65% of the population use social media like Twitter, YouTube, Hyves, LinkedIn or 

Facebook. In the age group 16-25, 91% are participating in social media.
•  Nearly all teenagers (12 to 18) use Internet for MSN, gaming, downloading of audiovisual 

content or purchasing in web shops. 

III. Media literacy (mediawijsheid)
In April 2008, a media literacy expertise centre (www.mediawijzer.net) was founded upon the 

initiative of the Dutch Ministry of Education, Culture and Science with the aim to promote media 
literacy in Dutch society. The government specifically opted for a network approach in line with the 
network character of the new media environment. Network partners have the possibility to present 
themselves on one (Internet) platform, to exchange views and to find new partners, and to present 
their contribution to the public. Mediawijzer.net is a self-regulatory mechanism. The Ministry’s role 
is limited to discussing progress and providing funding.

Mediawijzer.net is a network organisation consisting of different partners with own expertise in 
media education and media creation. Founding partners are: 

• the founders of the Digivaardig- Digibewust programme, 
• the Sector Instituut Openbare Bibliotheken (SIOB, the Union of Dutch public libraries), 
• the NPS Teleac RVU (NTR), one of the national public broadcasting companies, 
•  Kennisnet (public ICT support organisation for primary, secondary and vocational education) and 
•  the Nederlands Instituur voor Beeld en Geluid (Netherlands Institute for Sound and Vision, the 

national archive which preserves the audiovisual heritage). 

The network comprises more than 450 (ordinary) partners. Many of them engage in activities 
that relate to media literacy, ranging from educational institutions to media outlets, libraries, NGOs, 
museums, media production companies, youth organisations to universities and the printed press. A 
small project office at Kennisnet hosts the secretariat that coordinates the activities of Mediawijzer.
net. Its activities range from organising public campaigns to seminars for professionals to projects 
undertaken with public libraries, schools and scientific research. The Netherlands Institute for 
Sound and Vision provides the public venue for many activities of Mediawijzer.net.
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IV. Mission and targets
The mission of Mediawijzer.net is to provide guidance to the Dutch people to become media 

literate and thus promote participation in a multimedia society. Following the idea of the Council 
of Culture, a media literate citizen is capable of playing an active part in society by using new 
media, and by understanding how media operate and how to benefit from them. Mediawijzer.net 
stresses how important it is to raise the awareness of young people of the influences exerted by 
media content on its users and focuses on teaching them about the potential which modern media 
applications have for the management of daily life. Another objective is to support the activities 
of children, young persons, their parents and schools in the information society. Mediawijzer.net 
is aimed at the general public, consisting of all citizens and media-related organisations. Target 
groups are children and young people, their parents and teachers. 

V. Network approach
In the Netherlands many initiatives on media literacy exist (in educational programmes, research 

organisations, broadcasting companies and others), which shows that the subject receives broad 
attention. The Mediawijzer.net programme especially focuses on promoting cohesion between 
existing initiatives and promoting collaboration. The underlying vision is that enhancing the 
cohesion between different projects will lead to greater transparency, visibility and accessibility for 
end users. A total of 450 network partners present themselves currently on the site of Mediawijzer.
net. Their common goal is to secure regular attention from society for the issue of media literacy. 

VI. The development of Mediawijzer.net 
The programme started in 2008 with a set of goals defined by the five founding partners. First 

on the list was the creation of a media literacy expertise centre and the establishment of a network 
organisation. In the first year the programme started as a web-based platform and gradually 
organised activities to promote visibility of “media literacy” as an important subject to a large 
audience, and it defined target groups like young people, parents and teachers. 

In 2009, the “brand” mediawijzer.net was launched and the website dedicated to the programme 
was redeveloped. Furthermore, the organisation intensified its efforts of attaching network partners 
(like schools, libraries, media companies, museums, research institutions, publishers and digital 
media) and promoting attention for media literacy in their activities.

During the period 2009-2010 the group of network partners rose from 150 to 350. Mediawijzer.net  
itself started a set of activities such as a “national week” for media literacy and publicity campaigns 
in schools and public libraries in order to raise its visibility. The current site offers a wide range of 
information about all aspects of media, social media and their use. Today more than 450 network 
partners are affiliated with Mediawijzer.net, of which a large group participates in programme-
related activities. Apart from this, Mediawijzer.net fosters research into media literacy concerning, 
for example, social demands, priorities or policy approaches, the analysis of practices in other 
countries, international developments and good practices. It also organises activities which will 
improve the level of network services, based on research and demands of the identified target 
groups. 

VII. Current programme and activities
The programme defines three action lines that result in the following activities: 

1. Media skills and media awareness 
The media skills and media awareness programme deals with four aspects. The first aspect 

addresses ICT proficiency, knowledge of audio- and video production, but also reading and writing 
skills. The second aspect concerns information literacy and communication skills. It also deals 
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with general information skills (like searching, selection, interpretation, processing, creation, 
communication) and the ability to use new media to strengthen someone’s social position in a new 
media environment. The third aspect is media literacy, in other words: awareness of the role of 
media in modern society, with a focus on strengthening the position of consumers and citizens vis-
à-vis the media industry and the government. The fourth aspect relates to safe Internet use. This 
activity deals with technical aspects (viruses, spam, firewalls) as well as social and ethical aspects 
(digital bullying, how to treat personal data/information).

2. Promoting participation 
This line of action aims to promote individual participation in a media environment and deals 

with three aspects. The first one is the promotion of participation in a media environment. The 
goal is to learn how one can develop one’s own knowledge and skills to produce media oneself. The 
second focus is on empowerment, that is strengthening media skills of citizens in general, as well as 
of specific societal groups such as senior citizens, socially weak groups and social initiatives (“civil 
society”). The third focus is on the fact that participation in media often conflicts with copyrights. 
The demand for activities dealing with this subject is evolving. The aim is to inform citizens how 
to respect copyrights. 

3. Innovation 
The rapidly evolving media landscape offers many opportunities for innovation. At this stage we 

witness the rapid development of web 2.0 applications and the changing role of citizens turning 
from consumers into “prosumers”2 of a new media environment. Budget is available to support 
initiatives in this field. 

The above-mentioned three lines of action are all targeting the end user. Linked thereto are 
several activities launched to promote collaboration within the network group and aimed at the 
coordination and organisation of the network. These network activities consist of: 

•  Promoting visibility of the activities of the 450 network partners. This shall promote 
collaboration through establishing working groups and “networking markets”, i.e. meetings 
where those engaged in literacy projects can present themselves to the network. 

•  Promoting research regarding the function of the media literacy expertise centre: the main goal 
is to examine the results of its activities. The question of what has been achieved is constantly 
being monitored by the Institute for Sound and Vision which has a group of 1100 selected 
students who are part of a permanent online research group. 

VIII. A four-year scope: 2011-2014 
Mediawijzer.net operates on the basis of a four-year business plan, with a yearly application plan 

concerning the budget. For 2011-2014 it is envisaged to explore which needs exist in society and 
which activities should therefore be developed. In addition, Mediawijzer.net will continue to give 
support to existing and new initiatives promoting media literacy. 

Many of the existing initiatives and programmes of the Mediawijzer.net network are focused on 
the development of media skills and literacy among adolescents, children, parents and teachers. This 
fits well with the focus of the current Dutch government, which is to address these target groups, 
to promote synergy among existing initiatives and, if appropriate, to develop new initiatives in 
the field. Through its network, Mediawijzer.net will stimulate the embedding of media literacy in 
the education system, at both primary and secondary levels. Also Mediawijzer.net calls for more 
extensive research of media literacy to be carried out by the academic community. Especially 
the research should include long-term comparisons of the development of skills, the grasping of 
opportunities, and the handling of media risks in the Netherlands and other countries. In Europe, 
there are now many initiatives, which supply sufficient material for making the comparison between 

2)  The word prosumer is made up of “producer” and “consumer”, that is the two roles taken on by citizens.
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the media literacy levels in different countries. To this end, the Mediawijzer.net programme will try 
to establish additional international network connections.

The broadening of the Mediawijzer.net network towards the cultural sector is also envisaged as a 
necessary catalyst for media literacy, as is an extension of the network within the media industry 
itself. Through partnerships young people can, for example, become more intensively acquainted 
with media production. Another priority is to continue giving attention to the existing network in 
order to maintain the foundations that have been established, to continue inspiring one another, 
and to achieve effective results together with the target groups.

The government asked Mediawijzer.net to develop a vision of where the media literacy programme 
will stand at the end of 2014. According to the Dutch Minister of Education, Mrs. Marja van 
Bijsterveldt-Vliegenthart, civil society, media and education need to adopt media literacy as a 
theme for their activities and/or curricula. If this vision can be implemented, Mediawijzer.net will 
be able to scale down in the future. 

The results achieved by Mediawijzer.net in the last three years are positive. As a result of all 
the activities, including publicity campaigns and network meetings, the concept of media literacy 
has become widely familiar. However, a broadening and deepening of the common understanding 
of the notion, as well as continued attention for the theme, are still required. In the coming years, 
Mediawijzer.net will continue its activities in order to reach even more Dutch people. 
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