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Leisure an important driving force
Present situation, impacts;
recommendations

ELC and leisure
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Hypothesis

The future of the European Landscape and
the future of the leisure industry and dally nc
leisure on our continent are (to be) closely
Intertwined. Lanscape and cityscape are the
substrate of leisure, and leisure has a far-
reaching impact on the landscapes.



FUTUROLOGY

“Tourism will be worlds largest

industrie in 2000
(Herman Kahn, 1976)

"Right figure. Wrong year.”



Recommendation of the Committee
of Ministers to member states on the

promotion of tourism

to foster the cultural heritage as a factor for
sustainable development (2003):

“Tourism Is a means of access to culture and nature. It
should be an opportunity for self-education, fostering
mutual tolerance, learning about other cultures and
peoples and their diversity, as well as for enjoyment,
rest and relaxation. Cultural tourism provides particular
opportunities for learning about other cultures through
direct experience of their heritage. In Europe, cultural
heritage tourism can help to forge the European
identity and develop awareness and respect of the
cultural heritage of peoples.”



Arrivals international tourists in millions 1950-2010
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Aesthetising of the
worldview
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Q Destinations (2003)

In millions of
" tourists/year

® Austria @ Germany

@ Canada @ USA & MeXIco @® China



World income out of tourism €.463.mld (2003)

3%

P =N

Europe @ Americas @ Asia @ Africa Middle East



Netherlands: stayings of foreign & inland tourists (2003)

¢ Nederlanders @ Buitenlanders














http://www.google.nl/url?sa=i&source=imgres&cd=&cad=rja&docid=rp8hEtFabgox3M&tbnid=VZcSYk6-4u7qpM:&ved=0CAwQjRwwADgP&url=http://www.volkskrant.nl/vk/nl/2668/Buitenland/article/detail/3290187/2012/07/23/Bosbrand-in-Spanje-eist-vierde-dodelijke-slachtoffer.dhtml&ei=pzlSUeS4CYWg0QW5ioDABA&psig=AFQjCNHkWJFQqgO_oG5UEldfN-fEUqnb2Q&ust=1364429607190244




ICE CREAM
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Met change in land cover % of initial year

L
E.0D

Bl Artificial areas Bl Semi-natura vegetation

B Arabile land and O Open spaces/bare soils
pErmanent cmps

[ Pastures amd [0 wetlands
miiced farmland

[] Forested land B Water bodies
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Both Summer- and Winterreso -
feel the threat of'Climate change
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11LaNs e foisure landscapes
TFI {area) « » 300 (NUTS 3 level)

Frotected landscapes
Protected landscapes within
intansne ieisure landscapes
Protacted landscapes cutside
intensve lelwure landscape

World Heritage Sites

Countrymde tounsm
000 - 10 000 Camping Beds / landscape u

> 10 000 Camping Bads / landscaps unit

Urban touriam and recreation
Urban area

PanUrbon Recrsational oces

5

Number of hotelbeds in urban areas
<10000

10000- 50 000
» 50000

Land and water infrastructure
Major roeds
— FEATES

Sources

Intensive lsssure landscepes:

Eurcemt {2001 2006, national dats Croata, national
data Turkey

No date: nothing cutsxie Eurostst states. Croatia
Turkey

Protectad iandscapes:

CODA {Common Database of Desgnated Areas

UNEP/EEA), Faderal Agency for Nature Conservation
: Envirenmantal Agency Slovania stitute

of Soil Scence mnd Plant Cultivation Pulawy

No dota: Turkey, Albania

World Heritage Siwes:
LINESCD

Countryside teurism
Source: Eurostat LANMAFPZ Nodata: nothing cutsd
Eurcstat states

Uirban tour sm snd recrestion

Scurce: Eurcstat

No dota: hotelbeds in urben areas (only i NUTS re.
gons

Alterra Mgenmg: UR, Landscape Europe and De-
partment of Knowledge. Minsstry of Agriculture anc
Food Quality



Nights spent by residents and non-residents
in hotels and campsites, per km?,
by NUTS 2 regions, 2008 (1)

[[]<=100

[ ]100-<=2%0

[ ] 250-<=100
[] 500 -<=1000
[ > 1 000

E] Data not avalable
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International society many types of changes and
suffering diverse crisis (economic, ecological and f.1.
real estate)

danger for those landscapes and regions depending
economically greatly on (incoming) tourism. Changes
In tourism flows can undermine these landscapes and
socleties.

also other change as climate change changes in
hydrology

Impacts on the attractiveness of a landscape and thus
direct and/or indirect influence the future of a
landscape.

® Foot and Mouth disease, the volcanic eruption on
Iceland, revolutions f.e. the North African Arabic
world.



Observations about leisure

Trend a growing interest in quality in broad sense, the quality and identity that
offer the landscapes of Europe chance for tourism industry, outdoor recreation
and wellbeing.

Often up till now landscape lacks in most of the policies and programs with
attention for sustainability as a own separate or integrating concept or
objective.

attention for the landscape concept is often the last to be addressed.

sustainability is focused on the environmental problems (flows of water,
energy and materials); less also to natural and cultural heritage.

The holistic concept of landscape as mentioned in the ELC is seldom used or
applied: only mostly or natural or cultural heritage

In general the common every day landscapes are in oblivion/ get no attention
at all.



Opportunity

European and national policies to stimulate sustainable
tourism and the industry can be helpful to support the
iIndustry

reciprocal the landscapes developed and managed by
the same industry.

therefore we should understand and look at the leisure
Industry as a driving force of utmost importance for the
development of landscapes and their quality

Council of Europe and the contracting parties of ELC
should give attention to this fact and use the
opportunities given to introduce the landscape concept
of ELC through leisure development



Momentum

the present momentum European Union gets more and
more involved in policy and programs for sustainable
tourism: minds are thus open to the landscape concepit.

Of course the national and other levels are of the same
Importance.

The notions of landscape and tourism (and leisure) are
from their early appearance strongly intertwined. The
Landscape convention should make possible that it will
be a fruitful relationship also in the future.

National and international even European visions on
leisurescapes are needed.



European Landscape C in action

® On all levels, on international, national, regional,
local and business scales sustainability should
lead our thinking and acting for tourism and leisure
policies.

® the landscape concept as promoted by the
European Landscape Convention should form an
Important aspect in sustainable development.

® Landscape should be integrated in tourism policy.
And leisure and tourism should be integrated in
landscape and territorial development!



RECOGNISE _ CO-OPERATE |
LANDSCAPE ::TPESSQ\T(E CANRSC BEE 5 ™. ACROSS
IN LAW | EUROPE
PROTECT
IDENTIFY ASSESS SET |\ MONITOR /
LANDSCAPE MANAGE | :
LANDSCAPES LANDSCAPES‘ OBJECTIVES | CHANGE f
— * f_,,-«f/ J__w,j) / R //
— —r w— PLAN /
RAISE AWARENESS, PROMOTE
UNDERSTANDING & INVOLVEMENT EDUCATION

’-| & TRAINING



Action Intertwine

Drawing up tourism policies, plans, developments and projects landscape
assessments, identifications should be a part of it. Also landscape objectives
should be developed. (Leisure)landscapes should be properly protected,
manageddand planned. When realized or developed the plans should be
monitored.

Raising awareness, understanding and involvement for landscape as for the
tourism plans as such should be part of all the undertakings in the field of
tourism and leisure.

Also international data information on leisure and relation to landscape data
are needed if we want to organize good planning.

In the base literature a lack of comparable synchronized data appeared.

especially the case for sectors of leisure outside the tourism field. Such as
domestic tourism and national outdoor recreation.

EEA, Eurostat and ESPON could have a role in this

The development of the map of European Leisurescapes should be further
developed. It can be an interesting tool to monitor the development of
European landscapes and tourism policies and to combine analyses with
other sectors such as agriculture.



The Landscape Convention relates to all landscapes, so also to all
leisurescapes; leisure in urban, peri-urban and rural environments; the
ordinary and even the despoiled, as well as the exceptional.

Landscapes are perceived as the setting of people’s lives, crucial to the
guality of those lives. Leisure needs and leisure as a driving force in
landscape development interferes in our daily, weekly and yearly living
environment. So, the general public should be encouraged to take an
active interest part in caring for them. The same though should be the
case for entrepreneurs and firms, from small business up to
multinationals.

Moreover, Europe’s leisurescapes are of value to all Europeans, being
cherished outside the locality and beyond national borders: therefore,
public authorities at all levels should take action to protect, manage and
plan landscapes so as to maintain and improve landscape quality, as part
of the process of leisure development in a context if sustainable
development.

always a tension between inhabitants, visitors and users of the
landscapes

emphasise that during the planning, developing and maintaining of
leisurescapes there should be explicitly paid much attention to the rights,
the involvement and the needs of the inhabitants and leisure workers.

Authorities have the outmost responsibility to realize so.






Our Cultural heritage, religious places
of pilgrimage, monumental cities and
landscape attractions are in danger of
exceeding their maximum loading
capacity.



























We have to update our ideas about
the relation between city and
countryside, the last impuls dating
from the sixties.
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Everywhere In Europe one sees the

tendency to link extensive leisure to

extensive agriculture. This could be

the rescue for economical marginal
regions.
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Baeno pi Romacna (FC)

17 Ab

Baroi (PR)

11Cb

EMILIA-ROMAGNA

m 400

Le CORBAIE

di Italo Spighi
‘ Via Mentegranelli Corbaia 13
47026 Eav:": di Romagna
‘ Tal, 0543 817111

O

Prezzo. EEE€€

Apertura: tutto 'anno su prenotazions

Lingue parlate: (&)
Azienda agricola di montagna ad indi
| fizzo 200tecnico. Ep izione pa-
‘ naramica con Jmp
Valle del Savic

POsta Ir

mont! HTEU:IEM'

Azienda di 33 h—iduy.ulal vati &
l seminativi, foraggio, ortagai. Allevamen
nigli e pic-

to di bovini da camne, polfi, co

cioni

| ‘H

dicazioni per Iu"-:mf.egra' elli

Ospitalitd: appartamenti 3, lettida 426
Ristorazione: no

Vendita diretta: no

Attivita in azienda; es:
(_IILI‘.L

cursioni g I passed-

Nelle vicinanze: Terme di Bagno di
(I Ramagna, Parco Nazionale delle Foreste
l Casentinagy, folklore, Sagre paesane
\

CASTAGNETO

di Lazzaro Resteghini

Fraz. Gravago, via Castagneto
43030 Bardi

Tel. 052577141

Fax 0525 }".71!48

Prezzo: €
Apertura: tutto I'anno su prenatazione

m 600

E situata in alta colfina, con caratten-
stiche di montagna, posta in una posi-
zione elevata ai margini di un bo
castagni d si possono raccogliere fun-
ghi & prodotti del bosca e sottobosco ed
effattuare ;.'JL:'N | passeqoiate. Aznenda
agricola di 30 ettari con seminat @ or-
. si allevano bowini, cavalli, api, ani-
mali di bassa cone. t iscritta alla ippovia
jelia Val Ceno e Val Taro

0 0l

Come arrivare: dal casello di Forsovo
(A15) SS 28 per Bardi; proseguire per
Borgotaro; dopo tirca 7 kim prendera per

f a B sequire segnaleti-

Ospitalita: appartamenti 3, kttida 136

Ristorazione: & coperti (su prenotazions)

Vendita diretta; uova, miele, vig

Attivita in BZienda: passegoiate lungo
seatieri {anche in mountain-beke)

Agri

Nelle vicinanze: tennis, campo giochi,
camoo di calcio, castailt, ruden, y,h-,_:;f“__
cultural

Baroi (PR)

11Cb

MENEGHETT!

di Yolanda Meneghetti

Loc. Lago Rio Brugnola 23
43032 Bardi

Tel, 0525.71461 - 33‘ 3211

0525.77312, bax 0528, 71461
walair@hi 4
wvaw.Cava 0.COm
Prezzo: €€€
Apertura: dal 26 fabbraio &l 1° npvembra

mig

Lingue parlate: @ ®

L'azienda & in temmitorio montano, nei
prassi di luoghi naturalisticl = s
quali il castello di Bardi e C
Possibilita di trascorre
nate coa BSCursioni a p
n mountain-di
torrent], Azienda di 30

20 Z001ECNICO

00

£ars

Ospitalita: camere 3, letti 8 seviis

Ristorazione: 40 coparti

cursion! 3 caval®
. _yr.u;

Attivita in aziendn Bs
mountain-hike Iv kg, pes

urlsm

Nelle vicinanze: anl. mosire 3
fie di notevols nt eultural "*3]“'

eing Castallo i Bardi {periodo estvo!

ro (FC)

FaTTORIA PARADISO  m 275

gelle Mario Pezzi & C

fraz. Dapocolle, via Palmeggiana 285
47032 Bertinoro

Tel 0543 445044

543,44 '22
mfo@fan @
A fa
Premo €EE€€E€ Agricard
Apertura: (U110 {'anno su prenotazione

Lingue parlate: @& & ©® ®

Suffe pendici el Colle di Bertinoro, cen-
#r6 medievale ricco di storia @ monu-
manti, 3 20 km dalla Riviera Adriatica,
[z8ienda offre nstorazione, anche nella
struttura Gradisca, un casale da poco ri-
sirutturato, Azienda agricola di 75 etta-
fican vigneto, oliveto e bosco

qhﬂ! arrivare: dalla \ia Emifia e d

inl, B km dopo Cesena, in fraz
Bbecolle, o somatoro a sinistra via
’;!'lal Dalla \ia Emilia, da Forfl, oltre-
Forlimpopoll e all'unico incrocio
SEmaforo girare a destra (his Pianal

L X ) -
Mﬁlﬁ: appartamenti 8, letti da 2 a
) 78 6, 12 letti, servizi 6

' Mamr 150 coperti

MVtA in azienda: musei sulla b 310 i0-

mntadma 8 auty storiche %
I

f

&, Jequstarione, restaur
'III

ﬂaocolta iLmhl f am.h lu'n & 10
8, Gitta d'arte, spi 0008

BeRTINORD (FC)

K prin

FarToria LA QUERCIA m 254

di Giovanni Benini

Via Cantalupo 1411

47032 Bertinoro

Tel. 0543.445870

Fax 0543445870
fattorialal g ia@fibero.it

Prezzo: €€€
Apertura: wito |'anno

Azienda agritunstioca biologica che of-
fre ospitalita in camere & appartamenti
con cucing attrezzata. Azienda ad indi-
rizzo frutticolo, coltiva pesco, albicoceo,
ciliegio, susing ed orto

0 4 &
Come arrivare: dalla A14 uscita Forll; in-

dicazioni Cesena; al semaforo di Pani-
ghina girare per Bertinoro

Ospitalita: camers 4, letti 10, servizi 4
Ristorazione; no

Vendlta diretta: geion golog
“of Ita

Attivita in azienda: piscina, barbecus,
5auna, bagno turco, idomassaggio, moun-

zin-hiks, iochi f hambini 1

Nelle vicinanze: visita & Bertinoro e a
barahi di interesse storico, passeggiate

i1 mar-

BoreHi (FC)

20

LA GAloFANA

m 110
di Sabrina Pierdicca

Fraz. Tribola, via Gessi 20

47030 Borghi

Tel. 0541.947648

Fax 0541942848
agritunsmi ﬁna it
wyaw.[aoandsdl:

Prezo: €
Apertura: tutto I'ano su prenotazione

Lingue parlate: G& (&

L'azienda & situata sulle prime colling a
ndosso della Riviera Aomagnola, a po-
chi chilometri da importanti boeghi me-
dievali ricchi di storia e di cultura. Coniu-
ga cordialita & cucing tipica romagnola
per offrire [a mighiore ospitalita, Azienda
di 10 ettari can frutteto, ortaggi & semi-
nativi, peesenza in azienda di cavall), ovi-
ni e animali di bassa corte,

Come arrivare; A14 uscita Rimini Nord:
Via per Santarcangelo, quindi SP Ponte
Uso; al km 5 deviare a destra in via Gess!

Ospitalita: camere 5, letti 11, servizi 5

Ristorazione: 58 coperti

r}ndlla dl,tta ortaggi, animali di bas-

VS

Atf¥ita in azienda: passequiate a caval-
lo, mountain-bike

Nelle vicinanze: piscina, tennis, caloat-
to, manitestazioni folkloristiche, visita a
borghi mediavali

o

VNIVINOYH-VITING







T @ o & & o o

Leading Better Average Possibly Developing Hardly Marginal
than indanger but menaced developing
average
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CYCLE FACTS

LarT Amstelpark

=i Amstelpark

itznce 30km

wration Three to four hours

111t
i

1000 vears ago

tracts mar rds, oblvious to Amster
sKyscrapers looming in the distance
a d becomes the Qude
£, and when vou come to the two hand
aled bridges, vou Il clearly see that the

inker A1 the southern end of the route
squat riverside b one of 38 defen-
rts built around Amsterdam at the turn

. 5
: '4 \'

. ." L ‘ r

,,4‘-'.5«5‘; :\X.k‘} r i
: ¥ A “ E"" e L8 Y

r AT AT
i B Vi w:Y B \

w8 "¢ An interesting diversion takes you
luld"osh' bridgc at Ouderkerk to the west
"'"mtdcamund the fringes of the green
nb l'nnd area, with oodles of all-too-cute
J:':ll :Ilunncms, The Amstelpark lies just
guost

;u the "nﬂh-

) DAM GOOD BIKE RIDE

(yclin Tour
Noor hollands Kanaal Take the free
: oterweg ferry from behind Centraal Sta

Bud s
pulk he 11, then continue Tkm along the

tion & 0SS [

ADAM GOOD BIKE RIDE

:"
N235 WATERLAND

ZUNDERDORP

Uik

CW Domes Fur-
55CS several 14&(‘\
~ low-lying, drained
are now key breeding sides
among them plovers spoonbills and
limb the dyke at one of the v ..mJu'
pPoints lor SWEepIng views to both --:-,11-.- 1

ther north, the d

yke road p
and forme e

I 5¢a inlets
peat lands that
for hnd\

herons. (

CYCLE FACTS

Stant Noordhollands Kanaal

ind Noordhoolands Kanaal
i.h standg £ 55&"\

Uuration Seven to 10 hours
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Revitilisation of derelict landscapes
IS an Important theme all over
Europe
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Overall: modest optimism

Leisure’'s parasitic relationship with
the receiving landscape can and will
be altered into a symbiotic one. Not
out of altruism but out of well
understood self interest.
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From the 17yh century onwards:
A leisure landscape avant-la-lettre
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Landscape policy can make the difference for the
European touristic product in the (inter)continental
competition.

Sustainability and landscape are our trumpcards.






Agricultural landuse change trend expectation 2000 - 2030




Recommendations



Arrivals international tourists in millions 1950-2020

—

1.500 —

[.125

750

375

o 1950 W 1960 780 [ 1990

B 2000 @9 2010 W 2020
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Energy prices




Gigaton CO2-Equivalenten

0

1970

CO2-reductiemogelijkheden Europa naar modaliteiten

Bron: Timer/Fair, uit: Nederland en een duurzame wereld, NMP (2007)

1975

1980

1985

1990

1995

2000

2005

2010

2015

2020

2030

2040

2050

l Overige broeikasgassen

CO2-afvang en -opslag

l Biobrandstoffen

Zon-, wind- en
kernenergie

Energiebesparing

¥
l Import

l ‘Fuel Switch’
en overige energieoptie



Collaboration &
Networking
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, ®Beautiful and accessil Jlandscape
*‘Agri-turismo’ like fagilities:
®Top-musea & cultural monume'ntsf&’"

® Attractive cities also for their mhabltants,’

:&.' ‘

®Culinary pleasures. ‘”“ £ L
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Landscape &
health care
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Europe should
champion accessebility
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Town and Countryside






L eisure landscapes at
varying speeds.



The economic perspective that leisure offers

opens an alternative route to development In

the new member states for their rich cultural
landscapes.



Poland: Biepzra




Ireland: blanket bog
reclamation
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The most complex planning- and
designproblem will be the relationship
between the ‘otium-economy’ and the

‘negotium-economy’
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Interference with
capital intensive






Cowshed New Style







In regions where both economies are to
be pursued It IS neccesary to contruct a
framework In which nature, leisure,
forestry watersupply and all the other
functions that need time to develop, are
safeguarded and made independent from
the economic developments of
agriculture.



Bringing together the two most succesfull
branches of Europe, the Leisure & the Design
World will produce an enormous amount of

synergy.
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