
Intercultural Cities  Communication Guidelines
A toolkit to enable cities to promote their belonging to the Intercultural Cities programme 



Why a common visual identity for the 
Intercultural Cities Programme? 

Every year, the Intercultural Cities implement 
projects and produce contents as good practices 
that deserve to be well spread around.  

When it comes to welcoming migrants and 
refugees, cities are confronted with the need to 
also take immediate action (short term), in 
addition to shaping good integration policies 
(long-term).  

Still, actions and policies are strongly interlinked: 
policies reply to existing needs and actions; 
actions are guided and framed by policies. At the 
centre, there are people, communities, residents, 
citizens.  

Intercultural Cities is a global network that relies on 
people that take act ions and produce 
knowledge and expertise from everyday life. 



The Use of the Intercultural Cities LOGO  

by member cities

Member cities can use the combined logo of 
the Council of Europe and the Intercultural 
Cities programme for visuals to promote 
projects, actions and events implemented 
under the intercultural commitment taken by 
the city within the Intercultural Cit ies 
programme.  

You can find downloadable versions of the 
Intercultural Cities logo in different languages, 
in color or in b/n, on the ICC dedicated page.  

In the next slide, we provide an useful example 
of the use you can make of the logo.



]]



The Hashtag of Intercultural Cities

Cities are invited to use the ICC hashtag on 
social media like Facebook, Twitter, Instagram, 
or others, when they communicate about 
activities, projects, events related to the their 
intercultural commitment :  

#ICCities #coe 

We would be pleased to increase the visibility 
of your activities through our channels, by 
reposting and sharing your posts on both ICC 
and CoE  accounts.  

We would be grateful if you could brief your 
communication department about ICC 
visibility guidance and the use of the ICC 
hashtag(s).



Sharing Intercultural Cities' content

Cities can also share visuals proposed by the 
Intercultural Cities programme, for instance by 
participating in joint international campaigns or 
by sharing ICC posts about cities’ projects and 
initiatives.  

Also, cities can temporarily brand their 
Facebook or Twitter covers during dedicated 
campaigns, by using the ad-hoc banners 
prepared by the ICC team. 

In the next slide, we provide an useful example 
of the type of cover picture cities can upload 
in their profile to mark their participation in a 
specific campaign.



The Facebook cover for the World Refugee Day campaign by Intercultural Cities.

The Twitter cover for the World Refugee Day campaign by Intercultural Cities.



Your Intercultural Cities' website

Member cities can provide visibility to the activities 
and the projects they are implementing on 
intercultural issue, and to their related policies by 
setting-up a dedicated page on their city website. 

The ICC programme highly recommends member 
cities to publicly highlight their  commitment 
towards diversity inclusion. 

The dedicated webpage could be composed by: 
an introduction stating the mission of the city 
towards its intercultural commitment and the reason 
why the city want to make diversity and advantage 
for all its inhabitants. Also, cities may put in 
relevance their main projects and outputs, linking 
their page the ICC official website (www.coe.int/
interculturalcities). 

In the next slide, we provide useful examples of 
intercultural city website. 

http://www.coe.int/interculturalcities
http://www.coe.int/interculturalcities


The webpage of the City of 
Geneva with reference to the 
Intercultural policies.

The webpage of the City of 
Geneva with documents of 
Intercultural Cities to download.

The Intercultural Cities team 
can help member cities 
design the content for their 
Intercultural City’s webpage. 



Your City page on the ICC website

All cities member of the ICC programme have 
a dedicated page on the ICC website. 

The ICC website provides a short profile of the 
municipality, including its demographic 
composition, its administrative structure (with 
information on the elected Mayor), the results 
of the Intercultural Index and the Good 
practices.  

Cities are strongly invited to check their 
dedicated page on the ICC website and 
inform the ICC team of any changes/relevant 
news so to keep your space always up-to-
date.  

In the next slide, we provide useful examples 
of cities’ profiles on the ICC website.



The page of the City of 
Barcelona on the ICC 

website: it is possibile to 
see demographic 

information, profile and 
activities, good practices, 

useful links, information 
about the Mayor and the 

administration. We want to 
keep this digital space 

updated regularly. 



Together we are stronger!


