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           gender stereotypes   
 
….where do they come from? 
 * history 
       * tradition 
             * beliefs 
                 * culture/media 
 
….what purpose do they serve? 
 * power 
      * control 
          * hierarchy (patriarchy) 
              * allocation of resources 
                  * easy categorisation 

 ….are mostly based on ideological and cultural concepts 
which 
              sustain male privilege 
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                    gender stereotypes   
 

…. lead to….. 
 
 

 * homogenisation 
 * ignoring intersectional differences 
    (e.g. sexuality, age, class, race, ability) 
 * life chances determined by biology 
 * potential thwarted 
 * discrimination and prejudice 
 * inappropriate attitudes and behaviour 
 * sexism – individual, institutional, 
            structural 
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women 
are…. 

no good 
at sport 

meant to 
look/behav

e in a 
certain way 

maternal 

worth less 
than men 

weak + 

emotional 

not 
interested 
in politics 

bodies to 
please men 
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men 
are…. 

good at 
sport 

rational 

breadwinner 

worth 
more than 

women 

Strong 

and silent 

ruthless 

meant to 
look/behave 
in a certain 

way 
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SEXISM 

individual 

structural institutional 
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INDIVIDUAL 

violence 

against 
women Hate 

speech 

attitudes 

behaviour 

housework 

childcare 

relationships 

7 



INSTITUTlONAL 

Old boy 
network 

gender 
pay gap 

unfair 
practices 

macho 
business 

ethos 

discrimination, 
harassment 

glass 
ceiling 

horizontal  

segregation 
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STRUCTURAL 

(actors) 

media 
sport 

politics 

lifestyle 

NGOs, civil 
society 

organsiations 

schools 
universities unions 

government 

political 
institutions 

judiciary 

business 
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STRUCTURAL 

(actions) 

rewards 
for good 
practice 

research 

equalities in 
the 

curriculum 

implementation 
enforcement 

media 
training 

gender equality 
plan as tender 
requirement 

legislation 
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EXAMPLES 

prosecutions 

tribunals 
Women’s 

Room 

LINK 

Everyday 
sexism 

LINK 
NGO campaigns 

LINK  LINK 

equality 
charter marks 
(Athena Swan) 

media training 
for women 

LINK 
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http://thewomensroom.org.uk/
https://everydaysexism.com/
http://whomakesthenews.org/advocacy/end-news-media-sexism-by-2020
http://www.unesco.org/new/fileadmin/MULTIMEDIA/HQ/CI/CI/pdf/Events/wmn2016_preliminary_report.pdf
http://www.ecu.ac.uk/equality-charters/athena-swan/
https://www.youtube.com/user/bbcexpertwomen


ISSUES 

cost 
€€€ 

legislation 
vs guidance 

commitment 
buy-in 

good practice 
examples 

sanctions 
vs rewards 

Intersectionality 

implementation 
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…..so far….. 

■ 1979 – CEDAW (The Convention on the 
Elimination of all Forms of Discrimination 
Against Women 

■ 1995 -  Beijing Platform for Action 

■ 2000 – Millennium Development Goals 

■ 2015 – Sustainable Development Goals 

■ 2017 ??? 
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current 

project….. 
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Advancing Gender Equality in Media Industries - AGEMI 

A multidisciplinary European consortium comprising the Universities of Newcastle (UK), 
Padova (Italy) and Gothenburg (Sweden), the European Federation of Journalists (EFJ) and the 
Permanent Conference of the Mediterranean Audiovisual Operators (COPEAM) was recently 
awarded a grant by the European Commission’s Directorate –General for Justice and 
Consumers to develop an action project to advance gender equality in media industries. The 
project will bring journalism, media and communication students together with media 
professionals so as to foster a gender equality perspective within both journalism and media 
education and professional journalism practice, and bridge the transition between education 
and employment. The project team will design a web platform which will become the go-to 
resource for individuals and organisations interested in promoting gender equality which will 
include: a resources bank of existing materials on the topic such as guidelines, toolkits, reports, 
analyses; examples of good practice from a variety of media organisations; original, co-created 
teaching and learning materials including video clips, interviews and activities; and digital tools 
including a web-based app. An important aspect of the project is developing the relationship 
between education and employment, between students, academics and practitioners and 
there are several opportunities to foster that relationship including internships, training events 
and a summer school. The project runs from February 2017 to July 2019.  Once the project 
website has been developed, we will provide updates on progress and send invitations to get 
involved.   
 

[Co-funded by the "Rights, Equality and Citizenship/Justice Programme of the European Union] 
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actions – some more 
examples 

■ Public bodies 

– City Council+UN, Mexico City metro 

– Thames Valley police, Consent 

■ Corporates 

– Always 1, Like A Girl1 

– Always 2, Like A Girl2 

■ NGOs 

– Sport England, This Girl Can 

https://www.youtube.com/watch?v=C6THwRu846M
https://www.youtube.com/watch?v=C6THwRu846M
https://www.youtube.com/watch?v=pZwvrxVavnQ
https://www.youtube.com/watch?v=pZwvrxVavnQ
https://www.youtube.com/watch?v=XjJQBjWYDTs
https://www.youtube.com/watch?v=XjJQBjWYDTs
https://www.youtube.com/watch?v=Emawq64b0DU
https://www.youtube.com/watch?v=Emawq64b0DU
https://www.youtube.com/watch?v=jsP0W7-tEOc
https://www.youtube.com/watch?v=jsP0W7-tEOc

