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THE CHALLENGE OF TRANSBORDER EUROPEAN LANDSCAPES

1. Typologies of European transborder landscape.

2. Future challenges for the European transborder landscapes.

3. Challenges for the European transborder landscapes: Pas de la Casa.

4. Landscape Quality Objectives (National Landscape Strategy of  

Andorra).

5. Landscape intervention and management in Pas de la Casa 

(strategies and projects).
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Iconographic items of European transborder landscapes

• Morphological: related to commercial activity: outlet, commercial strip.

• Infrastructural: related to mobility, gas stations and parking lots.

• Physical: related to the border’s built environment.

• Symbolic: related to tangible cultural heritage/ intangible values, 

memorials elements and issues.

1. TYPOLOGIES OF EUROPEAN TRANSBORDER LANDSCAPE
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SLUBICE Poland - Germany
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European transborder territories share a series of characteristics and 

challenges for the future landscape management:

* Innovation regarding cross border landscape planning tools 
and strategies.

* Enhancing new creative visions for transnational cooperation.

____________________________________________________________________

• Redefinition of tourism avoiding specialisation and seasonal uses.

• Increasing diversity of commercial and leisure activities.

• Management of cultural heritage and local identity values.

* Enhancing the walkabilty and quality of the historic “pedestrian”
borders.

* Improving the quality of the urban and suburban landscapes.

2. FUTURE CHALLENGES FOR THE EUROPEAN TRANSBORDER LANDSCAPES



Specific challenges for the future landscape management in Pas de la 
Casa:

* Improving urban landscape conditions: new integration and management
strategies.

* Managing the limits between the natural and the urban landscape:
innovative/integrated project and management tools.

* Reinforcing territorial local identity: transversal projects underlining tangible
and intangible heritage values.

* Creating alternatives to conventional branding uses emphasizing local
specific values and architectural existing features.

* Taking advantage of the road infrastructures network as a landscape
visualization tool (landscape perception and communication).

* Integrating 2.0 digital technologies in the design and communication of
local landscape and heritage values.

3. CHALLENGES FOR THE EUROPEAN TRANSBORDER LANDSCAPES (Pas de la Casa)



4. LANDSCAPE QUALITY OBJECTIVES (National Landscape Strategy of Andorra)
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Main Landscape Quality Objectives defined by the National Landscape 

Strategy of Andorra:

1. Preserving the quality of the natural mountain landscapes.

2. Managing agricultural landscapes and rural values.

3. Enhacing the better quality of urban landscape, for both tourist and inhabitants.

4. Improving landscape integration of the road network morphology.

5. Improving landscape integration of the facilities for tourism and leisure.

6. Achieving a diversified tourism based on the recognision of landscape values.

7. Reinforcing the inhabitants knowledge and consciousness of landscape values.
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5. LANDSCAPE INTERVENTION AND MANAGEMENT IN PAS DE LA CASA: 
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Strategies and projects orientated towards:

1. The Main Landscape Quality Objectives defined by the 
National Landscape Strategy of Andorra:
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Strategies and projects orientated towards:

1. The Main Landscape Quality Objectives defined by the 
National Landscape Strategy of Andorra:

2. Main challenges for landscape planning in Pas de la Casa.

3. The proposal of specific ‘action plans’ for every project:
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REPTE 1. Posar en valor els límits entre el paisatge urbà i el paisatge 
natural a partir de projectes de gestió i integració.

1. CONNECTIVITY SPACES

2. ENVIRONMENT-BORDER

3. IDENTITY

4. LANDSCAPE BRANDING

5. EPHIMERAL/LAND ART 
INTERVENTIONS

5 thematic Strategies: 

5. LANDSCAPE INTERVENTION AND MANAGEMENT IN PAS DE LA CASA: 

(Strategies)



Specific challenges for the future landscape management in Pas de la 
Casa:

* Improving urban landscape conditions: new integration and management
strategies.

* Managing the limits between the natural and the urban landscape:
innovative/integrated project and management tools.

* Reinforcing territorial local identity: transversal projects underlining tangible
and intangible heritage values.

* Creating alternatives to conventional branding uses emphasizing local
specific values and architectural existing features.

* Taking advantage of the road infrastructures network as a landscape
visualization tool (landscape perception and communication).

* Integrating 2.0 digital technologies in the design and communication of
local landscape and heritage values.





SCENARIO-BUILDING APPROACH











1.CONNECTIVITY SPACES 

STRATEGY 1

CHALLENGE: Improving urban landscape conditions: new integration 
and management strategies.



Aparcaent

ia peatonal

Plaça principal

Plaça pistes

Conexions 
peatonals

PROPOSTES

2. ESPAIS DE CONNEXIÓ 

Urban Avenue

Parking/Leisure facilities/Belvedere

Central square/diorama

Pedestrian connections

Ski lift/Open air exposition
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Pedestrian connections

Ski lift station transformation in multifunctional spaces for
leisure and for permanent and temporary exhibitions

box-container for the furniture

public space

playground



The new square in the ski lift hall



The square dioramaThe square diorama

Diorama of the
mountains

Point of view Underground 
Parking









The multifunctional parking





2. ENVIRONMENT-BORDER

STRATEGY 2: Projects







1. RECONSIDERANT ELS LIMITS









REPTE 3. Reforçar la identitat del territori a partir de projectes 
transversals que considerin valors patrimonials tangibles i intangibles.

PROPOSTES

3. IDENTITY



CREATIVITY AND IDENTITY

STRATEGY 3

CHALLENGE: Reinforcing territorial local identity (transversal projects 
underlining tangible and intangible heritage values).









The shepherd’s hut, the first “casa” in Pas del la Casa







SMALL MEDIUM LARGE









EXTRA LARGE



plaça principal









LANDSCAPE BRANDING

STRATEGY 4

CHALLENGE (1): Creating alternatives to conventional branding uses 
emphasizing local specific values and architectural existing features.



LANDSCAPE BRANDING

STRATEGY 4

CHALLENGE (2): Taking advantage of the road infraestructures network 
as a landscape visualization tool (perception and communication).



LANDSCAPE BRANDING

STRATEGY 4

CHALLENGE (3): Integrating 2.0 digital technologies in the design and 
communication of local landscape and heritage values.



















Multipurpose led banner









Guidelines for a better branding implementation (commercial and leisure area)

Test amb floració autòctona època 
estival

Senyalització de 
comerços propers

Expositors de 
productes

Situació actual
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LANDSCAPE BRANDING

Guidelines for a better branding implementation (commercial and leisure area)



STRATEGY 4: Projects

Road infraestructures network as a landscape

visualization tool:

Proposal of strategic areas where locating
interventions taking advantage of the landscape
and heritage values

LANDSCAPE BRANDING
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Digital heritage

LANDSCAPE BRANDING



STRATEGY 4: Projects

Proposal of a 2.0 global communication project referred to the
landscape and heritage local values emphasizing the identity
conditions and assets of the cross-border landscape using new digital
technologies.

LANDSCAPE BRANDING
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Strategies and projects orientated towards:

1. The Main Landscape Quality Objectives defined by the 
National Landscape Strategy of Andorra:

2. Main challenges for landscape planning in Pas de la Casa.

3. The proposal of specific ‘action plans’ for every project:
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(Strategies and Projects)
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