HarionanbHa TejekoMIanis Y KpaiHu
(Tenexanan UA:ITepmmit) / National Television Company
of Ukraine (UA:Pershyi Chanel)

PamkoBa nporpama cnispo6iTHUTBa ANA
Bipmenii, Asep6aiipkaHy, pysii, Pecnybnikn MongoBa, Ykpaiuw i Binopycii

Programmatic Cooperation Framework for
Armenia, Azerbaijan, Georgia, Republic of Moldova, Ukraine and Belarus

‘COUNCIL OF EUROPE

Funded S
by the European Union 2 o
* * )
* gk

EUROPEAN UNION CONSEIL DE LEUROPE

Implemented
by the Council of Europe

[TpoexT «CBoOONA Menia B Ykpaini» / Project Freedom of
Media in Ukraine

Terms of reference
for creating promotional communication
campaign UA: Pershyi Public Broadcasting

General information about the channel:

UA: Pershyi is Ukrainian state television channel
covering over 97% of Ukraine’s territory. The
channel is a national broadcaster producing and
broadcasting television programmes for all social
groups. Currently the channel is being repositioned as
Public Broadcasting Channel. On 7 April 2015 the
President of Ukraine had signed the law on
establishing a public broadcasting system in Ukraine.
At the same time the channel’s logo was changed.
2015 was a fruitful year in terms of creating new
formats of channel’s programmes coherent with a
philosophy of European Public Broadcasters. New
faces came to channel. First promo campaign was
held in November 2015. The campaign aimed to
present the Public Broadcaster and channel’s new
faces to its target audience. Different media, such as
bill-boards and city-lights in big cities, radio stations
with national coverage, Internet, social networks,
press and video-monitors were used within campaign.
Upon completion of campaign survey studying
brand-awareness and promo-media effectiveness of
campaign was held.

Aim: to create and hold a promotional
communication campaign of UA: Pershiy Public
Broadcasting. Primary focus should be set on public
broadcasting values (balance, independence, unity,
feeling proud for your country, support to the non-
commercial sector, namely sports and healthy way of
life) through sports, our sportsmen and victory
(hereinafter — the Project).

Target audience: men and women aged 18+,
watching TV.

Resources engaged: billboards and city-lights

Period: 1 month

TexHiuHe 3aBAaHHA
Ha PO3pPOOKY KOMYHIKATUBHOI peKJIaMHOI
kamvmnanii UA:Ilepmnii Cycniibne MoBieHHs

3aranbHa iHdopManis Npo kaHa::

UA: Ilepmmii - rojaoBHUH Aep:KaBHUN TeJIEKaHa,
KU 3a0e3meuye moKpuTTss 97% Ttepuropii Ykpainu.
Kanan BUKOHYE (DYHKIIIO HaIllOHAJLHONO MOBHHKA
HUISIXOM BUPOOJICHHS. Ta TpaHCIAIIl Telernporpam,
OpIEHTOBaHWX Ha BCi COIliajibHI BEPCTBH HACEIICHHSL.
Ha nganuii MOMEHT ¥iie TIepeno3uI[iOHyBaHHS KaHaTy
B kaHas CycninsHoro MosiieHnst. 7 kBitHs 2015 poky
IIpesunenT Ykpaiau mimnucaB 3aKoH PO CTBOPEHHS
CycrninpHOoro Mosnenast B Ykpaini. Tomi ik
BimOynacss 3MiHa Jjorotumy KaHamy. 2015 pik OyB
IUTITHAM Ha CTBOPEHHS Ha KaHAT Tepemad HOBOTO
dhopmMmary, K1 BI/IITOBIZIAI0Th (himocodii
€pponeiiceknx CycniabHUX MOBHUKIB, 3’ SIBUIHCS
HOB1 oOmmuust Ha KaHami. B muctomami 2015 poky
OyIJI0 MPOBENEHO TEPITy peKIaMHy KaMIaHio, IiLTI0
AKOi Oyno 3HAaWOMCTBO TOTEHIIIIHOI ayauTopii 3
CycrinsauM MOBHUKOM Ta o0nugdsiMu KaHary. bymo
3aisTHO pi3HiI HOCIi: OOpaM Ta CiTi JIAWTH B BEITUKHX
MiCTaX, pamiOCTaHIlil 3 HAI[IOHAJLHUM OXOILJICHHSM,
IHTEepPHET, COIMEpeXkKi, Tpeca, BiIeO MOHITOPH. 3a
pe3yabTaTaMu MPOBESHHS pPEeKIaMHOI KaMIlaHii 0yio
MPOBEACHO IOCIIIKEHHS 10 3aMipy brand-awareness
Ta eEeKTUBHOCTI BUKOPUCTAHUX PEKIIAMHHUX HOCIIB.

Mera: po3poOWTH Ta TMPOBECTH KOMYHIKATHBHY
pexmamay  kammadito  UA:llepmmit  CycminbHe
Mosnenns. OCHOBHUH akLEHT MOTPiOHO 3poOHTH Ha
ninHocti CM (piBHOBara, He3aJeXHICTh, 00’ €IHAHHS,
TOPAICTH 32 CBOI KpaiHy, MiATPHMKA PO3BUTKY
PI3HUX HEKOMEpPLIHMX raiy3ei, 30KpeMa CIopTy Ta
3I0POBOTO CIOCOOY JKUTTS) Uepe3 CIOPT, HAIIUX
CIIOpPTCMEHIB Ta nepemory (Hanami — [Ipoekr).

LinboBa ayauTopisi: 40JIOBIKM Ta KiHKH, BikoM 18+,
mo guBiIAThed Th.

3amyueni pecypen: 6irGopu Ta CiTiTalTH

Mepioa: 1 micsiup




Project life:
June 1-30, 2016. A report should be submitted before
15 July 2016.

Deadline for submitting proposals: 25 April 2016
16:00.

Requirements as to resources:

Coverage: Dbillboards and city-lights — in 5 big
Ukrainian cities: Kyiv, Kharkiv, Dnipropetrovsk,
Odesa, Lviv and main highways to the recreational
districts:  Kyiv- Chop, Yaremche (Carpathian
Mountains), Kyiv-Odessa, Kherson (Black Sea coast)
Placement:

external media — placing at side A, at crowded places
were TA is gathered.

Requirements with regards to the resource selection
process

A Contractor should submit package proposal
including media descriptive part, information on
external media (photos, place on the map) for TA,
marketing metrics and recommended type of
promotion.

Logo of the Project “Freedom of Media in Ukraine*
implemented within Programmatic Cooperation
Framework has to be present on all materials
produced within the communication campaign.

Selection criteria:
1. Dually filled in and submitted on-time tender
documents;
2. Effectiveness of proposed approaches and
methods;
Ability to perform the project in set terms;
4. Project budget.
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The Project “Freedom of media in Ukraine”,
implemented within the Council of Europe (CoE) and
European Union (EU) Programmatic Cooperation
Framework (PCF) is aimed to improve freedom,
independence, pluralism and diversity of media in
Ukraine. More information about the project:
http://www.coe.int/en/web/kyiv/freedom-of-media-in-
ukraine.

Tepminu peanizauii npoexTy:
Peamizaniss B mepiog 1 uepBHs — 30 uwepBus 2016
POKY, i3 HagaHHsIM 3BiTy 10 15 aumus 2016 poky.

Tepmin po3po0xku mpomo3umiii: 10 25 kBitH 2016
poky 16:00.

Bumoru 10 pecypciB:

Ilokpumms: OIroopau Ta CiTUIAlTH — 5 BEIMKHX
mict: Kuie, Xapkis, /Jninponerposcek, Oneca, JIbBiB
Ta OCHOBHI MaricTpajibHi JOpOTH A0 PEeKpeariiHuX
3on: Kuis-Yom, fApemue (3oma Kapmar), KuiB —
Opneca, XepcoH (30Ha MOPCHKOTO Y30epexiKs)

Micye po3miwgenna:

30BHIMIHI HOCIi - pO3MINIEHHS Ha CTOPOHI A,
pO3TallyBaHHS B MICISIX MAacOBOro ckymueHHs LA Ta
3aMiChKi Marictpari.

Bumozu 0o npouecy 6iobopy pecypcie

[Mippsmauk MIOBUHEH HaJaTH KOMIUIEKCHY
MPOIO3UIIi0, B SIKiif TOBUHHO OYTH BKa3aHO OIKCOBY
YacTUHY Mejlia, 1Mo 30BHIMHIM HocisM (poTo, Micie
posraimmyBaHHss Ha kKapti) LA, MapKEeTHHTOBI
MOKa3HUKHU Ta PEKOMEHIOBAaHUI THIT IPOMOILi.

Jloro npoekry «CBoboma Mezia B Ykpaini» PamkoBoi
nporpaMu criBmpaii mMae OyTH po3MillleHe Ha YCix
Marepiajiax KOMyHIKaTHBHOI KaMITaHii.

KpuTtepii BU3HAYeHHS MepeMOKIIIB:

1. HanmexHo 3amoBHEHI Ta TMOAaHI
TEHEPHI TIOKYMEHTH;

2. EdexTUBHICTh 3alpONOHOBAHMX IIAXOIIB Ta
METOIB;

3. 3paTHiCTH peanizyBaTH MPOEKT Y BU3HAYEHI
TePMiHH.

4. DBIOIUKET NPOEKTY.

BYaCHO

Hskok

IIpoekr «CBoOoma Memia B YkpaiHi», 1m0
BIPOBADKYETBCSI B Mekax PamkoBoi mporpamu
cuniBpobitaunrea (PIIC) Pamm €Bpomm (PE) Ta
€pporreiicekkoro  Corozy (€C), wmae Ha MeTi
MOKPAIIATA CBOOOMY, HE3ANEKHICTh, TUIIOPAi3M Ta
po3maitTs Mezia B Ykpaini. bineine indopmarii mpo
mpoekT: http://www.coe.int/uk/web/kyiv/freedom-of-
media-in-ukraine.
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